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Now  ever  y  Sunday, 
eight  New\brk  suburbs 
have  something  new 
to  wake  up  to.  -  t  ) 

Their  own 

local  newspaper.  J  !  She  J>aill! 


THAT'S  the  punch  line  of  a  story  that  began  g  -s' 
two  years  ago  when  Gannett  West-  / 

Chester  Newspapers  tackled  another  first  in  ^ 

the  newspaper  business— starting  eight 
Sunday  newspapers  at  once.  / 

Well,  they  did  it— beginning  two  ^ 

weeks  ago,  September  5. 

Each  paper  is  nine  color 
sections,  tailored  for  the  needs  and  the 
news  in  the  special  community  it  serves. 

For  the  readers,  that  means  getting 
local  and  wire  news,  including  late  ^ 

sports  results,  as  it  develops  through  the  / 
wee  hours  of  Sunday  morning. 

For  the  advertisers,  that  means  a 
circulation  guarantee  that  will 
reach  a  half-million  readers 
in  New  York’s  richest  ,  C 

suburban  market.  X 

A  nice  ending  to  one  £~  ^ 

story.  An  exciting  begin-  / 

ning  to  eight  new  ones.  \  J 


Gannett 

A  WORLD  OF  DIFFERENT  NEWSPAPERS 


Ford  dealers 
nix  $1  million 
ad  buy  in  papers 
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Editors  comply 
with  hijackers’ 
print  demands 


Gannett’s  local 
news  autonomy 
reemphasized 


t 


Looking  for  a  bargain? 

Copley  News  Service  has  two. 

Our  Daily  Mail  Service  is  available  to  your  newspaper  in  two  ways: 

TOTAL:  Six  packages  per  week  provide  your  editors  with  more  than  100  stories  to  choose  from. 

PORTIONS:  Select  specific  sections  of  our  Daily  Mail  Service  to  help  shore  up  weak  sections  of 
your  paper  or  provide  added  depth  to  already  strong  ones. 


JIST  LOOK  AT  wn4rs  AVAILABLE: 


THE  NEWS 

More  than  50  timely  news 
interpretives.  sidebars,  situationers 
and  backgrounders  for  the  general 
news  desk  every  week.  Many  lend 
themselves  to  localized  leads  or 
local  sidebar  stories. 


WOMEN’S  PAGE 

At  least  a  dozen  articles  ranging 
from  home  decorating  to  wines, 
and  from  family  life  to  food 
and  sewing. 


RELIGION 

Two  informative  and  inspirational 
columns  dealing  with  problems  of 
the  spirit  and  new  trends  and 
current  events  in  religion. 


OPINION 

Six  weekly  columns  dealing  with 
issues  of  national  and  international 
importance.  Commentary  from  both 
sides  of  the  political  ideological 
fence. 


AMERICANA- 

BICENTENNIAL 

Three  regular  weekly  stories 
dealing  with  American  historical 
events  and  the  men  who  shaped 


EOITORIALS 
AND  CARTOONS 

A  bargain  in  itself!  Each  week  a 
cornucopia  of  editorial  material: 
15  editorial  cartoons  by  three  of 
the  nation’s  top  editorial 
cartoonists  plus  20  editorials 
to  choose  from. 


SPORTS 

From  7  to  10  top  notch  national 
sports  stories  touching  on  all 
major  sports  as  well  as  less 
publicized  but  popular  outdoor 
activities. 


Q  ENTERTAINMENT 
AND  LITERATURE 

A  dozen  stories  covering  television, 
motion  pictures,  music,  books  and 
the  people  involved  with  them. 


TRAVEL 

Four  stories  a  week  from  Copley 
correspondents  visiting  popular 
and  little-known  areas  of  the  world. 


FINANCIAL 

At  least  five  articles  each  week 
including  three  regular  columns 
on  federal  income  tax  problems, 
securities  investment  and  analysis 
of  the  latest  business  trends. 


HOMES 

AND  GARDENS 

About  five  stories  each  week 
ranging  from  real  estate  and 
gardening  to  home  repairs  and 
consumerism. 


HOBBIES 

Nine  columns  each  week  ranging 
from  leisure  time  activities  to 
coins,  stamps,  photography,  pets, 
chess,  bridge  to  handwriting 
analysis  and  astrology. 


HEALTH 

Three  or  four  national  medical 
stories  each  week  including  weekly 
columns  on  medical  problems  and 
staying  healthy. 


PUZZLES 
AND  GAMES 

\  Four  each  week  ranging  from 

crossword  puzzles  to  brain  teasing 
9  games  guaranteed  to  keep  readers 
constantly  challenged. 


fl  rite,  wire  or  call: 

Copley  News  Service 
P.O.  Box  190 
San  Diego,  CA  92112 
Phone:  (714)  299-3131 

of 


Thesafetyof 
3340i600 square  miles  of 
America^  cx>astal  waters, 
all  major  ports  and  our 
inland  waterways 
Bthe  responsibility  of  a 
group  of  people 
that  wouldnft  even  fill 
\bnkee  Stadium. 

The  Coast  Guard’s  job  is  that  helps  us  locate  oil  spills  Finally,  the  Coast  Guard 

big.  And  growing  every  day.  and  track  down  the  offending  will  be  overseeing  and  en- 

The  men  and  women  in  the  vessels  that  cause  them.  We  forcing  adherence  to  the  new 

Coast  Guard  are  equal  to  the  even  get  in  on  the  clean-up  200  mile  fishery  conservation 

task.  But  all  too  often  the  job  from  time  to  time.  And  if  zone.  One  more  part  of  the 

they  do  goes  unnoticed.  waterfowl  and  finned  inhabi-  good  job  we  do. 

Saving  lives  is  a  tradition  tantsof  the  sea  could  talk,  our  Quietly, 

with  the  Coast  Guard.  It’s  the  conservation  efforts  would  be  We’re  a  small  service  with 

one  thing  we  do  that  everybody  well-known  worldwide.  a  big  service  to  perform,  but 

knows  about.  Probably  because  As  vessel  traffic  in  major  we’re  not  complaining, 

the  3000  or  so  people  we  ports  increases,  so  does  our  What  we  really  want  to  do 

rescue  every  year  tell  that  job  in  safely  guiding  ships  out  is  put  out  the  good  word  about 

story  for  us.  But  there  are  other  to  sea  and  in  from  it.  We’re  the  Coast  Guard  to  young 

missions  the  Coast  Guard  is  designing,  installing  and  people  who  can  help  us  do  our 

equally  dedicated  to.  And  operating  innovative  vessel  good  work.  Because  we  need 

performs  equally  well.  traffic  systems.  And  with  them,  more  of  them  to  help  us  do  it. 

The  Coast  Guard  is  the  we’re  significantly  improving  So  the  next  time  you  hear  about 

watchdog  of  our  maritime  the  capability  of  our  ports  to  something  new  that  we’re 

resources.  We  have  sophisti-  safely  accommodate  growing  doing,  you  may  even  want  to 

cated  monitoring  equipment  maritime  commerce— com-  pass  it  on  yourself. 

merce  necessary  to  fuel  our 
nation’s  economy.  Increased 
inspections  of  foreign  and 
domestic  vessels  in  our 
coastal  waters  has  added  yet 
another  dimension  as  our 
responsibility  for  intercepting 
narcotics  smugglers  expands. 

The  Coast  Guard. 


AVAILS: 

Buy  The 
Buffalo  Evening 
News  and  you’re  buy- 
proven  demographics, 

I  avails  and  100%  non 
pre-emptible  prime  position.  The 
News  effectively  reaches  over  50%  of 
total  adults  in  Buffalo's  ADI  daily.  That’s 
more  than  any  top  rated  TV  show. 

COVERAGE  AREA: 

The  Buffalo  Evening  News  has  the 
second  highest  ADI  coverage  in  the  top 
30U.S.  markets  with  a  total  daily  circulation 
of  278,419  and  weekend  circulation  of  295,148. 
You’re  reaching  over  50%  (634,000)  adult  viewers 
daily  and  58%  (719,000)  adult  viewers  on  weekends. 


SUMMARY: 

When  The  News  talks  comprehensive  coverage,  we’re 
not  just  talking  editorial  and  news  content— we’re 
talking  about  the  comprehensive  coverage  you  get  out 
of  every  advertising  dollar  you  place  in  The  News. 

Outperform  a  spot  TV  buy  in  Buffalo.  Put  your  money 
where  more  of  Buffalo’s  buying  power  will  see  it. . . 

Buffalo  Evening  News. 

For  further  information,  contact  Hugh  G.  Monaghan 

(716-849-3422). 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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SEPTEMBER 

22- 24 — Suburban  Newspaper  Advertising  Conference,  Sheraton  Chicago 

Hotel,  Chicago,  III. 

23- 26 — Florida  Newspaper  Advertising  Executives,  sales  conference.  Key 

Biscayne  Hotel,  Miami. 

23- 26 — Pacific  Newspaper  Mechanical  Conference,  Town  and  Country 

Hotel,  San  Diego,  Calif. 

24- 25— National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 

nia,  San  Diego 

24- 26 — Illinois  Newspaper  Production  Conference,  Ramada  Inn,  Quincy. 

25- 28— New  York  State  Publishers  Association,  Otesaga  Hotel, 

Cooperstown,  N.Y. 

26- 28 — Southern  Circulation  Managers  Association.  Nashville,  Tenn. 
26-29 — International  Newspaper  Promotion  Association,  eastern  region. 

Great  Gorge,  N.J. 

29-Oct.  1 — Pennsylvania  Newspaper  Publishers’  Association,  Hershey 
Motor  Lodge  and  Convention  Center.  Hershey.  Pa. 

29- Oct.  2 — National  Conference  of  Editorial  Writers,  Hilton  Head  Island, 

S.C. 

30- Oct.  3— New  York  Press  Association,  Otesaga.  Cooperstown.  N.Y. 


OCTOBER 

1-3 — New  England  Press  Association,  Treadway  Samoset  Resort.  Rock- 
port.  Maine. 

3^_lnternational  Newspaper  Promotion  Association,  southern  region. 
Louisville,  Ky. 

6- 8— UPl  Edicon,  Statler  Hilton  Hotel,  Washington,  D  C. 

7- 9— Advertising  Managers  Bureau  of  the  New  York  State  Dailies. 

Ramada  Inn.  Binghamton,  New  York. 

7-10— Women  in  Communications,  Inc.,  Marc  Plaza  Hotel,  Milwaukee. 
10-12 — Mid-Atlantic  Circulation  Managers  Association.  Sheraton- 
Crabtree  Inn,  Raleigh.  N.C. 

10-12 — Ohio  Circulation  Managers  Association.  Holiay  Inn  Central,  Akron. 
10-12— Northern  States  Circulation  Managers  Association,  Radisson 
Hotel,  Duluth. 

10-16 — National  Newspaper  Week. 

12- 15 — Advertising  Media  Credit  Executives  Association,  Crown  Royal 

Hotel.  Kansas  City,  Mo. 

13- 14 — Inter  American  Press  Association,  Williamsburg,  Va. 

13-15 — Pacific  Northwest  Advertising  Executives  Association,  Nendel's 
Inn.  Corvallis,  Oregon. 

13-16 — Association  of  National  Advertisers,  The  Broadmoor,  Colorado 
Springs. 

13- 16 — Cal  Western  Circulation  Managers'  Association,  sales  seminar, 

Biltmore  Hotel,  Santa  Barbara,  Calif. 

14- 15 — New  England  Newspaper  Advertising  Executives  Association, 

Copley  Plaza.  Boston. 

14-16 — National  Newspaper  Association  convention  and  trade  show. 
Playboy  Hotel,  Lake  Geneva,  Wis. 

16 —  International  Newspaper  Carrier  Day. 

17- 19 — Newspaper  Food  Editors  Conference,  Atlanta. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Houston 
Oaks  Hotel,  Houston,  Texas. 

17- 20— International  Newspaper  Promotion  Association,  Central  Reg¬ 

ional,  Omaha,  NE. 

18- 19 — ^Advertising  Research  Foundation,  Waldorf  Astoria.  New  York. 
18-20 — ANPA  Key  Executives  Conference,  Sea  Tac  Motor  Inn,  Seattle. 

Co-sponsored  by  Pacific  Northwest  Newspaper  Association  and  Al¬ 
lied  Daily  Newspapers. 

18-23 — National  Press  Photographers  Association,  Flying  Short  Course: 
New  York,  Oct.  18,  Harkness  Theater.  Chicago,  Oct.  19,  Thorne  Hall, 
Northwestern  University  Downtown  Campus.  Kansas  City,  Oct.  20, 
Pierson  Hall,  University  of  Missouri  KC  campus.  Phoenix,  Oct.  21 
Hyatt  Regency.  San  Francisco,  Oct.  24,  McKenna  Theater. 

20-21 — Audit  Bureau  of  Circulation,  The  Drake,  Chicago. 

24-27 — International  Newspaper  Promotion  Association  Western  Reg¬ 
ional,  San  Francisco. 

28-30 — Ohio  Newspap>er-in-Education  Seminar,  Mohican  State  Lodge, 
Perrysville. 


Bufpalo  Evening  News 


One  News  Plaza  •  Buffalo.  New  York 
Represented  nationally  by  Story  &  Kelly-Smith 
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Ring  Features 

presents  with  pride 
the  inimitable  comedy 
of  one  of  the  foremost 
humorists  of  our  time 


Starting  Oct.  4,  1976 

A  New  Concept  in  Comic  Strips  Begins  Building  Circulation 
Among  Young  Adults  for  Almost  200  Charter  Clients,  Including: 

New  York  DAILY  NEWS  •  Washington  POST  •  Chicago  TRIBUNE  •  Philadelphia  BULLETIN  •  Detroit  NEWS  •  Boston  HERALD 
AMERICAN  •  Des  Moines  REGISTER  &  TRIBUNE  •  Seattle  POST-INTELLIGENCER  •  New  Orleans  TIMES-PICAYUNE  •  Fort  Wayne 
NEWS  SENTINEL  •  Buffalo  NEWS  •  Chattanooga  TIMES  •  Salt  Lake  City  TRIBUNE  •  Nashville  TENNESSEAN  •  Birmingham  POST¬ 
HERALD  •  San  Francisco  EXAMINER  •  Tampa  TRIBUNE  •  Toldeo  BLADE  •  Baltimore  NEWS  AMERICAN  •  Tucson  DAILY 
CITIZEN  •  Long  Island  PRESS  *  Staten  Island  ADVANCE  •  Palm  Springs  DESERET  SUN  •  Green  Bay  PRESS-GAZETTE  •  Salem 
CAPITAL  JOURNAL  •  Cleveland  PRESS  •  Portland  OREGONIAN  •  San  Antonio  LIGHT  •  Little  Rock  ARKANSAS  GAZETTE  • 
Camarillo  NEWS  •  Costa  Mesa  ORANGE  COAST  DAILY  PILOT  •  Escondido  TIMES  ADVOCATE  •  Long  Beach  PRESS  TELEGRAM 
AND  INDEPENDENT  •  Madera  NEWS-TRIBUNE  •  San  Clemente  SUN  POST  •  San  Jose  MERCURY  NEWS  •  Santa  Monica 
EVENING  OUTLOOK  •  Torrance  SOUTH  BAY  DAILY  BREEZE  •  Denver  ROCKY  MOUNTAIN  NEWS  •  Clearwater  SUN  •  Fort 
Lauderdale  DAILY  NEWS  •  Pensacola  NEWS  JOURNAL  •  Sarasota  HERALD  TRIBUNE  AND  JOURNAL  *  Tallahassee  DEMOCRAT  • 
Springfield  UNION  •  Elizabeth  JOURNAL  •  New  Brunswick  HOME  NEWS  •  Rochester  TIMES  UNION-DEMOCRAT  •  Charlotte 
NEWS  •  Fayetteville  TIMES  •  Greensboro  NEWS  RECORD  •  Tulsa  WORLD  •  Dayton  DAILY  NEWS  •  Elyria  CHRONICLE 
TELEGRAM  •  Columbia  STATE  RECORD  •  Fresno  BEE  •  Modesto  BEE  •  Pomona  PROGRESS  BULLETIN  •  Jackson  SUN  • 
Scottsdale  PROGRESS  •  New  Bedford  STANDARD  TIMES  •  Madison  STATE  JOURNAL  •  Augusta  CHRONICLE  •  Ventura  STAR 
FREE  PRESS  •  Fullerton  DAILY  NEWS  TRIBUNE  •  Thousand  Oaks  NEWS-CHRONICLE  •  Santa  Barbara  NEWS  PRESS  •  Belleville 
NEWS  DEMOCRAT  •  Alton  TELEGRAPH  •  Santa  Fe  NEW  MEXICAN  •  Sapulpa  HERALD  •  Van  Nuys  VALLEY  NEWS  • 
Scranton  TRIBUNE  &  SCRANTONIAN  •  Waco  NEWS  TRIBUNE  &  TIMES  HERALD  •  Charleston  DAILY  MAIL  •  Mamaroneck  TIMES  • 
Mount  Vernon  ARGUS  •  New  Rochelle  STANDARD  STAR  •  Ossining  CITIZEN  REGISTER  •  Port  Chester  ITEM  •  Tarrytown  NEWS  • 
White  Plains  REPORTER  DISPATCH  •  Yonkers  HERALD  STATESMAN  •  Asbury  Park  PRESS  •  West  Bend  NEWS  •  Ontario  DAILY 
REPORT  •  Glendale  NEWS  PRESS  •  Pasadena  STAR  NEWS  •  Austin  AMERICAN-STATESMAN  •  Peekskill  STAR  •  Hamilton 
SPECTATOR  •  Toronto  STAR  •  Winnipeg  TRIBUNE  •  Rio  de  Janeiro  O  GLOBO  •  Milan  LINUS  •  Bogota  EL  ESPECTADOR 

First  Release:  Daily  strip,  Oct.  4th;  Sunday  page,  Oct.  10th. 

To  learn  if  INSIDE  WOODY  ALLEN  is  still  available  in  your  territory, 
phone  or  write  Lewis  A.  Little,  National  Sales  Director 

Feca-t-ures 

East  45th  Street,  New  York,  N.Y.  10017 


©  1976  King  Features  Syndicate,  Inc. 


Area  Code  212  682-5600 


Order  your  copy  now  .  .  . 


amendments 

To  *e  Coostitttt**  oi  tiK  UnHed  ^ 

o£  die  Fifth  Articko£d>e 

fiMCgobgCoMthutioB. 

amendment  1 

Q,,^  diJl  nuke  Bobw  respectiBg 
ttestablBhinertoiftligk*. 
ocpnihibrtingthefreetxatbethe.^: 
ocdnklguigttefKtcknnofspcech^ 
or  of  die  press: 

or  the  ngjtt  of  the  people  peaceably  to 

asitopetrtkiodie 
ior  redress  of  gricv»»ces. 


“The  First 
Amendment” 

136  Supreme  Court  Cases 
Adjudicating  Freedom  of 
Speech  and  Press  Issues 

Reprinted  from  Editor  &  Publisher  July  3, 
1976  Bicentennial  Issue  .  .  .  PLUS  a  com¬ 
plete  syllabus  of  the  famous  “Nebraska  Case” 
reprinted  from  E&P’s  issue  of  July  17,  1976. 

$2  per  copy 

Invaluable  for  nevi/spapers,  journalists, 
educators,  students,  librarians,  attorneys, 
publishers.  MAIL  THIS  COUPON  TODAY. 


Circulation  Dept.,  Editor  &  Publisher 
850  Third  Ave.,  New  York,  N.Y.  10022 

Please  send  me  copies  of  “The  First  Amendment” 

Supreme  Court  cases,  at  $2  per  copy.  □  Payment  is  enclosed. 
□  Bill  my  company  (10  or  more  copies). 

Name  . 

Company  . 

Address  . 

City . 


State  .  Zip 


Newsbriefs 


Negotiations  have  collapsed  at  the  Pottstown  (Pa.)  Mercury 
for  a  new  Newspaper  Guild  contract.  The  reason  for  the 
breakdown  in  talks  is  that  the  Ingersoll-owned  daily  wants 
a  ‘no  strike’  clause  put  in  the  new  contract,  and  it  has  of¬ 
fered  substantially  lower  wage  hikes  than  asked  for  by  Guild 
members.  A  strike  by  the  Guild  is  unlikely,  E&P  was  told  by  a 
Guild  member,  who  did  not  want  to  be  identified,  because 
supervisory  personnel  at  the  paper  were  trained  this  summer  to 
takeover  Guild  jobs  if  necessary  to  prevent  a  shutdown. 
Instead  of  striking,  the  Guild  negotiators  are  demanding  that 
the  publisher  make  available  overtime  records.  Employes  of 
the  paper  are  required  to  punch  a  time  clock,  and  the  Guild 
wants  the  publisher  to  pay  for  the  overtime  by  reporters ,  which 
has  not  been  claimed  until  at  this  time.  The  amount  unpaid,  the 
source  said,  totals  from  $20,000  to  $30,000.  The  publisher  so  far 
has  refused  to  produce  the  time  clock  records.  New  talks  are 
set  for  October  5  with  a  Federal  mediator  where  the  overtime 
issue  will  be  made  an  issue  by  the  Guild. 

♦ 

The  National  Bicentennial  Media  Recognition  Program, 
designed  by  the  American  Revolution  Bicentennial  Com¬ 
mission  to  focus  upon  contributions  made  by  the  nation’s 
media  to  the  Bicentennial,  will  end  December  1,  1976. 

Up  till  September,  205  newspaper,  magazines,  radio  and 
television  stations  have  been  officially  recognized.  The 
deadline  for  filing  application  for  such  recognition  is  Nov¬ 
ember  30,  1976.  Application  forms  can  be  obtained  from 
the  ARBA  Office  of  Communications,  2401  E  Street  N.W., 
Washington,  D.C.  20276. 

♦  *  * 

Joe  L.  Allbritton,  publisher  of  the  Washington  Star, 
has  agreed  to  purchase  the  Westfield  (Mass.)  Evening 
News,  a  six-day  daily.  A  purchase  agreement,  effective 
September  27,  was  announced  by  Allbritton  and  John  Nash, 
present  owner  and  publisher  of  the  News. 

Allbritton  also  announced  that  Dean  Singleton,  former 
publisher  of  the  Fort  Worth  Press  and  eight  small  news¬ 
papers  in  the  Southwest,  will  become  publisher  of  the 
News,  which  is  published  Monday  through  Saturday  and 
has  a  circulation  of  about  8,000. 

Jk  Ht  « 

The  31 -year-old  owner  of  an  Idaho  ski  resort  weekly  left  his 
office  on  assignment  August  3  and  has  not  been  heard  from 
since. 

The  only  clue  so  far  as  to  the  whereabouts  of  Samuel 
Sullivan,  publisher  of  Ketchum  Tomorrow,  was  the  discov¬ 
ery  in  mid-August  of  the  pickup  truck  he  was  last  seen 
driving. 

The  truck  was  found  300  miles  north  of  Ketchum,  in  Mis¬ 
soula,  Montana,  parked  one  block  from  the  bus  station. 
Sullivan’s  key  ring,  two  expired  credit  cards  and  several 
credit  card  vouchers  were  also  found  inside. 

♦  ♦  ♦ 

The  parade  of  changes  at  the  National  Observer  continued 
last  week  with  the  announcement  that  Michael  T.  Malloy, 
currently  an  Observer  staff  writer,  has  been  named  managing 
editor  effective  “sometime  this  fall.’’ 

Malloy  replaces  John  F.  Bridge,  who  takes  on  a  new 
assignment  as  opinion  editor  of  the  Observer. 

When  that  change  goes  into  effect,  Jim  Hampton,  cur¬ 
rently  a  senior  editor,  will  become  an  assistant  managing 
editor  and  Roscoe  Born,  currently  vice  editor,  will  become 
associate  editor  with  responsibility  for  “special  projects.’’ 

Malloy,  who  joined  the  Observer  in  1967,  previously 
worked  as  UPI  bureau  chief  in  Saigon,  ds  a  correspondent 
for  both  UPI  and  the  Stars  and  Stripes  throughout  the  Far 
Ea«t  and  as  a  crime  reporter  for  the  City  News  Bureau  in 
Chicago. 
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Staff  writer  Barker  C.  Howland,  feisty 
champion  of  Veterans  causes  and  colum¬ 
nist  of  “Sound-Off”,  the  voice  of  Penn¬ 
sylvania’s  thousands  of  Veterans  was 
honored  with  a  special  citation  at  the 
recent  Pennsylvania  American  Legion  con¬ 
vention  in  Philadelphia. 

His  continued  efforts  to  establish  a  na¬ 
tional  cemetery  for  Pennsylvania  and  to 
secure  a  veterans  home  at  Valley  Forge 
plus  his  column  have  built  for  Howland 
and  the  Patriot-News  a  large  and  growing 
army  of  enthusiastic  Veterans  from  all 
over  Central  Pennsylvania. 


This  is  relevance. 


Harrisburg  Patriot-News 

A  Newhouse  Newspaper 


Editor  &  Pul^lisher 
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Federal  “Sunshine  Act” 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


President  Ford  has  signed  the  “Government  in  Sunshine 
Act.”  It  sounds  like  a  step  in  the  right  direction.  However, 
we  have  some  doubts  about  it,  as  the  President  does.  We 
share  his  complaint  that  the  definition  of  what  constitutes  a 
meeting  of  members  of  government  agencies  is  too  “am¬ 
biguous.” 

The  law  requires  about  50  federal  agencies,  boards  and 
commissions  with  two  or  more  heads  or  directors  to  open 
their  meetings  and  their  records  to  the  public.  There  are  a 
list  of  10  exceptions  (E&P,  Aug.  28,  page  9)  under  which 
meetings  may  be  closed.  In  those  instances  transcripts  will 
be  kept  for  scrutiny  in  case  of  legal  action,  and  in  some  areas 
only  minutes  instead  of  full  transcripts  are  required. 

It  seems  to  us  the  exceptions  provide  a  loophole  big 
enough  to  cover  almost  any  situation  and  for  that  reason  we 
take  a  wait-and-see  attitude  on  the  effectiveness  of  the  law. 

Honoring  Adolph  Ochs 

The  United  States  Postal  Service  is  issuing  a  commemora¬ 
tive  stamp  honoring  Adolph  S.  Ochs,  publisher  of  the  New 
York  Times,  1896-1935.  It  is  appropriate  the  issue  date  is 
September  18,  the  125th  anniversary  of  the  founding  of  the 
newspaper  Ochs  made  famous. 

“To  give  the  news  impartially,  without  fear  or  favor,  re¬ 
gardless  of  any  party,  sect  or  interest  involved” — part  of  his 
declaration  of  principle  which  he  published  in  the  Times, 
August  19,  1896,  shortly  after  he  bought  the  newspaper — 
and  his  abbreviated  slogan,  “All  the  News  That’s  Fit  to 
Print,”  which  made  its  first  appearance  in  the  paper  October 
25,  1896 — have  become  famous  around  the  world. 

Och’s  credo  has  inspired  free  journalists  everywhere  for 
80  years.  He  set  a  standard  of  high  ethical  principles  which 
has  been  an  inspiration  and  a  goal  for  responsible  news¬ 
paper  people. 

St.  Paul’s  Church 

The  Senate  approved  August  24  a  bill  authorizing  the 
Secretary  of  the  Interior  to  conduct  a  feasibility/suitability 
study  of  St.  Paul’s  Church,  Eastchester,  N.Y.,  to  include  cost 
estimates  for  any  necessary  acquisition,  operations  and 
maintenance  by  the  National  Park  Service  as  a  monument 
to  freedom  of  the  press  and  the  Bill  of  Rights. 

The  House  National  Parks  and  Recreation  subcommittee 
has  decided  to  “track”  what  the  Senate  has  done  and  full 
approval  of  the  House  may  be  obtained  before  adjournment. 

St.  Paul’s  was  designated  a  Historic  Site  in  1943  and  there¬ 
fore  qualifies  under  the  Historic  Sites  Act  of  1935  for  an 
appropriation  of  $100,000  to  provide  repairs.  They  are 
needed  badly  and  should  be  made  soon. 
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Another  protest  against  jailing 
of  Fresno  Bee  newsmen 


While  no  public  outcry  has  arisen  in 
Fresno  about  the  September  3  jailing  of 
four  Fresno  Bee  newsmen,  ten  busloads 
of  400  demonstrators  from  an  activist 
church  in  San  Francisco  arrived  last 
weekend  (September  11)  to  picket  the 
Fresno  County  Courthouse  around  the 
clock,  after  learning  of  the  California 
newspaper  people’s  protest  (E&P  Sept. 
10) 

“The  apathy  is  appalling,”  said  the 
Rev.  Jim  Jones,  pastor  of  the  Peoples’ 
Temple  Church  of  San  Francisco,  about 
the  Fresno  reaction.  “Either  it’s  that  or 
despair.  I  don’t  know  what  to  make  of 
it.” 

Members  of  his  church  walked  with 
their  signs  all  night.  As  they  marched 
they  polled  passersby.  “Teachers  and 
social  workers  had  wholesome  attitudes. 
Some  of  the  lawyers  have  been  more 
sympathetic  to  the  court’s  attitude.  The 
most  understanding  people  that  we  meet 
are  the  Chicanos.  They  hear  of  things  in 
Mexico  City  that  make  them  worry  about 
this.  I  was  a  missionary  in  Brazil,  and  I 
saw  a  coup  d’etat  and  the  people  there 
were  less  apathetic  than  I  think  we  are  at 
this  stage  in  American  life. 

“This  is  not  just  the  press’s  battle.  The 
least  we  can  do  is  stand  out  here  and 
walk.” 

The  Bee’s  managing  editor  George 
Gruner,  ombudsman  James  H.  Bort  Jr. 
and  courthouse  reporters  William  K. 
Patterson  and  Joe  Rosato  were  stilt  in  jail 
by  E&P  presstime,  set  for  their  court 
appearance  September  17  at  a  hearing 
where  they  had  plans  to  say  that  the  at¬ 
tempt  to  coerce  their  testimony  by  jailing 
them  will  fail  because  they  are  deter¬ 
mined  not  to  betray  their  source. 

It  has  been  reported  this  past  week 
that  neither  Bort  nor  Gruner  knows  the 
identity  of  the  source.  Gruner  made  the 
decision  to  publish  the  sealed  grand  jury 
testimony  and  Bort  was  city  editor  when 
Rosato  and  Patterson  obtained  the  report 
in  which  Fresno  City  Councilman  Marc 
Stefano  discussed  an  alleged  bribe  of¬ 
fered  by  a  garbage  company  seeking  a 
contract  with  the  city  of  Fresno. 

The  articles  were  delayed  until  after 
the  three  men  indicted  by  the  grand  jury 
were  granted  changes  of  venue.  Then  on 
the  eve  of  the  garbage  contract  vote,  the 
story  appeared  and  the  contract  was  re¬ 
jected.  The  reporters  have  refused  to  say 
how  they  obtained  the  sealed  grand  jury 
testimony. 

Mail  received  by  the  Bee  has  been 
running  about  three  to  one  in  favor  of  the 
jailed  newsmen,  according  to  assistant 
managing  editor  Don  Slinkard.  Some 
Bee  staffers  are  disappointed  Fresno  has 
not  rallied  behind  the  newsmen.  “Its  ab¬ 
sence  is  noticeable.”  said  associate 
editor  Tom  Kirwan.  “The  friendliest 


people  are  bemused,  sorry  and  wish  it 
would  go  away.” 

The  Bee  Four  case  has  strained  the 
remaining  staff  on  the  newspapers,  said 
Kirwan.  “It  has  created  a  tension,  not 
because  the  guys  are  missing,  but  be¬ 
cause  psychic  energy  is  being  drained 
away  for  this.  We’re  in  the  midst  of 
technological  changes  and  we  have  staff 
things  to  worry  about.  It  lurks  over  all.” 

There  is  some  uneasiness  about  the 
Bee  Four,  according  to  some  newspaper 
reports.  Many,  according  to  a  Los 
Angeles  Times  account,  are  “troubled  by 
Patterson’s  key,  even  though  the  Bee 
presented  testimony  that  other  court  re¬ 
porters  carry  keys  to  certain  court  of¬ 
fices.”  Charles  B.  Seib,  Washington 
Post  ombudsman,  in  his  “News  Busi¬ 
ness”  column  said  he  found  it  “disturb¬ 
ing  that  one  of  the  newsmen  had  a  court¬ 
house  master  key,”  but  he  said  that 
“what  is  really  at  stake”  is  the  “confi¬ 
dentiality  of  news  sources.” 

Editor  C.  K.  McClatchy,  a  visitor  of 
the  newsmen,  has  said  that  newspapers 
smaller  than  the  Bee  might  not  be  able  to 
afford  similar  court  battles.  The  Bee  has 
paid  the  estimated  $100,000  in  legal  fees 
and  is  continuing  the  men  on  full  salary. 

“The  whole  function  of  the  newspaper 
would  be  negated  if  it  were  a  question  of, 
‘Is  this  going  to  be  a  pain  in  the  neck?’  or 
‘Will  we  have  four  people  in  jail?’  he 
said. 

McClatchy  said  he  is  confident  that  the 
Bee  eventually  will  win  its  battle  “one 
way  or  another.” 

He  is  critical  of  the  system  that  allows 
a  single  judge  to  imprison  newspapermen 
who  refuse  to  identify  their  source. 
“You’d  have  to  do  what  they  told  you  . . . 
The  wrong  judge,  knowing  that  you  are 
weak  in  personnel  and  financing,  could 
take  control  of  what  a  paper  could  do.” 


Schorr  refuses 
to  name  source 

Despite  his  refusal  on  nine  different 
occasions  to  reveal  how  he  obtained  a 
copy  of  the  Pike  Committee’s  report  on 
intelligence  activities,  it  appeared  un¬ 
likely  that  suspended  CBS-tv  corre¬ 
spondent  Daniel  Schorr  would  be  cited 
for  contempt  of  Congress. 

In  addition  to  refusing  to  reveal  the 
source  used  in  obtaining  the  confiden¬ 
tial  Congressional  document,  Schorr 
also  refused  to  turn  over  to  the  12- 
member  House  Ethics  Committee, 
copies  of  the  Pike  report  in  his  pos¬ 
session.  He  said  examination  of  these 
copies  would  possibly  help  in  identi¬ 
fying  his  source. 


Ford  dealers  nix 
ad  buy  in  papers 

The  high  cost  of  national  newspaper 
rates  and  the  lack  of  association  rates  by 
most  newspapers  was  a  key  factor  in  a 
recent  decision  by  the  chairmen  of  Ford 
Division’s  sales  districts  to  forego  spend¬ 
ing  some  $1  million  on  an  all-dealer 
newspaper  announcement  in  favor  of 
network  spot  television. 

Instead  of  running  the  ad  introducing 
their  1977  model  cars  in  some  2,500  daily 
and  weekly  newspapers  on  September 
30,  the  Ford  Division  will  run  some  12 
prime  time,  30  second  spots  on  the  three 
networks  that  night. 

Newspapers  will  not  be  shut  off  totally 
from  the  announcement  ads,  since  the 
Ford  Division  is  providing  each  district 
with  newspaper  ads  in  four  alternative 
sizes  that  can  be  run  in  those  newspapers 
that  do  offer  association  (somewhat 
lower)  rates.  Were  the  Ford  Division  to 
place  the  all-dealer  announcement  ads,  it 
would  have  had  to  pay  national  rates  in 
each  of  the  2,500  newspapers. 

The  move  by  Ford  to  place  its  dollars 
into  television  in  this  instance,  casts  light 
on  a  growing  controversy  within  the 
newspaper  industry — is  there  a  need  for 
special  association  rates  by  all  news¬ 
papers  to  attract  such  national  accounts. 

In  a  Ford  factory  memo  to  its  district 
chairman  it  was  pointed  out  that  purchas¬ 
ing  network  tv  on  a  national  basis  was 
more  “cost  efficient”  than  having  to  pay 
national  rates  for  ads  each  newspaper. 

Each  year  Ford  district  chairmen  meet 
to  decide  how  they  will  use  the  media  to 
get  the  greatest  impact  in  introducing 
their  new  line.  They  must  decide  how  to 
get  the  most  attention  out  of  a  one  day 
media  buy. 

One  year.  Ford  ran  preprints  in  some 
2,500  newspapers.  This  year,  another  di¬ 
rection  was  decided  on. 


Schorr  cited  freedom  of  the  press  pro¬ 
visions  in  the  First  Amendment  as  his 
constitutional  protection  against  answer¬ 
ing  questions  relating  to  his  source  or 
methods  of  obtaining  the  Pike  report. 

Aaron  Latham,  a  reporter  for  New 
York  Magazine,  Sheldon  Zalanick,  for¬ 
mer  editor  of  New  York  Magazine,  and 
Clay  Felker,  editor-in-chief  of  the  Vil¬ 
lage  Voice,  which  published  the  Pike 
Report,  all  testified  that  they  did  not 
know  who  Schorr’s  source  was  and  that 
they  had  almost  no  contact  with 
Schorr.  Fred  Graham,  a  CBS  news  re¬ 
porter  who  was  formerly  an  official  of 
the  Reporter’s  Committee  for  Free¬ 
dom  of  the  Press,  and  Peter  Tufo,  a 
N.Y.  attorney,  were  identified  as  the 
“go-betweens.” 
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THE  MAILGRAM  MESSAGE  THAT  YOU'RE  READING  IS  FINE. 

BUT  THE  NOUN  WITH  TH^  LOWER-CASE  “M”  IN  THE  HEADLINE  IS 
INCORRECT. 

MAILGRAM "  IS  A  REGISTERED  TRADEMARK  OF  WESTERN  UNION  AND 
THE  SYMBOL  FOR  OUR  HIGH-IMPACT.  LOW-COST  MESSAGE  SERVICE. 

THE  TERM  ALWAYS  SHOULD  BE  SPELLED  WITH  A  CAPITAL  “M”  AND 
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INTRODUCED  JOINTLY  BY  WESTERN  UNION  AND  THE  U.S.  POSTAL  SERVICE 
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AND  MAILGRAM  SERVICE  IS  EASY  TO  USE.  JUST  CALL  WESTERN 
UNION’S  TOLL-FREE  NUMBER,  ANY  HOUR  OF  THE  DAY  OR  NIGHT,  AND  GIVE 
US  YOUR  MAILGRAM  MESSAGE.  WITHIN  SECONDS,  IT’S  FLASHED 
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IF  YOU’D  LIKE  A  PRESS  KIT  ON  MAILGRAM  SERVICE,  CONTACT  HELEN 
H.  BURDEH  AT  THE  WESTERN  UNION  NEWS  BUREAU,  ONE  LAKE  STREET, 
UPPER  SADDLE  RIVER,  NEW  JERSEY  07458;  TELEPHONE  (201)  825-5000. 
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Pioneer  of  local  news  autonomy 

Frank  Gannett’s  100th 
birthday  celebrated 


and  is  still  the  largest  single  holder  (about 
20  per  cent)  of  Gannett  common  stock, 
which  is  traded  on  the  New  York  Stock 
Exchange.  With  assets  of  more  than  $150 
million,  the  Gannett  Newspaper  Founda¬ 
tion  is  one  of  the  nation’s  20  largest 
foundations. 

The  Gannett  Foundation  has  made 
grants  totaling  more  than  $33  million, 
most  of  them  since  1970.  Its  contribu¬ 
tions  are  primarily  for  charitable  and 
other  causes  in  communities  where  Gan¬ 
nett  newspapers  are  published,  for  col¬ 
lege  scholarships  and,  nationally,  for 
journalism  education.  Gannett  Founda¬ 
tion  gifts  to  colleges  and  universities  now 
total  more  than  $19  million,  including 
$1,150,000  granted  earlier  this  year  to 
Rochester  higher  education  institutions 
other  than  the  University  of  Rochester. 

Local  autonomy  continued 

Miller  also  took  the  occasion  to  remind 
readers  that  it  was  Frank  Gannett  who 
“propagated  and  popularized  local  au¬ 
tonomy  in  the  news  and  editorial  conduct 
of  group  and  chain  newspapers,”  and  to 
reemphasize  the  group’s  commitment  to 
that  policy. 

His  article  appeared  in  the  September 
11  edition  of  the  Times-Union  on  their 
Viewpoints  page. 

“It  is  timely  to  recall  this,”  wrote  Mil¬ 
ler.  “Many  of  today’s  publishing  and 
broadcasting  generation  have  no  under¬ 
standing  or  appreciation  of  the  leader¬ 
ship  exercised  by  the  owner  of  Gannett 
newspapers  ...” 

“Only  the  other  day,  the  sole  mention 
of  the  founder  in  a  magazine  article  about 
the  Gannett  Company  was  a  reference  to 
Frank  Gannett’s  presidential  aspirations 
in  1940,  implying  that  he  used  his  group 
for  political  ends.  A  reader  who  didn’t 
know  better,  and  most  wouldn’t,  could 
very  wrongly  conclude  that  today’s 
Gannett  editorial  autonomy  is  something 
introduced  since  his  passing.” 

Miller  recalled  an  example  of  Gan¬ 
nett’s  autonomy  in  practice.  “In  1950 
when  Thomas  E.  Dewey  announced  for 
re  election  as  governor  of  New  York 
State,  Frank  Gannett  expressed  his  per¬ 
sonal  opposition  to  Dewey  in  a  letter  to 
various  editors.  At  the  same  time,  he 
wrote  that  he  also  wouldn’t  vote  for  the 
Democratic  gubernatorial  nominee.  He 
would  support  neither. 

Miller,  who  then  was  editor  and  pub¬ 
lisher  of  the  Rochester  newspapers,  said 
a  check  by  AP  at  the  time  revealed  that 
all  but  one  of  the  Gannett  editors  planned 
to  support  Dewey.  A  later  check  showed 
16  of  the  Gannett  newspapers  in  New 
York  State  favored  Dewey  for  governor. 
At  the  time  Gannett  owned  21  news¬ 
papers  in  four  states. 


The  Frank  E.  Gannett  Newspaper 
Foundation,  Inc.  announced  a  $1  million 
gift  to  the  University  of  Rochester  at 
ceremonies  marking  the  lOOth  birthday 
of  the  late  Frank  E.  Gannett  on  Sep¬ 
tember  15. 

Participating  in  the  centennial  obser¬ 
vance  at  the  former  Gannett  summer 
lodge  on  Gannett  Hill  in  Ontario  County. 
40  miles  southeast  of  Rochester.  N.Y.. 
were  officers,  trustees  and  guests  of  the 
foundation  and  the  university. 

The  grant  of  $1  million  in  Gannett  Co., 
Inc.  stock  was  given  to  the  university’s 
Campaign  for  Rochester,  which  seeks  to 
raise  $102  million  for  additional  UR 
endowment,  renovation  of  facilities, 
operiUing  purposes  and  special  academic 
opportunities.  About  $44  million  has 
been  contributed  or  pledged  to  date. 

Statement  by  Miller 

Paul  Miller,  who  succeeded  Gannett  as 
head  of  both  the  Gannett  Foundation  and 
Gannett  Co..  Inc.,  and  John  A.  Scott, 
foundation  president,  said: 

“The  foundation  is  happy  to  make  this 
significant  contribution  to  the  university 
as  a  special  tribute  to  Frank  Gannett  and 
his  life  long  interest  in  higher  education. 
It  brings  the  total  granted  in  recent  years 
by  the  Gannett  Foundation  to  the  Uni¬ 
versity  of  Rochester  and  its  Strong 
Memorial  Hospital  to  $2.3  million,  and 
reflects  the  Gannett  Foundation’s  recog¬ 
nition  of  the  UR’s  major  role  in  advanc¬ 
ing  the  quality  of  education  and  life  in 
Rochester  and  in  the  nation.” 

About  80  persons  attended  the  dinner 
and  ceremonies  commemorating  the 
Gannett  centennial  at  the  lodge  built  by 
Gannett  in  the  early  1940s  on  Gannett 
Hill,  highest  of  the  Bristol  Hills.  The 
lodge  overlooks  the  site  of  the  farmhouse 
where  Cjaimett  v\as  born. 

In  1964.  Gannett’s  widt)w.  Caroline 
Werner  Ciannett.  gave  the  lodge  and  46 
acres  of  Ciannett  Hill  property  to  the 
University  of  Rochester  Ihe  UR  ex¬ 
panded  the  site,  adjacent  to  Ontario 
County  Park,  and  constructed  the  C.  F. 
Kenneth  Mees  ()b^ervatory  atop  the  hill. 
2,260  feet  above  sea  level. 

When  Frank  Gannett  was  still  an  in¬ 
fant.  his  parents.  Charles  and  Maria 
Gannett,  moved  to  the  nearby  hamlet  of 
Blood’s  Depot  (now  Atlanta),  where 
Charles  Gannett  became  a  tenant  farmer. 
As  a  youth.  Frank  Gannett  also  did  farm 
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work  and  delivered  the  Rochester 
Democrat  and  Chronicle — which  he  was 
later  to  acquire — before  entering  Cornell 
University  on  a  scholarship. 

Following  his  graduation  from  Cornell. 
Gannett  launched  his  newspaper  career 
and  teamed  with  Erwin  R.  Davenport  to 
purchase  the  Elmira  (N.Y.)  Gazette  in 
1906.  In  1918.  Gannett  and  his  associates 
bought  and  consolidated  two  Rochester 
newspapers  into  the  afternoon  Times- 
Union,  and  the  Gannett  Group  had 
grown  to  19  daily  newspapers  in  New 
York,  New  Jersey.  Connecticut  and  Il¬ 
linois  when  Gannett  died  in  1957.  Gan¬ 
nett  Co.,  Inc.  has  since  expanded  rapidly 
under  the  leadership  of  Miller,  now 
chairman,  and  also  Allen  H.  Neuharth, 
president  and  chief  executive  since  1973, 
to  become  a  publicly-owned,  nationwide 
company  with  54  dailies  in  18  states  and 
Guam,  19  weeklies  and  broadcast  and 
newsprint  interests  in  the  United  States 
and  Canada. 

The  Gannett  Newspaper  Foundation 
was  established  in  1935  by  Gannett  with 
a  gift  of  personally-owned  Gannett  stock 


Papers’  editors 
comply  with 
print  demands 

The  Croatian  nationalists  who 
hijacked  a  Trans  World  Airlines  New 
York-to-Chicago  jetliner  the  night  of 
September  10  demanded  two  documents 
be  printed  by  the  Washington  Post,  New 
York  Times,  Los  Angeles  Times, 
Chicago  Tribune,  and  the  International 
Herald-Tribune  in  Paris. 

The  four  U.S.  newspapers  printed  one 
of  the  two  documents  left  by  the  Croa- 
tians.  The  Post  published  both,  entirely 
in  agate.  The  New  York  Times  quoted  at 
some  length  from  the  first  text  on  page 
one  of  its  September  II  paper,  then  ran 
the  full  text  in  regular  type  on  page 
seven. 

The  Tribune  and  the  Los  Angeles 
Times  did  as  the  Post,  starting  the  first 
and  shorter  of  the  two  texts,  on  page  one 
and  printing  them  in  agate.  William  H. 
Jones,  managing  editor  at  the  Tribune, 
said  the  FBI  gave  no  indication  what  the 
newspaper  ought  to  do.  “We  didn’t 
philosophize  a  lot  about  it.”  said  Jones, 
who  noted  that  by  the  time  the  papers 
decided  to  print  the  material  the  texts 
had  become  legitimate  news. 

“Anybody  hates  to  print  with  a  gun  at 
his  head,"  William  F.  Thomas.  Los 
Angeles  Times  editor,  said. 

“We  haven't  been  in  this  business  the 
way  we  have  for  20  or  25  years  to  let 
some  crazy  Croatians  make  up  page 
one.”  said  Ben  C.  Bradlee.  Post  execu¬ 
tive  editor. 

“But  who  wants  to  have  61  lives  at  his 
door?”  said  Bradlee.  referring  to  the  61 
persons  aboard  the  hijacked  plane  after 
33  were  released. 

Another  concern  for  editors  was  fear 
that  if  they  gave  in  to  such  a  demand 
once,  they  would  be  inviting  similar  ul¬ 
timatums  from  other  groups  in  the  fu¬ 
ture. 

Thomas  said  the  case  had  gone  beyond 
a  simple  demand  and  threat.  “These 
people  had  already  killed  somebody.”  he 
said,  referring  to  the  New  York  police¬ 
man.  “It  would  be  different  if  a  threat 
came  from  someone  you  didn't  know  had 
the  wherewithal.” 

The  editors  at  the  four  U.S.  newspa- 
papers  did  not  want  to  be  responsible  for 
any  deaths,  but  at  the  same  time,  they 
have  said  they  didn't  want  to  turn  their 
presses  over  to  terrorists. 

The  New  York  Times  was  faced  with  a 
terrorist  situation  seven  months  ago.  but 
meeting  the  demand  was  through  the 
Times'  advertising  department  rather 
than  editorial.  In  Venezuela  on  February 
27,  1976,  a  guerrilla  organization,  called 
the  Revolutionary  Command,  kidnapped 
William  Niehouse.  an  American  general 
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manager  for  the  Venezuelan  subsidiary 
of  the  Owens-Illinois  company. 

The  next  day  a  “political  manifesto” 
was  mailed  to  the  company  and  govern¬ 
ment  officials  with  a  demand  that  it  be 
published  in  leading  newspapers  or 
Niehouse  would  be  executed. 

The  New  York  Times,  at  that  time, 
waived  some  of  its  usual  requirements  in 
running  the  ad  saying  “we  can  be  in¬ 
strumental  in  saving  a  life”  and  pub¬ 
lished  the  manifesto  for  $6,432,  paid  for 
by  Owens-Illinois.  The  company  had 
also  placed  the  terrorists'  ad  in  the  Times 
of  London  and  Le Monde  of  Paris. 

Instructions  more  specific 

The  Croatian  terrorists'  demands  for 
publication  were  much  more  specific 
than  the  Venzuelans':  Both  texts  had  to 
appear  in  the  Saturday  (September  II) 
edition  of  the  newspapers,  including  all 
three  editions  of  the  New  York  Times;  at 
least  one-third  of  each  text  had  to  appear 
on  page  one;  and  the  jumps  had  to  be  in 
the  first  section. 

The  hijackers  said  they  had  means — a 
prearranged  code  word — of  learning 
whether  their  demands  had  been  met. 
and  warned  that  if  they  were  not,  a  bomb 
would  be  exploded  in  what  they  de¬ 
scribed  as  a  “highly  busy  location.” 

The  terrorists'  instruction  were  found 
in  a  letter  signed  “Fighters  for  Free 
Croatia,”  which  they  left  with  another 
bomb — and  with  the  documents  to  be 
published — in  a  hiding  place  in  New 
York’s  Grand  Central  Station. 

Police  were  directed  to  the  hiding  spot 
by  the  jetliner's  radio  after  terrorists 
took  possession  of  the  plane. 

Editors  explain  decisions 

The  hijackers'  statements  were  not 
able  to  appear  in  the  International  Herald 
Tribune  in  Paris  because  the  paper  had 
finished  printing  its  Saturday  editions 
and  has  no  Sunday  paper. 

“I’m  glad  I  didn’t  have  to  make  a  deci¬ 
sion,”  Murray  M.  Weiss,  its  editor,  said, 
“but  if  they  had  still  held  the  hostages 
when  we  were  putting  out  the  Monday 
paper.  I  guess  we  would  have  printed  the 
'■’mands. 

A.  M.  Rosenthal,  managing  editor  of 
the  New  York  Times,  in  his  own  paper 
September  14.  commented  on  the  deci¬ 
sion  of  the  Times  to  publish  the  de¬ 
mands; 

“When  you're  confronted  in  the  mid¬ 
dle  of  the  night,  you  don't  have  all  the 
information,  there  are  hostages,  you’ve 
got  people  willing  to  take  any  risk — and 
the  F.B.l.  is  urging  you  to  do  it — it  was 
appropriate  to  do  it. 

“Logic,  journalism  and  human  feel¬ 
ings  at  that  instant  went  into  the  deci¬ 
sion,  but  that  doesn’t  mean  we’d  do  it 
again  in  a  different  situation. 

“If  there  was  a  journalistic  policy,  it 
would  be  not  to  do  it.  but  there  can’t  be  a 


policy  to  cover  this  kind  of  thing  in  every 
single  case.” 

Ben  Bradlee  had  said:  “1  don’t  think 
there  is  a  rule  they  could  teach  at  editor’s 
school  .  .  .You  never  run  into  exactly 
the  same  thing.” 

The  Associated  Press  transmitted  one 
of  the  terrorists’  documents  in  full  and 
excerpts  from  another  one  found  with 
the  bomb,  Lou  Boccardi,  managing 
editor  of  AP,  told  E&P. 

He  said  AP  got  the  documents  “from 
the  authorities”  and  the  AP  was  “dealing 
with  the  FBI  on  what  was  happening.” 
He  indicated  other  newspapers  besides 
the  four  directly  involved  were  free  to 
use  the  excerpts. 

• 

Papers  file  claim 
for  Abercrombie  ads 

As  a  group  newspapers  rank  as  one  of 
the  top  ten  unsecured  creditors  of  .Aber¬ 
crombie  &  Fitch,  the  financially  troubled 
retailers,  which  filed  a  Chapter  II  peti¬ 
tion. 

Leonard  Schwartz,  an  attorney  for 
Siegel,  Sommers  &  Schwartz,  is  repre¬ 
senting  five  newspapers  on  the  creditors 
committee.  The  papers  are  the  Chicago 
Tribune,  San  Francisco  Chronicle,  De¬ 
troit  News,  Detroit  Free  Press,  and  New 
York  Times. 

Schwartz,  who  has  represented  mem¬ 
bers  of  the  American  Newspaper  Pub¬ 
lishers  Association  in  collection  cases 
since  1935.  told  E&P  that  the  total 
amount  of  unpaid  advertising  bills  owed 
the  5  papers  totals  between  S70.(XX)  and 
$75,()()0.  The  largest  single  creditor  is  the 
First  National  Bank  of  Chicago  with  a 
total  of  $2.3  million  plus. 

Schwartz  said  he  hoped  the  newspa¬ 
pers  were  more  successful  in  collecting 
their  claims  from  A&F  than  they  were 
with  W.  T.  Grant  chain. 

Schwartz,  who  represented  papers  in 
the  W.  T.  Grant  bankruptcy  proceed¬ 
ings,  said  none  of  the  money  owed  by  the 
chain  for  advertising  was  recovered  by 
the  papers.  He  guessed  that  the  amount 
of  the  loss  totaled  in  seven  figures. 

He  said  that  he  helped  several  pub¬ 
lishers  save  money  by  advising  them  not 
to  extend  credit  to  Grant  a  year  before  it 
filed  its  Chapter  II  petition.  He  cited  as 
an  example  one  publisher  on  the  East 
Coast,  who  was  owed  $160. ()()().  and 
managed  to  cut  this  loss  down  to  $1,600 
by  cancelling  their  credit  a  year  before 
the  chain  went  under. 

Schwartz,  who  keeps  close  tabs  on 
companies  doing  business  with  news¬ 
papers.  said  ad  losses  were  not  mounting 
for  publishers  despite  the  closings  of  re¬ 
tail  and  several  ad  agencies  the  past  few 
years.  “Newspapers.”  he  said,  “are 
holding  up  much  better  than  any  other 
group  considering  the  high  rate  of  fail¬ 
ures.  which  is  a  tribute  to  newspaper 
credit  personnel.” 
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Ad  refusal  cases  go 
on  trial  in  New  York 


By  John  Consoli 

A  lawsuit  that  could  result  in  a  land¬ 
mark  decision  concerning  a  newspaper’s 
First  Amendment  right  to  refuse  to  carry 
an  advertisement,  will  be  heard  in  U.S. 
District  Court,  Brooklyn,  N.Y.,  this 
Monday  (September  20.) 

The  suit  involves  allegations  by  N.Y. 
attorney  Carl  Person,  that  the  New  York 
Post  conspired  with  six  other  daily 
newspapers  circulated  in  New  York  City 
to  establish  a  “selective  publication  pol¬ 
icy”  of  running  only  the  tombstone  ads 
of  major  corporation  advertisers. 

Person  claims  that  the  Post’s  advertis¬ 
ing  acceptability  committee  rejected  a 
tombstone  ad  on  June  23  of  this  year, 
because  of  a  fear  that  the  paper  would 
lose  ad  revenues  of  a  leading 
advertiser — General  Mills — if  the 
tombstone  were  run. 

Person,  seeking  $2  million  in  damages, 
is  also  alleging  that  in  addition  to  conspir¬ 
ing  with  the  other  papers,  the  Post’s 
editor-in-chief  and  publisher  Dorothy 
Schiff  along  with  treasurer  business 
manager  Byron  Greenberg,  financial  ad 
director  Lawrence  Goldreyer  and  sales¬ 
man  Richard  Lelong,  members  of  the  ad 
acceptability  committee,  members  of  the 
board  of  directors  and  the  Post’s  law  firm 
Paul,  Weiss.  Rifkind,  Wharton  &  Garri¬ 
son  conspired  among  themselves  to  re¬ 
ject  the  ad. 

The  conspiracies,  if  proven,  are  in  vio¬ 
lation  of  security,  civil  rights  and  anti¬ 
trust  claims,  according  to  Person. 

Other  newspapers  named 

The  other  newspapers  identified  as 
co-conspirators  but  not  named  in  the 
suit  are  the  New  York  Times,  Wall 
Street  Journal,  Staten  Island  Advance, 
Christian  Science  Monitor  and  the  New 
York  Law  Journal.  All  those  papers  re¬ 
jected  the  tombstone  ad. 

The  New  York  Daily  News  ran  the  ad, 
but  Person  said  the  News  “does  not  have 
a  readership  which  would  be  as  in¬ 
terested  in  the  offering  from  the 
standpoint  of  cost-effectiveness  of  the  ad 
and  money-raising  effectiveness.” 

The  content  of  the  ad  was  an  offering 
to  sell  up  to  l(X)/)()()  shares  of  stock  at  $5 
each  to  pay  for  a  lawsuit  involving  Chris¬ 
tian  Thee,  a  Brooklyn  painter  v.  General 
Mills,  Inc.,  parent  of  Parker  Bros.  Per¬ 
son,  in  March,  had  won  a  favorable  deci¬ 
sion  in  the  Appellate  Division  of  the  New 
York  Supreme  Court  in  a  suit  against  the 
Bar  Association  of  New  York  that  up¬ 
held  his  right  to  sell  shares  in  a  lawsuit  to 
the  public.  The  offering  was  then  ap¬ 
proved  by  the  Securities  and  Exchange 
Commission. 


Thee  contends  in  the  suit  against  Gen¬ 
eral  Mills  that  Parker  Bros,  and  Marvin 
Glass  Associates,  a  toy  and  game  design 
company  firm  in  Chicago,  conspired  to 
steal  a  game  idea  from  him. 

Thee  alleges  he  developed  a  board 
game  in  1958  and  later  submitted  it  to 
Parker  Bros,  on  four  different  occasions 
through  1968.  In  1970,  Parker  Brothers 
brought  a  game  out  on  the  market  that 
resembled  Thee’s  game  but  gave  him  no 
compensation. 

Post  seeks  dismissal 

The  Post  is  seeking  to  dismiss  Person’s 
claims  on  the  ground  that  he  has  no 
standing  to  sue.  “Person  and  Thee  are 
searching  for  a  cause  of  action  they  can 
assert  against  the  Post  for  declining  to 
publish  Thee’s  tombstone  ad,”  states  the 
Post’s  court  documents.  They  seek  to 
destroy  the  First  Amendment’s  guaran¬ 
tee  of  a  free  press  by  directing  the  Post  to 
print  every  tombstone  ad  or  to  print 
none. 

“There  is  not  one  iota  of  fact  in  the 
record  which  even  casts  doubt  upon  the 
sworn  testimony  of  two  Post  employees 
who  made  the  decision  not  to  accept  the 
Thee  tombstone  ad.”  Post  employees 
Goldreyer  and  LeLong  both  said  they 
rejected  the  ad  without  discussing  the 
matter  with  anyone  including  their 
superiors.  They  claim  it  was  “an  exer¬ 
cise  of  their  independent  business 
judgement.” 

The  Post  points  out  that  of  1 1 
tombstone  ads  submitted  for  publication 
this  year,  the  only  one  rejected  was 
Thee’s.  The  Post  also  says  if  there  was  a 
conspiracy  among  the  newspapers,  it 
would  be  imperative  that  the  city’s 
largest  circulation  daily — the  News — to 
be  part  of  it.  The  Post  points  out  that  the 
News  ran  the  ad  on  July  23. 

The  Post  also  questions  the  sincerity 
of  the  suit  since  the  Times  and  the  Wall 
Street  Journal,  who  ran  a  combined  total 
of  55  tombstone  ads  up  until  the  point  the 
suit  was  filed,  were  not  included.  “Was 
the  lawsuit  brought  in  good  faith,  the 
Post  would  not  be  the  sole  defendant.” 

In  the  suit.  Person  also  alleges  that  the 
Post  is  a  “tout”  sheet  that  disparages  se¬ 
curities  in  its  news  columns. 

“The  editorial  policy  is  carried  over 
into  a  willful  slanting  of  the  news  stories 
to  give  major  corporations  an  unwar¬ 
ranted  good  image  and  an  editorial  policy 
to  give  companies  which  would  compete 
with  the  major  corporations  a  bad  im¬ 
age,”  says  Person  in  the  court  papers. 

“The  Post  has.  an  editorial  policy 
favoring  major  corporations,”  says  Per¬ 
son.  He  cites  a  news  story  appearing  in 


the  Times  in  February  that  tells  of  an 
incident  in  which  Post  reporters  refused 
to  have  their  bylines  put  on  their  stories 
because  publisher  Schiff  refused  to  print 
a  story  by  reporter  Steve  Lawrence  criti¬ 
cal  of  the  supermarket  industry  in  New 
York. 

“The  Post  feared  loss  of  advertising 
revenues  from  supermarket  advertis¬ 
ers,”  he  said.  He  contends  in  the  recent 
tombstone  ad  rejection,  the  Post,  fearing 
loss  of  ad  revenue  from  General  Mills, 
decided  not  to  run  the  ad. 

Post  responds 

The  Post  responds  that  these  com¬ 
ments  are  “nothing  more  than  free 
wheeling  speculation”  and  are  “baseless 
charges.”  Greenberg,  in  a  sworn  state¬ 
ment,  says,  “every  news  story  printed  in 
the  Post  appears  because,  in  our  jour¬ 
nalistic  opinion,  it  is  newsworthy  and 
merits  publication.  The  Post  does  not 
tout  or  disparage  in  any  manner.” 

In  the  motion  to  dismiss  the  charges, 
the  Post  contends,  “this  lawsuit  con¬ 
cerns  the  absolute  discretion  of  a  news¬ 
paper  publisher  to  determine  what  shall 
be  published  in  the  pages  of  her  paper, 
the  power  of  this  Court  to  substitute  its 
editorial  judgement  for  that  of  the  pub¬ 
lisher  and  the  ability  of  two  individuals  to 
misuse  the  securities,  anti-trust  and  civil 
rights  laws  in  an  attempt  to  coerce  a 
newspaper  of  general  circulation  to 
bend  to  their  will.” 

The  Post  backs  up  its  call  for  dismissal 
on  these  grounds  by  citing  from  the 
Miami  Herald  Publishing  Co.  v.  Tornillo. 
U.S.  Supreme  Court  decision  of  1974.  In 
that  case  the  court  struck  down  a  state 
statute  that  would  force  newspapers  to 
run  all  political  ads.  The  court  ruled  the 
‘Right  of  Reply'  statute  was  in  violation 
of  the  First  Amendment. 

Person  points  out  that  the  Post  is  in 
violation  of.  among  other  things,  the 
1940  Investment  Advisory  Act.  He  con¬ 
tends  that  the  Post,  because  it  decides 
what  security  offerings  should  or  should 
not  run,  because  it  decides  what  security 
offerings  to  do  news  stories  about  and 
because  it  is  paid  by  readers  (25-cents 
per  paper)  for  this  information,  is  render¬ 
ing  investment  advisory  services  in  vio¬ 
lation  of  the  1940  Act. 

Nabcor  suit 

A  recent  motion  in  the  case,  also  to  be 
heard  on  Monday,  is  that  by  Person  to 
have  the  court  remove  the  Post's  law 
firm  from  the  case  due  to  a  conflict  of 
interest. 

Person  is  also  representing  the  Na¬ 
tional  Auto  Brokers  Corp.  (Nabcor)  in  a 
suit  against  General  Motors  concerning 
the  right  to  advertise  and  the  Post’s  law 
firm  represents  General  Motors.  In  the 
Nabcor  case,  in  order  to  raise  funds  for 
legal  services  and  investigative  work, 
(Continued  on  page  15) 
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Omaha  daily 
aids  orderly 
school  busing 

Devotion  to  keeping  the  public  fully 
informed  of  developments  in  the  Sep¬ 
tember  desegregation  of  the  Omaha 
school  system  placed  the  World-Herald 
in  the  position  of  performing  a  major  role 
in  the  peaceful  back-to-school  integra¬ 
tion  effort. 

Topping  off  a  particularly  erudite 
program  of  staying  abreast  of  the  busing 
story  was  the  publication  on  August  26  of 
a  12-page  spot  color  tabloid  insert  sec¬ 
tion  drawing  citizens'  further  attention  as 
the  start  of  a  new  school  year  ap¬ 
proached  . 

The  section  included  a  map  showing 
school  locations  and  a  chart  summarizing 
new  school  assignments  for  children  in 
grades  affected  by  the  desegregation 
plan.  This  plan  was  fully  implemented 
with  the  opening  of  schools  September  7. 

Working  closely  with  the  Concerned 
Citizens  For  Om^a,  the  World-Herald 
explained  in  the  tab  “The  Plan,”  heading 
this  part  of  the  section  “Omaha's 
Kids — For  Their  Sake  Let's  Make  It 
Work.” 

Realistic  story 

Page  3  contained  desegregation  ques¬ 
tions  and  answers  and  page  4  contained  a 
realistic — though  not  factual — projection 
of  what  the  first  day  of  school  was  likely 
to  be  about  for  a  child  affected  by  the 
desegregation  plan.  The  article,  written 
by  editorial  staffer  Martha  Anderson, 
depicted  the  thoughts,  reactions,  worries 
and  experiences  of  a  fictional  character. 

Parents  of  students  affected  by  the 
court-ordered  busing  plan  were  given  a 
chance  on  August  29  to  ride  buses  along 
the  same  routes  their  children  would  ride 
at  elementary  school  opening.  At  the 
schools  they  were  greeted  by  the  princi¬ 
pal,  other  school  officials,  teachers  and 
members  of  the  clergy. 

Other  tab  contents  included  a  sum¬ 
mary  chart  of  new  school  assignments  (a 
full  page  of  school  names  separated  by 
green  lines),  an  interview  with  the  police 
chief  on  safety  plans  for  the  school  year, 
statements  from  public  officials  and 
comments  from  children  and  citizens. 

One  businessman  wrote;  “1  believe 
that  peace,  not  busing,  is  the  issue.  Let's 
make  it  work.” 

A  first  grader  wrote:  “1  don't  like  bus¬ 
ing  at  all.  But  I  think  it  would  be  a  little 
fun  to  have  white  and  black  people 
mixed.” 

Zoned  delivery 

The  World-Herald  preprinted  the  en¬ 
tire  section,  and  also  handled  the  dis¬ 
tribution.  Since  the  CCFO  group  was  in¬ 
terested  in  the  Omaha  Fhiblic  School  Dis- 
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trict,  delivery  was  zoned  to  cover  only 
that  area.  The  newspaper  ran  off  an  addi¬ 
tional  5,0()0  copies  for  the  committee  to 
distribute  on  buses  and  in  areas  through¬ 
out  the  Nebraska  city. 

The  tabloid  wasn't  the  sole  effort  of 
the  World-Herald.  It  conducted  an  on¬ 
going  daily  campaign  which  included  a 
“Questions  on  Integration”  series  which 
ran  on  page  1  for  almost  3  months  prior 
to  school  start.  Also,  a  feature  entitled 
"Get  the  Facts,”  also  on  page  1,  giving 
phone  numbers  of  the  Omaha  School 
District  Information  Center  and  the  Con¬ 
cerned  Citizens  for  Omaha. 

In  12  schools  spot-checked  by  the 
newspaper  on  opening  day,  91 .6%  of  the 
students  expected  were  present.  About 
one  of  every  6  students  in  the  Omaha 
district  was  reassigned  to  another  school 
in  the  court-ordered  plan.  There  were  no 
reports  of  demonstrations  and  only  a  few 
transportation  problems.  Reporters  rid¬ 
ing  buses  said  that  harmonious  chatter 
seemed  to  be  the  order  of  the  day. 

• 

Carter  retrial  moved; 
publicity  is  cited 

“A  fair  trial  is  not  possible  in  Passaic 
County”  (N.J.)  for  Rubin  (Hurricane) 
Carter  and  John  Artis  because  of  “prej¬ 
udicial  publicity,”  declared  Superior 
Court  Judge  Charles  S.  Joelson.  Their 
trial  was  moved  from  Paterson  to  Jersey 
City  in  Hudson  County  after  he  reviewed 
newspaper  coverage  of  the  case. 

“There  had  been  an  incessant  stream 
of  publicity  in  the  two  major  Passaic 
County  newspapers  permeated  with 
prejudice  to  the  defendants,”  said  Joel¬ 
son.  The  newspapers  he  was  referring  to 
are  the  Passaic-Clifton  Herald-News  and 
the  Paterson  News.  The  prejudicial 
material  in  the  last  two  years  included 
stories,  editors  and  letters  to  the  editors, 
he  said. 

Coverage  of  the  case  in  the  Newark 
Star-Ledger  was  said  to  be  "orches¬ 
trated  largely  in  favor  of  the  defen¬ 
dants,”  so  the  judge  rejected  a  defense 
motion  to  move  the  trial  to  Newark.  But 
reporting  in  the  Hudson  County  press 
was  “balanced  and  unimpassioned,”  he 
said. 

Carter,  a  former  boxer  and  Artis,  both 
blacks,  are  accused  of  killing  three 
whites  in  a  l%6  case  that  the  Paterson 
police  said  had  racial  aspects.  Their  con¬ 
victions  and  life  sentences  were  reversed 
last  March  by  the  New  Jersey  Supreme 
Court,  which  ruled  that  evidence  had 
been  withheld  by  the  prosecution. 


Open  New  York  office 

The  Montreal  Star  has  opened  a  New 
York  office.  The  otTice  is  located  at  500 
Fifth  Avenue,  Suite  1424.  Phone  number 
is  (212)  354-0546. 


David  Skylar 


Publisher  appointed 
Grand  Jury  foreman 

David  Skylar,  president  of  ComCoip, 
Inc.,  publisher  of  the  10  Sun  Newspapers 
in  suburban  Cleveland,  Ohio  has  been 
named  Foreman  of  the  Cuyahoga  County 
Grand  Jury.  ComCorp,  Inc.  is  a  sub¬ 
sidiary  of  Booth  Newspapers,  Inc.,  Ann 
Arbor,  Michigan. 

Skylar,  who  was  appointed  by  Com¬ 
mon  Pleas  Court  Judge  John  J.  Carney, 
will  take  over  this  week  as  Grand  Jury 
chief. 

“I've  always  been  fascinated  by 
philosopher  Reinhold  Niebuhr's  concept 
that  man's  capacity  for  justice  makes 
democracy  possible  while  at  the  same 
time  his  inclination  to  injustice  makes 
democracy  necessary.  To  my  mind  the 
Grand  Jury  system  fortifies  man's  capac¬ 
ity  for  dispensing  justice  and  safeguards 
against  inclinations  to  injustice.  It  truly 
represents  democracy  in  action  and  I  am 
honored  and  eager  to  serve  as  Fore¬ 
man,”  Skylar  said. 

• 

Daily  makes  own 
primary  vote  tally 

The  Manchester  (N.H.)  Union  Leader 
Corp.  spent  $6,500  above  its  normal 
daily  operating  expenses  to  insure  its 
readers  received  complete  results  of  the 
state  biennial  primary  on  the  following 
day  on  September  14. 

A  staff  of  75  employes,  including  20 
correspondents  around  the  state  worked 
throughout  primary  night  and  early  into 
the  next  morning  to  provide  comprehen¬ 
sive  returns  from  all  sections  of  the  state. 

Publisher  William  l.oeb  said  his  news¬ 
papers  “could  have  avoided  the  expense 
by  having  coverage  provided  by  the  wire 
services. 

“But  we  feel  this  would  not  be  com¬ 
plete  and  accurate  and  of  the  high  quality 
to  which  our  readers  are  entitled,”  added 
Loeb. 
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It  wouldn't 
be  Sunday 
wilhouta 


Parade  is  to  Sunday  what  baseball  double-headers  are.  Something  which  makes 
Sunday  more  enjoyable  to  millions. 

Parade  is  ftiere  from  the  first  hint  of  bacon  crinkling  in  the  pan,  to  the  last  winking- 
out  of  someone's  shaded  bed  lamp. 

It's  an  after-dishes  treat  for  Sunday-cooking  Moms.  Dads  dig  it  out  —  even  ahead 
of  the  Sunday  sports.  Kids  sprawl  on  the  floor  with  Parade.  And  Grandmas  rock  with  it. 

Parade  keeps  faith  with  all  its  readers,  too.  It's  on  top  of  the  news,  behind  the 
news.  And  sometimes  even  anticipates  the  news.  It  observes,  reports,  interprets,  reflects. 

It  probes,  but  it  never  ponders.  It  amuses  without  sting.  It  chats  without  chattering.  It  chal¬ 
lenges  thought,  but  it  doesn't  insist.  Yet  it  speaks  its  mind  clearly  and  with  strengdi. 

Parade  is  wide-ranging,  inclusive,  yet  clear  and  concise.  It  is  prose  in  motion. 

It  is  never  still. 

In  language  that  is  salad-crisp.  Parade  and  its  editors  face  the  nation  every  week, 
assess  the  world,  query  the  famous,  and  with  great  good  humor,  sum  up  our  times. 

They  do  it  to  their  own  satisfaction.  And  because  they  are  good  editors,  they 
satisfy  millions  of  readers,  too. 

It  wouldn't  be  Sunday  without  a  Parade. 

19k2  MILUON  STRONG 


Weekly  editor 

Editors  withdraw  candidate 


A  coupie  of  days  before  the  August  17 
Democratic  primary,  veteran  Chatham 
County,  N.C.  Commissioner  Ben  Wim¬ 
berly  maintained  he  was  going  to  beat  his 
two  challengers  and  win  renomination, 
“the  Pittsboro  Herald  notwithstanding.” 

But  today,  as  he  wraps  up  the  loose 
ends  of  a  16-year  political  career  and 
watches  from  the  sidelines  while  those 
same  two  challengers  prepare  for  a 
runoff  next  Tuesday,  Wimberly  is  telling 
folks  that  the  Pittsboro  (N.C.)  Herald 
did  him  in  with  “a  vivious,  unfair  and 
possibly  illegal  journalistic  trick.” 

What’s  more,  the  51-year-old  oil  com¬ 
pany  serviceman,  who  had  served  as 
chairman  of  the  county  board  since  1974, 
thinks  the  lawyers  he  has  consulted  in 
the  wake  of  his  primary  loss  may  be  able 
to  figure  out  a  way  to  make  the  Herald's 
three  young  editors  regret  it. 

For  Wimberly  believes  that  “1  would 
have  won  the  election  without  their 
editorial.” 

The  editorial  he  speaks  of  was  pub¬ 
lished  the  Wednesday  before  the  primary 
under  a  headline  that  read,  “Herald 
Withdraws  Wimberly  from  Race." 

The  editorial  was  “a  group  effort,” 
said  Jeffrey  Starkweather.  29,  a  Califor¬ 
nian  w  ho  is  co-editor  of  the  Herald  along 
with  his  Arizona-born  wife  Linda  and 
Debbie  Warren,  25.  And  Starkweather 
admits  it  was  “unorthodox." 

But  the  former  Health,  Education  and 
Welfare  Department  employe  and  Uni¬ 
versity  of  North  Carolina  graduate  stu¬ 
dent  said  one  reason  he  and  his  coeditors 
have  boosted  the  newspaper's  circula¬ 
tion  from  about  1,500  to  5,200  since  1973 
is  that,  “We  run  the  paper  in  a  very 
unusual  sort  of  way.” 

Since  accepting  an  invitation  from  the 
Herald’s  more  than  100  local  stock¬ 
holders  to  take  charge  of  the  weekly 
newspaper  three  years  ago.  Stark¬ 
weather  said,  the  editors  have  made  it 
a  policy  to  send  questionnaires  on  the 
issues  to  political  candidates  and  pub¬ 
lish  replies  in  an  “election  special” 
edition. 

But,  as  he  came  to  the  end  of  a  four- 
year  term,  Wimberly  was  asked  for  the 
first  time  to  complete  one  of  the  Herald’s 
questionnaires  prior  to  the  August  17 
primary. 

Unsure  whether  to  cooperate,  the 
board  chairman  went  to  some  lawyer 
friends,  some  of  whom,  he  said, 
“suggested  that  it  would  be  unwise"  to 
commit  himself  on  the  nine  issues 
selected  by  the  Herald. 

In  the  end,  Wimberly  decided  not  to 
oblige,  telling  Linda  Starkweather:  “I 
shouldn’t  take  a  stand  and  make  it  pub¬ 
lic.  It  wouldn’t  be  fair  to  the  other  com¬ 
missioners  who  aren’t  running  now  and 


weren’t  given  an  opportunity  to  answer 
the  questionnaire. 

“1  would  rather  sit  with  the  other 
commissioners  and  talk  them  (the  issues) 
over  before  I  make  a  public  statement.” 

So,  the  coeditors  decidfed,  “Because 
of  his  refusal  to  speak  out  publicly  on  the 
issues,  as  far  as  the  Pittsboro  Herald  is 
concerned,  Ben  Wimberly’s  name  is  not 
on  the  August  17  ballot.  We  don’t  see 
why  anyone  should  waste  their  time 
marking  a  check  by  Wimberly’s  name  on 
August  17.” 


‘I  would  have  won 
the  election 
without  their 
editorial.’ 


The  following  day.  Thursday,  Wim¬ 
berly  wrote  a  letter  to  the  editor  and 
spent  $35  on  two  advertisements  in  the 
Sanford  (N.C.)  Herald,  a  daily. 

In  them,  he  said.  “The  Pittsboro 
Herald  is  a  weekly  paper  and  therefore 
they  leave  me  no  opportunity  to  respr)nd 
to  their  readers  for  this  unwarranted  at¬ 
tack. 

“1  submit  that  this  was  a  vicious,  un¬ 
fair  and  possibly  illegal  journalistic  trick 
and  1  want  to  assure  everyone  in 
Chatham  County  that  I  can  reach  that  1 
am  indeed  still  in  the  race  and  plan  to 
win,  the  Pittsboro  Herald  notwithstand¬ 
ing.” 

On  Friday  he  began  running  12  ads  per 
day  on  a  Silver  City  radio  station,  then 
stepped  it  up  to  24  on  Monday,  the  day 
before  the  election.  The  various  ads  cost 
him  $172. 

When  all  the  votes  in  the  District 
Three  Democratic  primary  for  Wimber¬ 
ly’s  seat  on  the  board  had  been  counted. 
Gulf  township  storeowner  Gus  Murchi¬ 
son  had  polled  2.051  votes  for  41.3  per 
cent,  and  the  Rev.  Charles  Samuels,  a 
black  minister,  took  1.563  for  31.5  per 
cent.  Ben  Wimberly  received  1.352 
votes:  27.2  per  cent. 

Starkweather  maintains  the  editorial 
had  a  positive  result  in  keeping  with  a 
long  campaign  by  the  Herald  to  put  a 
stop  to  “backroom”  political  dealing  in 
Chatham  County  and  “get  as  many 
people  as  possible  involved  in  the  de¬ 
cision-making  process  on  the  county 
level.” 

“We’ve  been  pretty  aggressive,  but 
we’ve  never  once  singled  anyone  out  be¬ 
fore.”  Starkweather  reflected.  Far  from 
a  “journalistic  trick.’’  he  said,  the 
“Herald  Withdraws  Wimberly”  editorial 
was  an  attempt  to  "make  the  point  that 
elections  should  be  an  open  process  in 
which  people  are  judged.” 


CO-OP  CHAIRMAN— Richard  L. 
Simpson,  who  began  his  career  with 
Rockford  (III.)  Newspapers  Inc.  as 
manager  of  the  copy  service  depart¬ 
ment,  and  is  now  director  of  advertis¬ 
ing  and  public  relations  for  Wolverine 
World  Wide  Inc.,  was  appointed 
chairman  of  the  Cooperative  Advertis¬ 
ing  Committee  of  the  Association  of 
National  Advertisers.  He  succeeds 
Robert  D.  Wilcox  of  Armstrong  Cork 
Co.  The  committee  has  been  working 
with  the  Radio  Advertising  Bureau  and 
the  Television  Advertising  Bureau  to 
encourage  manufacturers  to  require, 
and  broadcasters  to  use  their  recom¬ 
mended  broadcast  proof-of- 
performance  documentation  format. 
This  format,  the  three  groups  believe, 
will  help  to  eliminate  mistakes  in  bil¬ 
ling  for  co-op  broadcast  advertising. 

Scant  use  made 
of  nude  Ray  pic 

Apparently  editors  don’t  think  the 
[  public  is  ready  for  nudity  in  newspapers. 

A  recently  completed  survey  by  the 
Associated  Press  Managing  Editors 
photo  committee  discloses  only  4  editors 
published  the  bare  breasted  Elizabeth 
Ray  in  their  newspapers  that  the  AP 
r  transmitted  on  May  25.  Another  20 
:  editors  said  they  published  the  photo 
after  cropping  it  to  avoid  showing  Ray’s 
I  breast. 

i  The  APME  photo  committee  surveyed 
i  300  editors  and  received  replies  from 
1  138.  Joseph  M.  Ungaro.  Westchester- 

/  Rockland  Newspapers,  is  chairman  of 
the  committee. 

t  The  photograph  of  Ray  was  obtained 
free  of  charge  by  the  AP  from  Playboy 
t  magazine,  which  gave  the  wire  service 
permission  to  transmit  the  photo  pro- 
ti  vided  newspapers  ran  a  caption  line  that 
e  said  Playboy  would  publish  the  same  pic- 
il  ture  of  Ray  in  its  September  issue.  An 
it  editors  note,  accompanying  the  photo, 
n  warned  editors  that  cutlines  were  “man¬ 
datory.” 
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Ad  cases 

(Continued  from  page  10) 

Person  also  plans  to  run  tombstone  ads 
offering  securities  in  the  suit.  Person 
contends  the  firm  contributed  to  the 
Post's  decision  not  to  run  the  ad  and  is 
now  representing  the  Post  in  hopes  of 
stopping  such  an  ad  from  appearing.  This 
would  also  cut  off  Person’s  potential 
funding  in  the  Nabcor  case. 

Nabcor  is  in  the  business  of  marketing 
new  cars,  purchased  wholesale  from 
dealers,  at  prices  below  those  set  by  the 
factories.  In  the  suit,  filed  in  December  of 
1970,  besides  General  Motors,  15  news¬ 
paper  publishing  companies,  designated 
by  Nabcor  as  representative  of  the 
newspaper  industry,  were  named  as  co- 
defendents. 

The  suit  alleges  that  some  newspapers 
refused  to  run  Nabcor  ads  unless  they 
specified  that  they  were  selling  “used” 
cars.  Other  papers  gave  varying  reasons 
for  declining  to  run  the  ads  (E&P.  Au¬ 
gust  28.  1971.  page  14). 

The  main  action  charges  a  conspiracy 
by  the  papers  and  General  Motors  to 
drive  Nabcor  franchising  system  out  of 
business  by  making  excessive  charges 
for  ads,  giving  volume  discounts  to  large 
corporations  and  effecting  tie-in  ar¬ 


rangements  in  restraint  of  trade.  Nabcor 
seeks  $100  million  in  damages. 

Among  the  co-defendants  are;  the 
Dayton  Newspapers,  Buffalo  Courier- 
Express,  Philadelphia  Bulletin,  Allen¬ 
town  (Pa.)  Call-Chronicle,  Dow  Jones  & 
Co.,  Easton  (Pa.)  Express,  Washington 
Star,  Norfolk  (Va.)  Virginian-Pilot,  New 
York  News,  New  York  Times,  Wil¬ 
mington  (Del.)  News-Journal,  Niagara 
Falls  (N.Y.)  Gazette,  Cleveland  (Ohio) 
Plain  Dealer,  Westchester  Rockland 
papers,  and  the  late  World  Journal 
Tribune. 

A  preliminary  hearing  on  a  portion  of 
the  multi-part  suit  will  be  heard  in  U.S. 
District  Court,  Southern  District  of  New 
York,  on  October  6.  This  hearing  will 
involve  the  General  Motors  segment  of 
the  suit  rather  than  the  portion  involving 
the  newspapers. 


Dessauer  to  ME 

Four  newsmen  on  the  Tulsa  Daily 
World  have  been  named  to  new  posi¬ 
tions:  Phil  Dessauer,  associate  editor — 
to  managing  editor;  Bob  Haring,  Sunday 
editor — to  assistant  managing  editor; 
Riley  W.  Wilson,  oil  editor — to  editor  of 
a  combined  business  and  oil  department; 
Ken  Neal,  business  editor — to  editorial 
page  staff. 


Judge  backs  paper’s 
right  to  reject  ad 

An  Oklahoma  County  district  judge 
has  ruled  that  the  First  Amendment  gives 
a  newspaper  the  right  to  accept  or  reject 
an  advertisement. 

In  a  $500,000  suit  against  The  Ok¬ 
lahoma  Publishing  Co.,  filed  by  an  enter¬ 
tainer  with  a  67-25-36  figure,  the  jurist 
dismissed  the  action.  The  company,  pub¬ 
lisher  of  the  Daily  Oklahoman  and  Ok¬ 
lahoma  City  Times,  had  refused  an 
advertisement  of  the  entertainer’s  show 
at  a  local  club.  The  attorney  for  the 
woman  indicated  that  a  state  Supreme 
Court  appeal  will  be  made. 


Old  hotel  acquired 
by  Providence  paper 

The  Providence  Journal  Co.,  publisher 
of  the  Providence  (R.l.)  Journal- 
Bulletin,  has  formed  a  partnership  with 
the  Outlet  Co.,  Textron,  and  Business 
Development  Co.  for  acquisition  of  the 
long-shuttered  Biltmore  Hotel,  Provi¬ 
dence  (for  $925,000)  and  expenditure  of 
some  $10-million  in  remodeling  as  pre¬ 
lude  to  spring,  1978,  reopening. 


1976 


Penney-Missouri  Awards 


To  recognize  excellence  of  newspaper  coverage  that 
enhances  the  quality  of  life  in  today's  society. 


$13,000  to  Winners  for  the  best... 

•  Sections  dealing  with  people,  families  and  their  lifestyle 

•  Article  and  series  reporting  on  a  contemporary  subject 

•  Article  or  series  on  a  subject  of  consumer  concern 

•  Article  or  series  on  fashion  and  clothing  coverage 

The  Penney  Press  with  details  and  rules  for  the  competition 
will  be  mailed  to  newspapers  in  mid-September. 


Penney-Missouri  Awards 
School  of  journalism 
University  of  Missouri 
Columbia,  Mo.  65201 
314-882-7771 

(Entry  Deadline:  Oct.  31,  1976) 
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Newspeople 

Bruce  and  Jayne  Pressley,  who  publish 
and  edit  the  weekly  Chowch/V/a  (Calif.) 
News,  hadn’t  had  a  two-week  vacation 
in  years  and  this  1976  mid-summer 
seemed  a  good  time  to  get  away.  They 
headed  for  the  Grand  Tetons  after  hir¬ 
ing  an  18-year-old  student  intern— 
and  leaving  their  bookkeeper  of  20 
years  in  charge  of  the  office. 

They  were  checking  into  a  Wyoming 
camp  ground  July  15  when  they  heard 
about  the  kidnaping  of  school  bus 
driver  Ed  Ray  and  26  Chowchilla 
school  children.  First  thought  was  to 
head  right  back  to  the  office  until  the 
camp  director  reminded  the  Pressleys 
the  journey  would  take  27  hours.  So 
they  kept  in  touch  with  the  student, 
Donna  Piedrafita,  their  bookkeeper 
Betty  Rodrian  and  photographer  Bill 
Gwartney  by  phone. 

Donna  Piedrafita,  18,  reports  that 
Thursday,  July  15,  seemed  like  a 
routine  press  day  at  the  News  office. 
That  evening  at  home,  she  heard  the 
sheriff’s  car  whiz  by,  siren  on,  and  de¬ 
cided  to  follow.  She  got  “scared  and 
uneasy”  at  the  scene  a  mile  from  her 
home. 

Next  morning,  she  went  to  the  office 
and  “just  sort  of  stood  there”  and  fi¬ 
nally  after  some  suggestions  from  Mrs. 
Rodrian  went  over  to  the  police  station 
and  “saw  three  million  reporters” 
from  out  of  town.  She  stayed  in  the 
background  and  took  notes  when  re¬ 
porters  rushed  the  FBI  men— but  had 
an  advantage  over  the  visiting  press 
later  when  the  children  had  been  re¬ 
turned.  Monday,  after  a  weekend  off, 
she  began  doing  her  story  for  the 
Wednesday  deadline.  Mrs.  Rodrian  did 
the  big  banner  head:  “Happiness  is 
.  .  .  having  Ed  Ray  and  our  children 
home.” 

When  the  Pressleys  got  back,  they 

Shipe  and  Klopp  will  maintain  offices  at 
coiporate  headquarters  in  Leonia,  New 
Jersey. 

3Sc 

Glenn  Ebekhardi,  former  city  editor 
of  the  Manassas  (Va.)  Joarnal- 
-named  managing  editor  of 
the  Warner  Robins  (Ga.)  I)ail\  and  San- 
day  San.  Joei  Eerolson,  foimerly  staff 
writer—  named  Sunday  editor.  Ruihann 
*  *  * 

James  .\.  Magrlider  11 — named  pub¬ 
lisher  of  Western  Stanxp  Coileetor,  a 
weekly  newspaper  published  in  Albany. 
Oregon.  He  was  managing  editor  of  the 
Pontiac  (Mich.)  Oakland  Press  before 
his  new  appointment  and  prior  to  that 
circulation.  His  most  recent  post — from  worked  for  the  Louisville  Courier- 
l%7  to  1976 — was  with  the  News  Jour-  Journal  and  other  newspapers.  The 
nal  Papers,  Wilmington,  as  circulation  philatelic  newspaper  was  bought  in  June 
director  for  the  yVcMs,  by  the  Democrat-Herald  Publishing 

Journal  and  Sunday  News  Journal.  Both  Company. 

EDITOR  &  PUBLISHER  for  September  18,  1976 


Charles  W.  Doremus — appointed  clas¬ 
sified  advertising  manager  of  the  Oregon 
Statesman  and  the  Capital  Journal, 
Salem.  Doremus  has  been  in  the  clas¬ 
sified  advertising  department  of  the  Seat¬ 
tle  Post-Intelligencer  since  1960.  For  the 
last  20  months,  he  was  the  newspaper's 
classified  sales  manager  and  administra¬ 
tive  coordinator. 

*  *  * 

Nashville  Banner  state  editor  Larry 
Brinton — named  winner  of  UPFs  John 
W.  Finney  Memorial  Award  for  the  most 
outstanding  public  service  reporting 
conducted  in  Tennessee  during  the  past 
year.  Brinton's  award  entry  dealt  with 
misuse  of  donations  and  privileges  by 
charities  in  the  Nashville  area. 

tifi  Hi 

Tony  Polozzolo — promoted  to  editor 
of  the  exchange  edition  of  Military  Mar¬ 
ket,  a  monthly  magazine  published  by 
the  Army  Times  Publishing  Company. 
Polozzolo  has  been  makeup  editor  for 
the  company's  nine  weekly  newspapers. 
He  was  assistant  editor  and  prior  to  that 
assistant  managing  editor  of  Air  Force 
Times.  He  was  with  the  Washington 
Times-Herald  from  1946-1954,  and  the 
Washington  Post  from  1954,  when  the 
Post  bought  the  Times-Herald,  until 
1956.  He  has  been  with  the  Army  Times 
Publishing  Company  for  20  years. 

Jay  Howard— promoted  to  makeup 
editor  of  Army  Times  Publishing  Com¬ 
pany.  Howard  has  served  as  production 


WP 


is  a  registered  trademark 
of  the  Archer  Daniels  Midland 
Company  for  Our  brand  of 
Textured  Vegetable  Protein. 

Please  don't  use  our  trademark  as  a 
generic  term  or  abbreviation. 

We  re  proud  of  our  trademark  TVP" 
designates  our  brand  of  textured  vegetable 
protein  TVP"  is  the  original  textured 
vegetable  protein  and  is  a  patented  product  — 

U  S  patent  number  3,488  770 

While  there  are  many  textured  vegetable 
proteins  there  is  only  one  TVP"  brand  Please 
assist  us  in  seeing  that  our  trademark  is  not 
mis-used 
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ARCHER  DANIELS  MIDLAND  COMPANY 
Decatur.  Illinois  62525 


Stuart  Dim  is  the  newly  appointed 
managing  editor  of  the  Charlotte 
(N.C.)  Observer.  He  joined  the  Ob¬ 
server  in  October,  1972  as  special 
projects  editor  and  later  served  as 
Sunday  and  features  editor  and  has 
been  editor  of  the  Carolina  Living  sec¬ 
tion  since  mid-winter. 

Dim's  background  includes  report¬ 
ing  stints  for  the  Camden  (N.J.) 
Courier  Post,  Middletown  (N.Y.)  Times 
Herald-Record  and  Newsday.  He  also 
has  been  deputy  director  of  public  af¬ 
fairs  for  New  York  City  Human  Re¬ 
sources  Administration  and  adminis¬ 
trator  of  a  Ford  Foundation  project  at 
Columbia  University  Graduate  school 
of  Journalism  in  training  minority 
group  members  for  journalism. 

editor  of  the  company,  layout  editor  of 
the  Prince  George's  Journal  (a  job  he  is 
retaining)  and  assistant  managing  editor 
of  Navy  Times.  Howard  joined  the  com¬ 
pany  in  1969  as  associate  editor  of  Navy 
Times,  after  spending  eight  years  in  the 
sports  departments  of  the  Washington 
Star,  Toledo  (Ohio)  Blade  and  Tulsa 
(Okla.)  World. 

*  *  * 

Scott  Bosi.ey  has  been  named  assis¬ 
tant  managing  editor  of  the  Akron  (Ohio) 
Beacon  Journal.  Tom  Suchan  succeeds 
Bosley  as  metropolitan  editor..  Bosley 
was  city  editor  in  1974  when  he  was 
named  the  newspaper’s  first  metropoli¬ 
tan  editor  in  a  merger  of  the  city  and 
suburban  news  gathering  operations. 
Suchan  has  been  serving  as  associate 
metropolitan  editor. 

♦  ♦  * 

WiLiiAM  FI.  Shipe — named  managing 
director  of  Certified  Audit  of  Circula¬ 
tions,  Inc.,  succeeding  Clarence  G. 
Klopp,  founder,  who  will  continue  to 
serve  as  corporate  consultant  and  handle 
special  projects.  Shipe  has  a  wide 
background  in  newspaper  publishing  and 
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in  the  news 


and  Donna  began  work  on  a  souvenir 
edition  of  the  News  covering  events 
that  brought  the  small  farm  commun¬ 
ity  to  national  prominence. 

However,  next  year,  the  publisher 
and  his  editor-wife,  may  have  second 
thoughts  about  taking  a  vacation. 

★  ★  * 

Sam  Meyer,  who  is  78  and  “retired” 
for  16  years  after  a  long  career  as  a 
news  photographer  (he  started  long 
before  they  were  photojournalists), 
says  he  finds  contentment  working  in 
the  photo  darkrooms  of  Gulfstream 
and  Calder  race  tracks  in  Florida. 

A  darkroom  helper  at  12  on  the  old 
Philadelphia  Press,  Sam  worked  his 
way  up  to  chief  photographer  at  the 
Philadelphia  Inquirer  and  moved  on  to 
Wide  World  Photos  for  which  he  cov¬ 
ered  many  notable  events  and  a  few 
Presidents.  His  favorite,  Harry  Tru¬ 
man,  once  told  Sam  he  expected 
they’d  meet  again  in  the  hereafter  and 
Sam  would  be  asking  for  “just  one 
more.” 

★  ★  ★ 

Erma  Bombeck  is  going  to  get  the 
1976  distinguished  alumnus  award 
from  her  alma  mater,  the  University  of 
Dayton,  during  a  homecoming 
weekend  October  23.  The  syndicated 
newspaper  columnist,  who  started  “At 
Wit’s  End”  1 1  years  ago  as  a  suburban 
housewife  in  Dayton,  now  lives  in 
Phoenix  and  appears  regularly  on  the 
lecture  circuit,  on  a  television  show, 
and  has  a  book  coming  out  this  au¬ 
tumn  entitled,  “The  Grass  Is  Greener 
Over  the  Septic  Tank.” 

College  officials  said  they  are  honor¬ 
ing  the  mother  of  three  for  her  na¬ 
tional  reputation  as  a  columnist  of 
humor  based  on  the  portrayal  of  good, 
wholesome  family  situations. 

— by  Lenora  Williamson 

Herbert  Baur,  until  recently  circula¬ 
tion  manager  of  the  Dayton  (Ohio)  Jour¬ 
nal  Herald — appointed  circulation  man¬ 
ager  of  Trenton  Times  Newspapers,  N.J. 


WiLEiAM  1.  Maxwell — appointed  direc¬ 
tor  of  public  relations  for  Centenary  Col¬ 
lege  for  Women  in  Hackettstown,  N.J. 
He  was  an  assistant  copy  editor  with 
Dover  (N.J.)  Daily  Advance. 

*  ♦  ♦ 

Greu  Dawson,  Boca  Raton  (Fla.) 
News  reporter — to  the  Grand  Forks 
(N.D.)  Herald  staff. 

*  ♦  ♦ 

Tina  (Mrs.  Lee)  Hills,  editor  and  pres¬ 
ident  of  El  Mundo,  San  Juan,  P.R. — 
elected  a  director  of  the  Associated 
Councils  of  the  Arts  Inc.  She  is  a 
member  of  the  Council  of  Arts  and  Sci¬ 
ence  for  Dade  County,  Florida. 
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John  E.  Woodruff  has  been  ap¬ 
pointed  city  editor  of  the  Baltimore 
Sun,  succeeding  William  F.  Schmick 
III,  who  resigned.  Woodruff  joined  the 
Sunpapers  in  1965  and  has  worked 
abroad  as  Saigon  correspondent  and 
chief  of  the  Hong  Kong  bureau  and 
also  as  deputy  editorial  page  editor 
and  chief  Maryland  political  corres¬ 
pondent.  In  1973,  he  studied  East 
Asian  Affairs  at  the  University  of 
Michigan  as  a  National  Endowment 
for  the  Humanities  Journalism  Fellow. 

Robert  Whitfield,  circulation  director 
for  the  Tampa  Tribune  and  Times — 
named  associate  circulation  director  of 
Gannett  Co.,  Inc.  Whitfield  will  work  in 
the  newly  established  post  with  Gannett 
circulation  director  Ronald  C.  Anderson 
in  coordinating  circulation  sales  efforts 
at  the  54  Gannett  daily  newspapers. 
Whitfield  organized  the  circulation  de¬ 
partment  at  Gannett' s  Cocoa  (Fla.)  To¬ 
day,  prior  to  its  launching  as  a  daily  in 
1966.  Whitfield  held  circulation  posts  at 
the  Miami  News  and  Tampa  Times  be¬ 
fore  joining  Today. 

♦  *  * 

Tom  King  has  returned  to  the  St.  Au¬ 
gustine  (Fla.)  Record  in  a  new  post  as 
editor  after  a  five-year  absence  serving 
as  executive  vicepresident  and  general 
manager  of  the  Chamber  of  Commerce. 

Paul  Mitchell,  who  has  been  in  the 
editor’s  post  for  the  past  two  years, 
moves  to  a  newly-created  position  of  fea¬ 
ture  editor  and  special  assignments.  He’s 
been  with  the  Florida  Publishing  Com¬ 
pany  for  10  years. 
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Jay  Ambrose — appointed  editorial  page 
editor  of  the  Albany  (N.Y.)  Knicker¬ 
bocker  News.  He  replaces  Daune  La- 
Fleche,  who  held  the  post  for  11  years 
and  will  join  Capital  Newspapers’  public 
service  department  to  work  on  projects 
involving  Albany’s  cultural  and  arts  ac¬ 
tivities  and  promotion  of  public  use  of 
the  Empire  State  Plaza’s  facilities.  La- 
Fleche  will  write  a  twice-weekly  column 
“Around  Town’’  for  the  newspaper. 

Ambrose  has  served  as  editorial  page 
associate,  assistant  city  editor,  chief  of 
the  Capitol  staff  and  reporter  in  his  eight 
years  with  the  Knickerbocker  News. 
LaFleche  joined  the  Knickerbocker 
News  in  1942  as  a  reporter.  He  was  pro¬ 
moted  to  assistant  city  editor  in  1953, 
city  editor  in  1955  and  to  editor  of  the 
editorial  page  in  1965. 

Capital  Newspapers,  a  division  of  the 
Hearst  Newspapers,  publishes  the 
Knickerbocker  News  and  Times-Union. 

:fc  3fc  :fc 

Daniel  W.  Costello,  from  night  metro 
editor,  Camden  (N.J.)  Courier-Post,  to 
city/state  editor,  Burlington  (Vt.)  Free 
Press. 

John  Howland  Jr.,  reporter  and  copy 
editor  with  the  Free  Press — to  state 
editor.  Jim  Welch,  copy  editor — to  re¬ 
gional  editor.  Jeanette  Pyle — from  chief 
copy  editor  to  night  editor.  Also,  Jeffrey 
Bredenberg,  from  Naples,  Florida 
bureau  chief  of  the  Fort  Myers  News- 
Press,  to  the  Free  Press  copy  desk;  Rus¬ 
sell  Garland,  from  the  Bennington  (Vt.) 
Banner  to  the  Free  Press  reporting  staff; 
and  Joyce  Phelps,  formerly  of  the  Atchi¬ 
son  (Kan.)  Daily  Globe — to  copy  desk. 

*  *  ♦ 

Harry  Beery,  assistant  to  the  editor  of 
Newsday,  Long  Island,  N.Y.,  and  Phyl¬ 
lis  Singer,  viewpoints  editor  of  the 
newspaper — to  senior  editors. 

About  January  1,  Jim  Klurfeld,  Al¬ 
bany  bureau  chief  for  three  years  moves 
to  Newsday’s  Washington  bureau  report¬ 
ing  staff. 


KEEP  YOORSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING 


(Published  every  second  Friday) 
The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisint  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  for  one  year, 
including  FREE: — 

Guide.to  Clients  and  Agencies  (March,  September) 
Guide  to  Agencies  and  Clients  (June,  December) 
Agencies’  Annual  Billings  (May) 

National  Advertisers’  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U,S. A,,  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 


STATE  .  ZIP  .. 


Survey  shows  media 
research  inadequate 


The  quality  and  usefulness  of  media 
research  performed  by  various  research 
firms  in  the  television,  radio  and  print 
areas  is  inadequate  to  a  sizable  portion  of 
advertisers,  media  and  service  company 
executives,  according  to  a  survey  by  The 
Gallagher  Report.  Inc.  a  weekly  newslet¬ 
ter. 

The  survey,  which  polled  some  430 
persons,  showed  that  newspaper  audi¬ 
ence  research  data  supplied  by  the 
Newspaper  Bureau  of  Advertising  and 
the  Audit  Bureau  of  Circulation  is  not 
looked  at  as  being  “very  useful”  by  a 
majority  of  any  of  the  three  segments 
polled. 

.And.  television,  radio  and  magazine 
research  firms  fared  even  worse  than  the 
newspaper  groups  in  the  area  of  accu¬ 
racy  and  believability. 

Overall,  only  19.5%  of  those  polled 
termed  the  Ad  Bureau's  audience  re¬ 
search  data  “very  useful",  while  34.4% 
labeled  it  “not  very  useful."  The  ABC 
research  data  fared  better,  with  34.8% 
terming  it  “very  useful"  compared  to 
21.9%  who  called  it  “not  very  useful." 
The  remaining  persons  polled  called  the 
data  “fairly  useful." 

Both  the  Ad  Bureau  and  the  ABC 
fared  best  among  media  executives, 
with  40%  calling  the  Bureau's  audience 
research  data  "very  useful"  and  45.5% 
terming  the  ABC  data  “very  useful."  In 
this  same  group.  17.5%  labeled  the  Ad 
Bureau's  research  data  “not  very  use¬ 
ful"  and  13.6%  said  the  same  of  the  ABC 
data. 

The  Ad  Bureau's  audience  research 
data  fared  poorly  among  advertisers  and 
service  company  executives  polled,  with 
only  10.7%  of  the  advertisers  and  13.8% 
of  the  service  company  executives  defin¬ 
ing  the  Ad  Bureau's  data  as  “very  use¬ 
ful." 

Among  these  same  two  groups.  37.5% 
of  the  advertisers  called  the  Ad  Bureau's 
research  data  “not  very  useful"  and 
43.1%  of  the  service  company  executives 
defined  it  the  same  way. 

ABC  audienqe  research  data  fared 
considerably  better  than  the  Ad  Bureau 
among  both  advertisers  and  service 
company  executives,  but  was  still  not 
looked  upon  as  being  “very  useful”  by  a 
majority  of  those  polled.  Twenty-six  per 
cent  of  the  advertisers  polled  termed  the 
ABC  research  data  as  “very  useful” 
compared  to  21.3%  who  called  it  “not 
very  useful."  Among  service  company 
executives.  35.6%  defined  the  ABC  data 
as  “very  useful"  compared  to  28.8% 
who  said  it  is  not  very  useful.” 

Media  Records,  which  publishes  list¬ 
ings  on  newspaper  ad  linage,  also  did  not 
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fare  very  well  in  the  survey.  Of  108  ad¬ 
vertisers,  media  and  service  company 
executives  who  said  their  companies 
subscribe  to  Media  Records,  only  16.5% 
feel  the  linage  data  is  “very  accurate.” 
Sixty-two  per  cent  feel  it  is  “fairly  accu¬ 
rate”  and  20.7%  feel  it  is  “not  very  accu¬ 
rate." 

Again,  media  executives  were  the 
strongest  supporters  of  the  newspaper 
research  group  with  25.6%  calling  the 
Media  Records  data  “very  accurate" 
compared  to  15.4%  who  called  it  “not 
very  accurate." 

Media  Records  fared  worst  among 
advertisers,  with  only  7.7%  stating  they 
feel  Media  Records  linage  data  is  “very 
accurate.” 

Media  Records’  estimates  of  ad  rev¬ 
enues  for  newspapers  were  looked 
upon  as  being  “very  accurate”  by  only 
5%  of  the  advertisers.  5.1%  of  the  media 
executives  and  2.3%  of  the  service  com¬ 
pany  execs. 

In  another  interesting  result  of  the  sur¬ 
vey.  only  8.9%  of  the  total  polled  said  the 
use  of  ad  linage  figures  in  allocating 
newspaper  ad  expenditures  is  important. 
Thirty-one  per  cent  said  the  use  of  ad 
linage  figures  is  “fairly  important",  the 
same  percentage  said  their  use  is  “not 
very  important"  and  29.1%  use  no  linage 
figures  at  all  when  considering  news¬ 
paper  ad  expenditures. 

Overall,  advertisers,  media  and  ser¬ 
vice  company  executives  polled  see  the 
need  for  more  competition  in  newspaper 
research  as  a  means  of  improving  it. 
Eighty-two  per  cent  of  those  polled  feel 
the  need  for  increased  competition 
among  research  firms. 

TV-radio  fare  worse 

While  newspaper  research  firms  re¬ 
ceived  a  bad  review,  they  were  by  no 
means  alone.  Tv  rating  services  includ¬ 
ing  Nielsen  Television  Index,  Nielsen 
Station  Index  and  Arbitron  Television 
Market  Report  were  not  only  considered 
overpriced  by  subscribers,  but  only  3.2% 
of  those  polled  feel  the  tv  rating  services 
are  “very  accurate.”  Surprisingly.  20% 
of  those  polled  said  either  tv  ratings  are 
“not  very  important"  in  determining  the 
allocation  of  ad  dollars  or  that  they  are 
“not  used  at  all.” 

The  accuracy  of  the  radio  and 
magazine  rating  services  were  found  to 
be  even  less  reliable  than  tv  in  the  poll. 
Only  1 .8%  of  those  polled  feel  total  audi¬ 
ence  syndicated  research  studies  for 
magazines  are  “very  accurate”  and  only 
1.1%  feel  the  radio  rating  services — 
Arbitron.  Pulse  and  Mediastat — are 
“very  accurate”  in  the  information  they 
release. 


Thomas  M.  Bloodgood 


Midwest  ad  manager 
appointed  by  E&P 

Thomas  M.  Bloodgood  has  been 
named  manager  of  Midwest  advertising 
sales  for  Editor  &  Publisher,  it  was  an¬ 
nounced  by  Donald  L.  Parvin,  advertis¬ 
ing  manager. 

Bloodgood,  26,  has  been  a  member  of 
the  New'  York  advertising  sales  staff,  re¬ 
sponsible  for  accounts  in  the  Southern 
territory,  since  joining  E&P  in  March, 
1976  from  the  Raymond  Advertising 
Agency  in  Newark,  N.J.  where  he 
worked  as  an  account  executive  for  8 
months.  Prior  to  that.,  he  was  an  advertis¬ 
ing  salesman  for  one  year  on  the  Rack- 
land  Journal-News  in  Nyack.  N.Y. 

Bloodgood  served  as  a  military  intelli¬ 
gence  ccxirdinator  in  the  U.S.  Army  from 
July,  1970  to  his  discharge  in  June.  1973. 
He  was  awarded  a  U.S.  Army  Commen¬ 
dation  Medal  for  meritorious  service 
while  stationed  in  the  Republic  of  Korea. 

As  Midwest  sales  manager.  Bloodgood 
will  work  out  of  E&P's  Chicago  office  at 
111  East  Wacker  Drive. 


Ad  column  started 
by  suburban  paper 

Eormer  radio  Quiz  Kid.  Bert  Randolph 
Sugar,  is  reporting  on  advertising  news 
for  the  Gannett  Westchester  (N.Y.) 
Newspapers.  Sugar's  column  is  appear¬ 
ing  in  the  new  Sunday  paper.  His  column 
will  provide  reports  on  agencies  and  ad¬ 
vertisers,  campaigns,  accounts  and 
people.  He  also  plans  to  do  regular  fea¬ 
tures  and  will  publish  anecdotes  and 
humorous  sidelights  about  the  advertis¬ 
ing  field.  Many  of  the  top  ad  agency 
executives  and  leading  advertisers  make 
their  homes  in  Westchester  County. 
Sugar  worked  for  several  New  York- 
based  ad  agencies. 
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The  morning 
paper... 

brought  to  you 
by  coal  power 

Most  editors,  reporters,  publishers 
and  readers  don’t  even  think 
about  it.  But  the  power  to  print 
papers  in  many  locations 
throughout  the  United  States 
comes  from  coai.  Coal 
generates  over  44%  of  all  the 
electricity  in  the  nation.*  That’s 
why  AMAX  Coal  believes  you 
should  be  aware  of  the 
importance  of  coai  in  your 
everyday  life.  The  receptacle  in 
the  wail,  the  power  switch,  the 
electric  light ...  all  of  them  work 
because  of  American  ingenuity 
and  (in  most  places)  the  power 
of  coal. 

America  is  blessed  with  this  most 
abundant  natural  energy 
resource.  We  have  enough  coal 
in  this  country  to  last  somewhere 
between  300  and  500  years. 

AMAX  Coal  would  like  to  tell  you 
more  about  coal  power,  andr 
how  we  mine  coal  and  work  to 
preserve  the  environment.  We 
have  a  booklet,  THE  POWER  OF 
COAL,  which  is  yours  for  the 
asking.  Drop  us  a  line  at  the 
address  below. 


‘Source  Federal  Power  Commission 


Energy  for  Today  .  .  .  and  Tomorrow 

AI\/IA>  COAL  COAAPAIMY 

105  South  Meridian  Street 
Dept.  970-F 

Indianapolis.  Indiana  46225 


Saturday  morning 
leisure  edition 

The  Atlanta  Journal-Constitution  an¬ 
nounced  it  will  combine  the  Saturday 
morning  edition  of  the  Constitution  and 
the  Saturday  afternoon  Journal  into  an 
edition  to  be  known  as  the  Atlanta 
Journal-Constitution  WEEKEND. 

The  Weekend  will  be  delivered  to  all 
subscribers  on  Saturday  morning,  thus 
eliminating  Saturday  afternoon  editions 
of  the  Journal. 

It  will  contain  features  currently  car¬ 
ried  in  the  two  Saturday  papers  and  will 
be  supplemented  with  new  columns,  a 
newly  expanded  entertainment  section,  a 
people  and  opinion  section  and  a  much 
more  extensive  listing  of  events  of  in¬ 
terest. 

“It  will  continue  to  fulfill  the  tradi¬ 
tional  function  of  a  newspaper,  and  in 
addition  to  that  role,  it  will  help  people  to 
better  use  and  enjoy  their  leisure  time,” 
said  Jack  Tarver,  publisher. 

The  combined  Weekend  will  offer 
more  extensive  coverage  of  high  school 
sports,  a  sports  television  column,  and  a 
detailed  sports  calendar.  There  will  be 
restaurant  listings,  music  and  record  col¬ 
umns,  a  wine  column,  etc. 

David  R.  Osier  has  been  named  editor 
of  the  Weekend.  He  has  worked  at  West 
Palm  Beach  and  Ft.  Myers.  Fla.  He  will 
be  assisted  by  Tish  Young,  formerly  an 
assistant  news  editor  of  the  Constitu¬ 
tion. 

3(c  * 

James  Bustraan  has  been  named  direc¬ 
tor  of  circulation  for  the  Atlanta 
Journal-Constitution,  according  to  an 
announcement  by  Thomas  H.  Wood, 
executive  vicepresident  and  general 
manager. 

He  has  served  as  circulation  manager 
of  the  Constitution  since  April  1972.  Pre¬ 
viously  he  was  with  the  Ft.  Lauderdale 
News  and  the  Sun  Sentinel  in  Orlando. 

Color  press  ordered 
from  Wood-Hoe 

The  Whittier  (Calif.)  News  has  pur¬ 
chased  a  40  page  Wood-Hoe  Colorflex  II 
offset  press  with  a  rated  top  speed  of 
45.000  papers  per  hour.  The  press  is 
being  built  at  Wood-Hoe's  Middlesex. 
N.J.  plant. 

The  newspaper  has  also  selected  a  12 
video  display  terminal  system  with  a  32K 
computer  from  One  Systems.  Inc.  of 
Oceanside.  Calif.,  for  processing  news 
and  classified.  The  paper  will  use  a 
Mergenthaler  Linotype  MVP  editing  sys¬ 
tem  for  advertising  production  and  two 
Mergenthaler  Linotron  303  typesetters. 

The  conversion  to  offset  will  include  a 
Pyrofax  automatic  plate  making  system. 
Completion  of  the  new  production  line  is 
expected  by  December  1976. 
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Bureau  chief  named 

James  Risser — named  chief  of  the 
Washington  bureau  of  the  Des  Moines 
Register  and  Tribune,  succeeding  Clark 
R.  Mollenhoff,  who  moved  to  national 
correspondent.  Both  Risser  and  Mol¬ 
lenhoff  are  lawyers  and  both  have  won 
Pulitzer  Prizes. 

Coast  Guard  seeks 
press  awareness 

When,  as  the  smallest  branch  of  U.S. 
military  service  your  entire  corps 
wouldn't  fill  Yankee  Stadium,  how  do 
you  compete  at  getting  recruits? 

The  answer  worked  out  by  the  U.S. 
Coast  Guard  recruiting  office  and  the 
Henry  J.  Kaufman  and  Associates  adver¬ 
tising  agency  was  a  series  of  six  full  page 
advertisements  directed  at  "newspaper 
and  radio  influentials"  who  read  Editor 
&  Publisher,  Broadcasting  and  the  Col¬ 
umbia  Journalism  Review. 

“It’s  a  soft  sell,”  Lt.  William  L.  Giles 
told  E&P.  “We’re  using  two  ads — a  gen¬ 
eral  one  about  the  Coast  Guard  head¬ 
lined  about  how  we  protect  the  safety  of 
3,840,600  square  miles  of  America’s 
coastal  waters,  and  one  promoting  the 
Coast  Guard  Academy  by  answering  the 
question  ‘What’s  north  of  Annapolis,  a 
little  east  of  West  Point,  and  a  long  way 
from  Colorado  Springs?’. 

“What  we’re  hoping  is  that  paid  ads 
in  professional  journals  will  make  the 
mcv-’a  influentials  aware  of  the  Coast 
Guard  and  perhaps  result  in  some  stories 
or  broadcasts  about  what  we  do.” 

• 

Curbside  collection 
of  papers  pays  off 

During  the  past  three  years, 
Ridgewood,  N.J.  residents  have  put 
more  than  3,800,000  pounds  of  old  news¬ 
papers  at  curbside  so  the  village  govern¬ 
ment  can  sell  them  for  recycling. 

Sale  of  the  newspapers  for  recycling 
by  the  Garden  State  Paper  Company, 
Inc.,  at  its  mill  in  Garfield,  netted 
Ridgewood  more  than  $42,000  during  the 
first  three  years  of  the  program. 

Harold  V.  Florence,  Ridgewood  water 
department  director,  who  oversees  the 
used  newspaper  program,  estimates  that 
keeping  newspapers  out  of  garbage  for 
three  years  has  brought  a  saving  of  over 
$7,500  in  solid  waste  disposal  costs,  in¬ 
cluding  landfill  fees. 

Ridgewood’s  is  the  first  full-scale 
municipally  operated  curbside  news¬ 
paper  collection  in  New  Jersey. 

The  first  year  of  the  program,  from 
September,  1973,  through  August.  1974, 
produced  about  900.000  pounds  of  news¬ 
papers.  In  the  second  year  it  was 
1 .550,0(K)  pounds  and  in  the  year  which 
ended  last  August  31,  it  was  1,357,840 
pounds,  or  just  over  678  tons. 


Pa.  daily  shifts  to 
day-night  coverage 

The  Allentown  (Pa.)  Morning  Call,  a 
100,000  daily  in  eastern  Pennsylvania, 
has  reorganized  its  news  staff.  The  move 
will  give  the  Call,  which  previously  had 
been  staffed  primarily  in  the  evening, 
both  day  and  night  coverage. 

In  charge  of  the  Day  News  Desk  will 
be  news  editor  Roy  Heffelfinger,  assis¬ 
tant  news  editor  A1  Hasbrouck  and  copy 
editor  Glenn  Airgood.  In  charge  of  the 
Night  News  Desk  will  be  Joseph  F. 
Thom  and  assistant  news  editor  Ralph 
Flamminio. 

Night  Production  Desk  will  be  super¬ 
vised  by  production  editor  Alex  S.  Rozsa 
Jr.,  who  will  direct  a  team  of  editors  and 
layout  personnel. 

Directing  the  new  metro  team  will  be 
associate  editor  Ted  Mellin.  Working 
with  him  will  be  city  government  editor 
Joyce  Hoffmann,  suburban  government 
editor  Paul  Lowe,  education  editor  Gary 
Kocker,  staff  writer  Stan  Schaeffer,  and 
a  team  of  coirespondents. 

Editing  the  new  Saturday  tabloid, 
Weekender,  which  makes  its  debut  Oct. 
9,  will  be  Saturday  editor  Kathy 
McAuley. 

Heading  the  Graphic  Arts  Group  will 
be  art  director  Robert  Lockwood,  as¬ 
sisted  by  artist  Jeff  Lindenmuth  and 
photo  specialist  Peter  Philipovich.  Head¬ 
ing  the  national  desk  will  be  National 
Editor  Pat  Hendrick. 

Directing  the  Call’s  Lehighton  bureau 
will  be  bureau  chief  Ray  Conageski,  re¬ 
placing  Bill  Tiley,  who  is  retiring.  Direct¬ 
ing  news  coverage  in  the  Bethlehem 
bureau,  under  bureau  manager  Ed  Laep- 
ple,  will  be  news  editor  Bob  Charlanza 
and  assistant  news  editor  Kate  Laepple. 

The  Call’s  new  director  of  Library 
Services,  Elizabeth  Mest,  will  be  plan¬ 
ning  computerization  of  the  newspaper 
library. 

Batten  takes  charge 

Knight-Ridder  Newspapers,  Inc.,  has 
announced  that  vicepresident  James  K. 
Batten  will  take  over  responsibilities  of 
Derick  Daniels,  who  resigned  to  become 
president  and  chief  operating  officer  of 
Playboy  Enterprises,  Inc. 

Batten  will  continue  his  supervisory 
role  with  the  company’s  Central  Group 
papers  in  addition  to  assuming  Daniels’ 
news-editorial  duties  with  several  of 
Knight-Ridder’s  larger  newspapers. 

Buys  station 

Multimedia  Inc.,  Greenville,  S.C.,  has 
acquired  KEZQ-fm  in  Little  Rock,  Ar¬ 
kansas  for  $850,000  from  Mann  Media  of 
Little  Rock.  Multimedia  also  operates 
KAAY-am  in  Little  Rock. 
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Cost-effective  press  called  answer  to  industry  need 


CHICAGO  —  Rockwell’s  Graphic 
Systems  Group  introduced  a  new 
Goss  Cosmo-Offset  press  system  that 
is,  according  to  Goss  v.p.  Les  Kraft, 
highly  cost  effective.  He  said  the  new 
Cosmo  system  is  not  only  a  response 
to  the  problem  of  high  newspaper 
operating  costs,  but  a  very  effective 
answer. 

The  press  system,  designed  to  give 
medium-sized  newspapers  excellent 
halftone  and  color  reproduction, 
boasts  a  series  of  improvements  — 
some  made  possible  by  new  advances 
in  technology  and  some  the  result  of 
Goss’  close  attention  to  customer 
usage  and  customer  feedback. 
There’s  a  new  2-arm  automatic  reel 
stand,  a  new  folder,  a  new  tabloid 
slitter  and  various  unit  improve¬ 
ments,  including  a  fold-down  step  for 
easy  access  to  all  parts  of  the  unit 
during  cleanup;  new  ink  fountain 
seals;  new  water  stops;  and  addi¬ 
tional  safety  features. 


Real  reel  economy 

The  new  Goss  2-arm  automatic 
reel  stand  is  available  at  a  more 
moderate  investment  than  the  re¬ 
nowned  Goss  3-arm  R-T-P  —  and 
with  no  sacrifice  in  performance.  It 
offers  excellent  tension/register  con¬ 
trol  —  including  full  control  during 
the  paste  cycle.  It  can  reduce  paper 
waste  (especially  for  publishers  run¬ 
ning  color)  due  to  its  new  running 
belt  tension  system.  It  features  mod¬ 
ular  construction,  factory  assembled, 
wired  and  plumbed,  for  less  costly  in¬ 
stallation  and  ease  of  maintenance. 
And  it’s  designed  to  prevent  web 
breaks  even  during  red  button  stops. 

Versatile  folder 

The  new  Cosmo  folder  has  a  50,000 
pph  geared  speed,  96-page  capacity, 
a  50"  to  62"  web  width  range  and  a 
22%" cutoff.  Its  standard  features  in¬ 
clude:  Infinitely  variable  web  width. 
Running  pin  release  adjustment.  A 


Goss  Cosmo-Offset  press  at  Montreal  Offset 


convenience  package  of  pneumati¬ 
cally  operated  nipping  rollers,  trol¬ 
leys  and  main  drive  clutch.  'Ihbloid 
slitters  on  lower  formers.  And 
chrome-plated  formers.  Optional 
folder  features  include  an  electro¬ 
pneumatic  kicker  —  10  to  100 
papers,  a  skip  slitter  and  formers 
drilled  for  air. 

Warm  reception  anticipated 

Commenting  on  the  new  Cosmo’s 
future,  Kraft  pointed  out  that  the 
Cosmo  line  is  enjoying  very  good  ac¬ 
ceptance  in  the  industry.  "Based  on 
past  Cosmo  sales,”  he  said,  "we’re 
very  optimistic  about  the  new 
Cosmo’s  reception  in  the  industry. 

"We  know  how  the  industry  hun¬ 
gers  for  advances  that  will  help  trim 
costs,  and  the  new  Goss  Cosmo  sys¬ 
tem  is  another  result  of  our  continu¬ 
ing  effort  to  satisfy  that  hunger.” 


Goss  offers  free 
copies  of  Waste 
Reduction  Study 

CHICAGO  —  In  an  effort  to  help 
reduce  waste  costs  at  offset  press 
plants,  Goss  has  announced  availa¬ 
bility  of  its  Waste  Reduction  Study. 

The  year-long  study,  recently 
completed  by  Goss  engineers,  offers 
convincing  evidence  that  low  waste 
levels  can  be  achieved  even  at  large 
multi-press  dailies.  Findings  re¬ 
vealed  two  areas  where  significant 
improvements  can  be  made:  in  the 
area  of  press  operating  procedures 
and  in  the  equipment  itself. 

For  your  free  copy  of  the  study, 
write  on  your  letterhead  to:  Graphic 
Systems  Group,  Rockwell  Interna¬ 
tional,  Dept.  726, 3100  South  Central 
Avenue,  Chicago,  Illinois  60650. 


2.  THE  ROCKWELL  GRAPHIC 


Pioneering  pays  says  Acme 
re  Goss  Metro -set  buy 


BOSTON  —  Acme  Printing  Co., 
the  first  commercial  printing  firm  to 
install  Goss  phototypesetters,  is 
pleased  with  its  pioneering  decision. 
The  Medford-based  firm,  largest  color 
printer  in  the  Boston  area,  char¬ 
acterizes  itself  as  unorthodox  in  that 
it  prints  a  wide  variety  of  work  rather 
than  specializing  in  any  one  area. 

"We  do  everything  from  computer 
printout  forms  to  6-color  work”  says 
Acme  president  Edward  Canzano. 
"So  when  we  decided  that  a  high¬ 
speed  typesetter  was  needed  in  the 
shop,  we  conducted  extensive  re¬ 
search  on  the  available  models.  We 
came  to  the  conclusion  that  since  one 


READING,  PA.  —  The  manufac¬ 
turing  plant  acquired  here  recently 
by  Rockwell’s  Graphic  Systems 
Group  has  assembled  its  first  Goss 
Community  newspaper  press  unit, 
one  of  six  that  will  be  delivered  to  the 
Sioux  Falls  (S.D.)  Shopping  News. 
The  plant,  redesigned  to  accommo¬ 
date  assembly  of  the  Community 


of  our  prime  considerations  was 
quality,  the  Goss  Metro-set  was  the 
No.  1  choice  for  us  —  so  we  bought 
two.  Now,  after  using  them  for  about 
six  months,  they’ve  worked  out  even 
better  than  we  anticipated.  We’re 
very  pleased!’  The  innovative  spirit 
of  Acme’s  owners  has  been  evident 
throughout  the  company’s  history.  In 
1952,  for  instance,  they  bought  the 
second  Miehle  offset  press  ever  sold. 
And  they’ve  recently  purchased  two 
other  Miehle  presses  —  each  one  the 
first  of  its  kind  sold  in  North  America. 
One  is  a  Miehle/Roland  800  Series 
50"  2-color;  the  other,  a  new  Miehle/ 
Roland  Perfector. 


press  and  folders,  was  previously 
part  of  another  Rockwell  division. 

The  Goss  Community  is  a  popular 
offset  newspap)er  press  designed  for 
daily  and  weekly  newspapers  with 
circulations  up  to  50,000  and  also  for 
commercial  printers.  Since  its  intro¬ 
duction  in  1963,  more  than  6700 
units  have  been  sold  worldwide. 


Oldest  U.S.farm 
magazine  buys 
Goss  Metro -set/2 

CHICAGO  —  Prairie  Farmer,  the 
oldest  farm  magazine  in  the  U.S.,  has 
purch8ised  a  Goss  Metro-set/2  CRT 
phototypesetter,  it  was  announced 
by  the  pre-press  division  of  Graphic 
Systems  Group. 
Installation  of 
the  Metro-set 
was  made  at  the 
firm’s  Oakbrook, 
Illinois,  plant. 

Prairie  Farm¬ 
er,  established 
in  1841,  now  has 
a  circulation  of 
about  300,000. 


Goss  makes  largest 
Community  press 
sale  ever 

CHICAGO  —  The  largest  Goss 
Community  offset  press  order  on  rec¬ 
ord  was  announced  recently  by  Goss 
officials.  The 
man  responsible; 

Cy  Frank,  man¬ 
ager,  single  width 
press  sales. 

The  order  — 
from  Flashes 
Publications  in 
Allegan,  Mich.: 

12  Goss  Com¬ 
munity  units,  Cy  Frank 
including  two  stacked  units  and  two 
S/C  folders. 

Ron  Clair,  owner  of  Flashes  Pub¬ 
lications,  said  the  order  totaled 
approximately  $350,000.  His  firm 
presently  has  an  eight-unit,  two¬ 
folder  Goss  Suburban  press  on  which 
it  prints  weekly  newspapers,  shop¬ 
pers  and  flyers. 


For  more  information,  just  drop 
a  line  to  The  Rockwell  Graphic, 
Graphic  Systems  Group,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago,  Illinois  60650. 

Rockwell  International 

where  science  gets  down  to  business 


Goss  Metro-set  phototypesetters  at  Acme. 


First  Community  press  comes  off 
Reading  assembly  line 


Mike  Cowles’  daughter  seeks  public  office 

Katie  Nichols  has  projected  her  pretty 
face  into  the  political  arena  and  with  one 
giant  leap  she  has  given  the  Florida  news 
media  the  prospect  of  “a  battle  of  the 
housewives”  in  November. 

A  media  person  herself — the  daughter 
of  Gardner  (Mike)  Cowles — Katie  ran 
away  from  her  chief  rival  in  the  contest 
for  the  Democratic  nomination  for 
member  of  the  Public  Service  Commis¬ 
sion.  A  perennial  political  candidate,  Phil 
Brewer,  who  writes  a  column  in  the 
Hialeah  Community  News,  got  about 
half  as  many  votes  as  Nichols  did. 

She  campaigned  hard  against  the  pub¬ 
lic  utility  companies  and  promised,  if 
elected  to  the  $36,000  a  year  post,  that 
she  would  resist  fuel  adjustment  charges, 
make  the  utilities  pay  for  promotional 
advertising  out  of  profits,  and  demand 
solar  energy  development.  She  lives  in  a 
house  in  Tallahassee  that  has  a  solar 
energy  system  for  heat  and  water.  Her 
husband  is  a  deputy  commissioner  of 
education  and  they  have  six  children. 

She  is  36,  a  native  of  Des  Moines,  Iowa. 

Katie  doesn’t  like  being  tagged  a 
housewife.  She  prefers  “wife,  mother 
and  full-time  candidate.”  In  six  years  as 
a  resident  of  Florida  she  has  been  active  Turlington  get  elected  state  commis- 
in  the  League  of  Women  Voters  and  the  sioner  of  education. 

National  Organization  for  Women.  She  In  her  primary  fight,  Katie  received 
ran  the  campaign  that  helped  Ralph  D.  $28,000  in  contributions  from  her  father 


($3,000),  from  one  of  his  friends  (another 
$3,000),  from  herself  ($5,000)  and  the 
rest  from  the  general  public.  A  large 
chunk  of  it  went  for  media  ads. 

Katie  will  need  a  sizable  war  chest  for 
the  main  event.  Her  Republican  oppo¬ 
nent,  Paula  Hawkins,  has  demonstrated 
considerable  political  clout  and  support 
from  consumer  groups. 

Besides  her  family  connections  with 
news  media  in  the  Midwest  (mainly  Des 
Moines  and  Minneapolis),  Katie  is  a 
sister-in-law  of  John  R.  Harrison,  presi¬ 
dent  of  the  New  York  Times  group  of 
newspapers  in  Florida.  But,  she  told  an 
interviewer,  “it’s  not  a  close  relation¬ 
ship.” 

• 

Investigative  reporter 
joins  sports  staff 

Alex  Ben  Block  has  joined  the  sports 
department  of  the  Detroit  News  as  an 
investigative  reporter. 

The  News  said  Block  will  report  “on 
the  issues  usually  left  unanswered.  The 
financial  and  political  aspects  of  sports 
as  a  big  business  and  how  it  affects  the 
players,  the  owners,  and  a  team’s  per¬ 
formance.” 

The  News  recently  announced  it  was 
expanding  the  sports  section  to  include 
an  entire  page  devoted  to  recreational 
sports  and  a  complete  page  of  columnists 
and  features. 


The  American  Chiropractic  Association 

announces  its 

lOURNAllSM 
AWARDS 
COMPETITION 

for  distinguished  service 
in  health  reporting 


If  you  have  been  responsible  for  a  program  or  story  that  is  meritori¬ 
ous  in  bringing  public  attention  to  the  health  needs  of  our  nation  . . . 
if  your  work  has  served  to  motivate  your  community  to  a  better 
understanding  of  a  health  problem  ...  if  your  efforts  promoted  health 
and  welfare,  your  story  or  program  should  be  entered  in  this  com¬ 
petition.  Enter  your  own  program  or  nominate  colleagues’  programs 
for  awards. 

CASH  PRIZES  AND  MEDALLIONS  OF  MERIT  WILL  BE  AWARDED 

DEADLINE  FOR  1976  ENTRIES  —  MARCH  1,  1977 


Awards  to  be  given  for: 
TELEVISION 
RADIO 
NEWSPAPER 
MAGAZINE 

FOR  RULES  &  ENTRY  FORMS,  WRITE  TO: 

Journalism  Awards 
American  Chiropractic  Association 
2200  Grand  Avenue  •  Des  Moines,  Iowa  50312 


Circulation _ 

Circulator  bags  most  orders 


Free  ads  offered 

By  Larry  Allison  .  ... 

— — -  to  hike  circulation 


The  Lexington  (Ky.)  Herald-Leader 
has  completed  a  month-long  circulation 
campaign  that  not  only  brought  in  sub¬ 
scriptions  but  also  brought  department 
heads  closer  to  marketing  problems, 
readers  close  to  the  newspaper,  and  staff 
members  close  to  each  other. 

A  broad-based  promotion  campaign 
spread  the  word  that  Lexington  area  res¬ 
idents  could  expect  a  call  during  the 
campaign  from  a  friendly  representative 
of  the  Herald-Leader. 

The  representatives  included  such  un¬ 
likely  solicitors  as  secretaries,  com¬ 
positors,  advertising  salesmen,  editors, 
department  heads  and  even  the  pub¬ 
lisher,  Don  Carter.  One  of  the  top 
order-writers  was  the  general  manager. 
Tom  Buckner,  who  trekked  door-to-door 
during  the  long  summer  afternoons  to 
bring  in  a  total  of  120  subscriptions. 

The  leading  solicitor  was  Larry  Whit¬ 
taker,  state  circulation  director,  who 
wrote  492  orders. 

John  Luby,  the  circulation  director, 
who  organized  the  campaign,  said  these 
were  the  overall  results: 

— A  total  of  3.854  subscriptions  were 
sold — 254  more  than  the  goal. 

— Almost  every  door  in  the  Lexington 
primary  market  was  knocked  on  at  least 
once. 

— Forty-eight  employes  participated 
actively  in  the  campaign. 

— Thousands  of  readers  and  non¬ 
readers  heard  about  the  campaign 
through  vigorous  in-house  advertising 
and  commercials  on  radio  and  TV  that 
mentioned  staff  members  by  name. 

— Hundreds  of  people  visited  a 
Herald-Leader  exhibit  at  a  shopping  mall 
where  they  chatted  with  editors  and 
others,  admired  exhibits  on  newspaper 
production,  watched  news  arrive  on  an 
AP  printer,  tried  their  hand  at  making 
pressmen’s  caps  and  voted  for  their 
favorite  carrier.  They  also,  in  considera¬ 
ble  numbers,  bought  subscriptions. 

The  less  tangible  benefits  were  numer¬ 
ous,  too.  Readers  were  invited  person¬ 
ally  to  criticize  the  newspapers  and  offer 
suggestions  for  improvement.  The 
amateur  solicitors  expected  a  barrage  of 
complaints,  but  didn't  get  them.  “The 
most  impressive  thing  to  me,”  one  editor 
said,  “was  the  great  affection  people 
seem  to  feel  for  both  papers.  They  really 
like  us.” 

Many  reported  that  residents  had 
heard  of  the  impending  visits  on  tv  and 
were  waiting  for  their  turn.  One  older 

(Larry  Allison  is  assistant  to  the  publisher 
of  the  Lexington  Herald-Leader,  a 
Knight-Ridder  Newspaper.) 


man  had  seen  a  tv  commercial  featuring 
advertising  director  Lewis  Owens,  and 
sure  enough,  Lewis  Owens  knocked  on 
his  door.  The  man  signed  an  order  form, 
then  added,  quizzically,  “The  only  thing 
I  don’t  understand,  Mr.  Owens,  is  how 
you’re  managing  to  call  on  every  house 
in  Lexington.” 

Owens  didn’t  call  on  every  house  in 
Lexington,  at  least  not  by  himself.  But 
with  a  little  help  from  his  friends,  nearly 
everybody  got  a  visit  from  somebody  at 
the  Herald- Leader. 

The  calls  produced  much  story¬ 
swapping,  including  a  few  mildly  titillat¬ 
ing  tales  about  pretty  ladies  in  bathrobes. 
But  most  of  the  stories  had  to  do  with 
tough  sales.  One  young  couple  invited  an 
executive  in  for  a  beer  and  for  30  minutes 
regaled  him  with  reasons  why  they 
thought  they  were,  in  effect,  too  sophis¬ 
ticated  to  read  the  local  newspapers.  But 
after  actually  looking  through  the  papers 
with  him,  they  changed  their  minds  and 
signed  up. 

Another  executive  said  he’d  just  about 
persuaded  a  woman  to  subscribe  when 
she  raised  a  final  objection:  she’d  just 
started  a  free  trial  subscription  to  an 
out-of-town  newspaper  and  really  didn’t 
want  two  papers.  The  solution?  Cancel 
the  free  subscription — which  she  did — 
and  sign  up  as  a  paying  customer  of  the 
Herald-Leader. 

One  tip  for  future  campaigns:  If  after 
knocking  on  doors  for  a  couple  of  hours 
you  feel  thirsty,  don’t  overlook  those 
friendly  folks  at  the  neighborhood 
tavern.  One  executive  picked  up  eight 
orders  from  nine  customers,  and  the 
ninth  promised  to  give  the  matter  serious 
thought. 

The  conclusions  drawn  from  the  cam¬ 
paign  were  that: 

1)  It  was  well  worth  the  effort  in  every 
respect; 

2)  Acquaintances  and  even  friend¬ 
ships  developed  among  staff  members 
from  different  departments — an  un¬ 
planned  bonus; 

3)  Noncirculators  developed  a  healthy 
respect  for  the  problems  of  circulation 
sales  and  service; 

4)  The  shared  experience  had  a  strong 
positive  effect  on  staff  morale; 

5)  Knocking  on  doors  can  be  fun 
(that’s  right,  fun); 

6)  Competition  among  various  peer 
groups,  for  prizes  and  otherwise,  is  a 
powerful  incentive; 

7)  Everyone  agrees  that  a  briefer  ver¬ 
sion  of  the  campaign  should  become  an 
annual  thing. 


The  Trenton  (N.J.)  Times  Newspap¬ 
ers,  Inc.,  has  gone  to  a  new  corporate 
logo  and  is  undertaking  a  local  advertis¬ 
ing  and  promotion  campaign  designed  to 
boost  circulation. 

The  initial  phase  of  the  campaign, 
which  will  run  through  October  1,  is 
aimed  at  boosting  circulation  through 
classified  advertising.  Between  now  and 
October  1,  the  Trenton  Times  is  offering 
free  classified  ad  space  for  the  sale  of 
household  items  that  value  under  $100. 
The  goal  is  to  get  people  to  begin  using 
the  classified  section  and  ultimately  to 
become  subscribers.  A  circulation  drive 
will  begin  October  2. 

To  promote  its  logo  change  and  the 
offer  for  free  classified  ad  space,  the 
Times  is  using  signs  in  some  50  metro 
Trenton  buses;  making  use  of  six  bill¬ 
boards  on  major  access  roads  in  Mercer 
County;  has  redesigned  its  vendor  boxes 
and  added  more  than  200  new  ones  to 
now  total  some  400;  repainted  its  30 
delivery  trucks  so  they  bear  its  new 
logo  and  is  running  30  second  radio  spots 
on  six  stations  to  promote  the  free  class¬ 
ified  ad  concept. 

On  Monday,  September  13,  the 
masthead  of  the  daily  paper  was  also 
changed  from  the  Evening  Times  to  the 
Trenton  Times.  The  typeface,  however, 
remains  in  old  English  Gothic. 


CONVENTION  PACKS 

With  virtually  no  past  experience  to 
draw  from  as  they  prepared  for  the  Re¬ 
publican  National  Convention  in  Kansas 
City,  Mo.,  the  Star  and  Times  rang  up 
more  than  123,000  extra  sales  for  the 
Convention  week. 

G.O.P.  Convention  10-Packs  ac¬ 
counted  for  the  largest  segment  of  the 
Kansas  City  sales.  More  than  5,000  10- 
y  Packs  (50,()00  copies)  were  sold  in  ad¬ 
vance,  during  and  after  the  Convention. 

The  packs  included  5  issues  of  the 
,  ^  morning  Times,  4  evening  Stars  and  one 
Sunday  Star.  The  papers  were  individu¬ 
ally  wrapped  and  mailed  throughout  the 
U.S.  and  Canada.  They  were  promoted 
^  in  house  ads,  on  radio  and  through  spe- 
^  cial  mailings  to  Convention  delegates 
and  to  local  schools. 

g  The  delegate  advance  mailing  pro¬ 
duced  more  than  1,200  10-Pack  orders  at 
the  $3  rate.  A  10- Pack  order  was  re¬ 
ceived  from  every  state  in  the  union  plus 
9  foreign  countries. 

Schools  purchased  1,074  orders  for 
^  classroom  use  that  included  delivery  to 
128  schools  in  Greater  Kansas  City.  The 
--  house  ads,  which  provided  coupons  to  be 
n  mailed  in,  accounted  for  most  of  the  re¬ 
mainder. 
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Syndicates 


Column  on  etiquette 

Beginning  September  19  week,  the 
Los  Angeles  Times  Syndicate  begins  a 
new  column,  “Contemporary  Living,” 
as  a  successor  to  the  syndicated  Amy 
Vanderbilt  etiquette  column.  The  author 
is  Letitia  (Tish)  Baldridge,  former  social 
secretary  to  the  John  F.  Kennedys  in  the 
White  House  and  also  to  Ambassador 
Clare  Boothe  Luce  in  Rome. 

Tish  Baldridge,  who  went  from  the 
White  House  to  Joseph  Kennedy’s  Mer¬ 
chandise  Mart  in  Chicago,  later  started 
her  own  public  relations  firm  in  Chicago, 
moved  it  to  New  York  in  1972  with  three 
years  out  as  director  of  consumer  affairs 
for  Burlington  Industries. 

Along  the  way  she’s  written  five 
books,  including  a  best  seller,  “Of 
Diamonds  and  Diplomats,”  and  she  has 
taken  on  the  commission  to  revise,  edit 
and  update  the  classic  manners  book, 
“Amy  Vanderbilt’s  Etiquette.” 

Tish  Baldridge  married  while  in 
Chicago  and  has  two  children.  She  is 
presented  by  the  Los  Angeles  Times 
Syndicate  as  their  successor  to  Amy 
Vanderbilt,  who  died  in  December  of 
1974.  “Contemporary  Living”  will  be 
three-a-week. 

The  new  syndicated  writer  says  her 


By  Lenora  Williamson 


goal  is  to  report  what  is  actually  happen¬ 
ing  in  the  mores,  manners  and  life  styles 
today. 

“A  rigid  system  of  manners  has  be¬ 
come  archaic.  There’s  a  whole  new 
world  out  there  of  working,  independent 
women  with  different  attitudes  about 
themselves,  and  men  with  different  at¬ 
titudes  about  themselves,  too  .  .  .  What 
is  great  about  the  ‘new  manners’  is  that, 
along  with  the  disappearance  of  the  call¬ 
ing  cards  and  white  gloves  routine,  there 
has  been  no  disappearance  of  the  real 
reason  behind  manners:  thoughtfulness 
and  kindness  to  others.” 

*  ♦  * 

A  second  new  strip  for  the  Fall  season 
from  Stan  Lee  of  Marvel  comic  book 
fame,  is  announced  by  Los  Angeles 
Times  Syndicate  as  a  super-action  soap 
opera  in  print  for  the  young  reader.  “The 
Virtue  of  Vera  Valiant”  begins  October 
1 1 ,  daily,  with  the  first  Sunday  page  Oc¬ 
tober  17.  Thomas  B.  Dorsey,  syndicate 
director  and  editor,  pointing  out  the 
“Mary  Hartman,  Mary  Hartman”  tele¬ 
vision  success  has  fanned  a  new  interest 
in  soaps  and  says  that  hardly  an  editor 
has  turned  down  the  new  strip  when 
LAT  salesmen  show  the  proofs. 


Deaths 

Rolland  R.  Ransom,  70,  retired  De¬ 
troit  News  photographer;  September  5. 

*  *  * 

Harold  Woodward,  82,  former  co¬ 
owner  and  publisher,  Claremont  {N.H.) 
Eagle  Times;  September  3. 

*  ♦  * 

William  White  Ahlstrom,  51,  a  former 
managing  editor  of  the  Port  Jervis  (N.  Y.) 
Union-Gazette  and  the  Daily  Dispatch 
(now  the  Valley  News  Dispatch  of 
Tarentum  and  New  Kensington,  Pa.)  in 
the  1950s;  August  14. 

♦  ♦  * 

Edwin  C.  Kennedy,  77,  retired  Hearst 
Publications  executive  and  former  pub¬ 
lisher  of  The  American  Weekly;  Sep¬ 
tember  9. 

*  *  * 

Conrad  J.  Rausch,  60,  manager  of 
newsprint  handling  for  the  New  York 
Daily  News;  September  7. 

*  *  ♦ 

Marion  S.  Vestal,  56  veteran  political 
reporter  for  Booth  Newspapers  and 
biographer  of  President  Ford;  September 
6. 

*  ♦  * 

Gordon  W.  Yeager,  Rochester  (Minn.) 
Post-Bulletin  outdoors  columnist;  July  6. 
*  *  * 

Frank  Reece,  51,  assistant  managing 
editor  of  the  Dallas  Morning  News, 
August  30. 


by  Tricky  Ricky. 

It's  a  rhyme-line  pastime  that  is  growing  faster 
than  any  puzzle  feature  in  the  world. 


a  Reader  Leader 
a  Promotion  Commotion 
a  Circulation  Percolation 
It's  an  Edit  Credit  in  more  than  100  discriminat¬ 
ing  newspapers  (a  neat  treat  for  men,  women, 
and  teenagers). 

fa  timeb  d  week 

UNITED  FEATURE  SYNDICATE 
220  East  42  Street 
New  York,  N  Y.  10017 
(212)  682-3020 


Every  wordy  gurdy  answer  is  a 
rhyming  pair  of  words  (like  True  Blue, 
Plain  Jane,  and  Humpty  Dumpty). 

Read  the  definition,  then  think  of  two 
rhyming  words  that  will  fit  in  the  letter 
squares.  The  number  after  the  definition 
tells  you  how  many  syllables  in  each 
BY  TRICKY  RICKY  word  of  the  rhyming  pair. 


1.  Inform  the  “Silent  Movie”  director  (1) 


Anvnwvw  AnvnNNV  l  ONiriMva  oNmv.i  "9  sa3iavo  saaiavD  ■« 
aavnoaavH  ♦  ssotj  ssoi "s  aava  sivj  'z lawnai  i 

:sj9M$uv 


EDITOR  &  PUBLISHER  for  September  18,  1976 


25 


Researcher  says  voters  will  ignore  endorsements 


By  Jane  Levere 

Researcher  Daniel  Yankelovich  said 
this  week  the  1976  Presidential  election 
is  one  of  few  in  recent  history  in  which 
voters  entered  the  campaign  period  un¬ 
decided.  but  that  newspapers'  editorial 
endorsements  of  candidates  will  not 
greatly  affect  their  final  decision. 

Yankelovich  said  editorial  endorse¬ 
ments  have  never  been  persuasive  during 
Presidential  campaigns  “for  the  simple 
reason  that  (they)  are  important  when 
people  don't  care  enough  about  a  situa¬ 
tion  or  when  they  don't  care  enough  to 
make  up  their  own  minds." 

“People  take  a  Presidential  election 
very  seriously  and  they  make  up  their 
own  minds." 

Tracing  endorsements'  lack  of  effec¬ 
tiveness  through  American  history, 
“with  Wendell  Willkie.  with  Dewey." 
Yankelovich.  who  is  president  of  Yan¬ 
kelovich.  Skelly  &  White,  called  them 
“grist  for  the  mill.  They  really  are  a 
minor  factor." 

He  said  voters  entered  the  campaign 
period  undecided  this  year  because 


neither  candidate  had  gotten  hold  of  a 
“transcendent  issue."  an  issue  such  as 
George  McGovern’s  denouncement  of 
Richard  Nixon's  Vietnamese  policy  in 
1972. 

“There's  a  big  question  mark  about 
both  candidates.  On  one  side  there's  the 
feeling  that  Ford  is  limited  and  that  it's 
time  for  a  change.  On  the  other,  there's  a 
real  uneasiness  about  Carter." 

Yankelovich  also  criticized  the  press 
for  “partially  abetting"  in  the  “degener¬ 
ation"  of  this  year's  Presidential  fight 
into  a  “battle  of  personality.” 

“If  (the  press)  does  not  have  concrete 
details  of  the  candidates'  differences 
over  the  issues."  he  said,  “it  reduces 
them  to  a  difference  in  personality.  It  is 
mistaking  moral  leadership,  this  year's 
transcendent  issue,  with  the  candidates' 
character,  with  their  personality." 

Moral  leadership  in  government  is  one 
of  three  key  national  issues  uncovered  in 
public  attitude  surveys  this  fall  by  the 
Public  Agenda  Foundation,  a  nonparti¬ 
san,  nonprofit  foundation  established  by 
Yankelovich  and  Cyrus  R.  Vance. 


Editorial  page  ed 
objects  to  editorial 

In  an  unusual  public  display  of  dis¬ 
cord,  New  York  Times  editorial  page 
editor  John  B.  Oakes  wrote  a  letter  to  the 
paper's  editor  last  week  disagreeing  with 
the  Times'  endorsement  of  Daniel  P. 
Moynihan. 

Oakes’  one-paragraph  letter,  which 
ran  in  the  September  1 1  edition  of  the 
Times,  expressed  his  “disagreement"  as 
“Editor  of  the  Editorial  Page,"  with  the 
paper's  endorsement  the  day  before  of 
Moynihan,  one  of  five  candidates  in  the 
N.Y.  Democratic  Senatorial  primary. 

Asked  if  he  had  been  the  author  of  the 
editorial.  Arthur  Ochs  Sulzberger,  pub¬ 
lisher,  said.  “1  wrote  enough  of  it  to  be 
mine." 

Moynihan,  former  U.S.  Ambassador 
to  the  U.N..  was  the  victor  in  his  race 
against  Representative  Bella  Abzug, 
former  U.S.  Attorney  General  Ramsey 
Clark,  N.Y.C.  Council  President  Paul 
O'Dwyer  and  builder  Abraham  Hirsch- 
feld  September  14. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

ADVICE 

HOBBIES  &  GAMES 

"HOW  DO  YOU  ASK  your  boss  for  a  raise 
when  you're  having  an  affair  with  her?" 
Mel  Thompson,  America's  foremost  (and 
funniest)  career  manager  answers  all 
reader  mail  and  saves  the  best  for  his  3x 
weekly  column  WORKING  IT  OUT.  350- 
400  words  for  94  million  women  and  men 
of  our  work  force.  Great  for  any  section, 
including  Living,  Women's  or  Features. 
Venture  Press.  P.O.  Box  459,  Carlsbad. 
Calif.  92008. 

"ADVENTURES  IN  FUN"— The  FUN  fill¬ 
ed  weekly  feature  that  appeals  to  the 
young  and  young  in  heart.  Complete 
tabloid-size  page,  camera-ready.  Educa¬ 
tional  and  informative  with  detailed  in¬ 
structions  and  illustrations.  Captures 
young  readers— and  holds  them!  P. 
Flayer  Assocs.,  Box  431.  Ridgefield,  N.J. 
07657. 

MEDICAL 

CHILDREN’S  FEATURES 

MAN  AND  MEDICINE— 700  wort's 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd..  Red  Bank, 

N.J.  07701. 

NOW  IN  200  NBNSPAPERS 

l^inT 

Created  by  Betty  Debnam  ^ 

Parents'  favorite  feature  for  children. 
Builds  readers  today  and  for  tomorrow. 

Call  or  write  today  for 
testimonials  (  details: 

MSC  FEATURES 

750  Third  Ave  NYC  10017 

212-867-1112 

PHOTOGRAPHY 

"IT'S  THE  BEST  photo  column  I've  seen 
in  over  20  years  in  the  business!"  That's 
what  Milwaukee  Journal  editor  (^orge 
Lockwood  says  about  "PhotoSense"— a 
5(X3-word  weekly,  down-to-earth  column 
geared  to  the  average  photobug.  Catch 
the  readers  the  Journal  catches.  Catch 
the  readers  others  miss.  Samples  and 
rates:  BROOKS  Publishing  Corp.,  Box 
4213,  Madison,  Wise.  53711,  (608) 
271-7436. 

SMALL  BUSINESS 

EDITORIAL  CARTOONS 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Plain  Dealer  and  other  fine 
newspa^rs.  Free  samples.  M.  Stevens, 

172  Mill  River  Rd.,  (Jhappaqua,  N.Y. 
10514. 

HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples,  now!  Box  143^ 
Editor  4  Publisher. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


TOP  AD  MAN— with  ideas,  seeks  paper  to 
build.  Will  buy,  invest  or  top  job.  This  is  a 
small  ad,  but  there  is  a  lot  behir)d  it.  Box 
1660,  Editor  &  Publisher. 


OWN  YOUR  OWN  edition  of  leading  Na¬ 
tional  Travel  Magazine.  TRAVELHOST 
Magazine,  presently  in  over  30  markets 
nationwide,  is  now  selecting  additional 
qualified  Associate  Publishers.  Principals 
must  have  extensive  advertising  sales 
backgrounds.  Investment  required.  Call 
now:  James  E,  Buerger,  (214)  691-1163,  or 
write:  TRAVELHOST  Magazine,  6116  N. 
Central  Expy.  Suite  620,  Dallas,  Texas 
75206. 


NEED  SOMEONE  to  help  publish  7  weekly 
newspapers.  Knowledge  of  languages. 
Dispatch.  289  Windor  Rd.,  Inglewood.  N.J. 
07631.  After  8PM  call  (201)  568-8442. 


PUBLISH  MOVIE  GUIDES  in  your  com¬ 
munity.  Part-time,  full-time  opportunity. 
Box  1688.  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure,  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


America’s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 
(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals. 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton  Office," 
P.O.  Box  88.  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice."  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS 

W.  B.  GRIMES  &  Co. 
National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  NAtional  8-1133 


Weekly 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009, 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road.  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2,35  per  line,  per  issue 
1-week  —  $2,45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

Address 

City  - 

Phone  — 


-State 


-Zip 


Authorized  by 

Classification 
Copy  _  _ 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: - Weeks - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  BSD  Third  Ave.  •  New  York,  N.Y.  10022 


EDITOR  &  PUBLISHER  for  September  18, 1976 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  WANTED 

IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith,  President 

Box  189,  Mount  Pleasant,  Mich.  48858 

1  HAVE  up  to  $75,000  available  for  down 
payment  on  an  exclusive  non-daily  news¬ 
paper.  Excellent  financial,  journalistic 
background.  Replies  held  completely  con¬ 
fidential,  but  please  describe  your  situa¬ 
tion  in  full.  Box  1404.  Editor  &  Publisher. 

SMALL  NEW  JERSEY  WEEKLY  wanted  by 
ambitious  pros  with  fine  background  in  ad¬ 
vertising,  management  and  promotion. 
Must  have  good  growth  potential.  Box 
1681,  Editor  &  Publisher. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

ZONE  6  AND  8  small  daily  or  weekly,  invest 
or  buy.  Replies  held  confidential,  but  sup¬ 
ply  details.  Box  1701,  Editor  &  Publisher. 

LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.O. 
Dr.  12428,  Panama  City,  Fla. 

EQUIPMENT  &  SUPPLIES 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 

5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

CAMERA 

KENRO  V-241  CAMERA,  NuArc  developing 
sink,  NuArc  light  table,  and  assorted  ac¬ 
cessories.  All  only  1  year  old.  Also  in¬ 
terested  in  someone  to  assume  lease  on 
Compugraphic  II,  Jr.  and  7200.  Call  (804) 
653-2952  or  write  Penny  Pictorial,  Box 
876,  Franklin,  Va.  23851. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

CHEMCO  SPARTAN  III  CAMERA 
Excellent  Condition — Near  New 

Make  Offer 

L.A.  Times  (213)  625-2345  ext.  1601 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 

PROFESSIONAL  MERGER  AND 
ACQUISITION  SERVICES 
for  the  newspaper  industry. 
GRAPHIC  MANAGEMENT  ASSOCIATES 
John  F.  Connors,  President 

11  Main  Street 

Southboro,  Mass.  01772 
(617)  481-8562 

COMPUTERS 

VARIAN  520-1  COMPUTER  REPAIR  with 
10  day  turnaround  at  affordable  prices. 
520-1  computers  and  spare  parts  also 
available  for  sale.  For  intormation  call  or 
write  Second  Source  Computers  Inc., 
3075  S.  Harbor,  Santa  Ana,  Calif.  92704. 
(714)  751-SSCI. 

NEWSPAPERS  FOR  SALE 

COPY  PAPER 

RURAL  Southern  California  weekly,  exclu¬ 
sive,  Grossing  $75,(X)0,  $47,000  from  pa¬ 
per,  offset,  $35,0(X)  with  $15,0(X)  down 
includes  plant.  Snyder  Newspaper  Brok¬ 
ers,  P.O.  Box  308,  Lindsay,  Calif.  93247. 

$190,0(X}  GROSS  voluntary  paid  weekly 
serving  Louisville  (Ky.)  suburbs.  Estab¬ 
lished  more  than  20  years.  22,000  dis¬ 
tribution.  Printed  at  central  offset  plant. 
Will  sell  for  $90,000.  Small  down  payment 
and  attractive  terms.  Write  Larry  R.  Cof¬ 
fey,  P.O.  Box  110,  Shelbyville,  Ky.  4(X)65 
or  call  (502)  633-4334. 

FIFTY-ONE  (51)  ROLLS  #32-111  11-inch 
Bruning  Electrostatic  paper,  $10  per  roll. 
Contact  Dennis  Washburn,  Courier-Journal 
&  Times,  (502)  582-4568. 

FILM  PROCESSORS 

1  MODEL  24-2  Pako  film  processor, 
$3500. 

1  MODEL  17-1.  5  Pako  continuous  tone 
film  processor,  like  new,  $3500. 

Ed  Roth,  Journal-Star,  P.O.  Box  81609, 
Lincoln,  Neb.  68501.  Ph;  (402)  477-8902. 

MUST  SELL  BEFORE  WINTER— Publisher 
of  award-winning  weekly  in  lovely  little 
Colorado  Rockies  ski  town  must  sell  for 
health  reasons.  Unlimited  opportunity  for 
energetic.  Imaginative  journalist.  Ideal 
situation  for  a  couple.  Price  includes 
newspaper,  building  with  offices  and  liv¬ 
ing  quarters  on  prime  commercial  site. 
Box  1677,  Editor  &  Publisher. 

INK 

SOLD  OUR  PRESS.  80  BARRELS  OF  WEB 
OFFSET  BLACK  INK.  15«  PER  LB.  (316) 
264-4336. 

MAILROOM 

ZONE  6  ESTABLISHED  WEEKLY  grossing 
$300,(J00,  offset.  Contact  Box  1695, 
Editor  &  Publisher. 

MODEL  105  COUNT-O-VEYOR.  About  6 
years  old.  Up  to  96  pages.  Vi-fold.  30M 
pph.  $25(X).  Johnny  Camp,  Athens  (Tex.) 
Review.  (214)  675-5626. 

IDAB  STACKER,  Counter,  Tyer,  Used: 
Photos  available.  Hot  Metal  Bargains.  Ad¬ 
dressing,  composing  (hot,  cold).  Xerox, 
other  items.  1  buy,  sell,  swap.  Curtis,  816 
National  Press  Building,  Washington.  D.C. 
20045. 

WING  MAILER— Like  new.  3",  Model  4, 
$75.  Claremont  Press,  6565  Stone  Bridge, 
Santa  Rosa,  Calif.  (707)  539-78(X). 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

ROLLS  ALL  SIZES 

BEHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 

SHOPPER  in  busy  Montana  city,  well  es¬ 
tablished  but  lots  more  potential  available. 
John  N.  Jepson,  broker,  (406)  266-4223, 
Box  B,  Townsend,  Mont.  59644. 

2  VERMONT  WEEKLY  NEWSPAPERS,  one 
established  1860,  other  1880.  Paid  circu¬ 
lation,  ideal  for  husband-wife  team.  Can  be 
bought  separately  or  together.  Total  gross 
over  $150,000.  (Sood  terms  to  buyer  with 
strong  newspaper  experience  and  personal 
commitment.  Send  resume  and  outline  of 
financial  capability.  Asking  $100,000  for 
both,  real  estate  included.  Box  1703, 
Editor  &  Publisher. 

RETIRING.  Suburban  group  grosses  %- 
million.  Available  $1  Vi-million,  firm.  Com 
petitive  urban  Florida  market.  Box  1715 
Editor  &  Publisher. 

SOUTHEAST  FLORIDA  weekly  magazine 
less  than  1  year  old,  paying  living  ex 
penses  and  slightly  in  black.  1st  quarte 
($12,000),  2nd  ($300),  3rd  in  black.  Aver 
age  monthly  gross  $12,(X)0.  Steady  ac 
counts,  much  potential.  Selling  price  low 
as  want  fast  sale  due  to  health.  (813 
584-7519  evenings. 
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EQUIPMENT  &  SUPPLIES 
PERFORATOR  TAPE 


EQUIPMENT  &  SUPPLIES 
STEREOTYPE 


HELP  WANTED 
ADMINISTRATIVE 


NOW  STATIC-FREE  pert  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500.  Akron.  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS — 4500.  (tompuwriter  I — 4500. 
Keyboards — 1200.  FHN  Business  Prod¬ 
ucts.  Church  Rd.,  Mt.  Laurel.  N.J.  (609) 
235-7614. 


COMPUGRAPHIC  4961-TL.  3  sets  gears, 
spare  parts,  spare  reader,  tab.  indent  unit. 
2  dual  image  keyboards,  processor,  hood. 
Series  of  Helvetica,  Souvenir,  Melior.  Pala¬ 
tine.  Times  Roman.  Optima.  Package 
$8000.  (415)  785-9100,  (408)  736-7315 
after  6PM. 


COMPUWRITER  II,  take  over  31-payment 
lease.  CG4%1  SL.  $2500.  Both  top  condi¬ 
tion.  Available  October.  R.  Schuette,  Town 
Crier.  Sudbury.  Mass.  (617)  358-7336. 


VARITYPER  820.  24  fonts,  $500.  Pair  Jus- 
towriters,  some  parts  missing,  and  Ad- 
dressograph  equipment,  any  reasonable 
offer.  (914)  677-8241. 


PLATEMAKING 


TASOPE  MICRO  DYNE  ETCHER 
Excellent  Condition — Near  New 
Make  Offer 

L.A.  Times  (213)  625-2345  ext.  1601 


PRESSES 


GOSS  SIGNATURE  4  units  23  9  16  x  36 
(jOSS  Metro  4  units,  1970 
(^s  Suburban  2  units,  folder 
(^ss  Suburban  add-on  units 
Goss  Urbanite  folder 

(k>ss  Universal  6units.  1  folder,  22^  cutoff 
Cottrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchild  Newsking  4  units  (2  stacked). 
Colorking  folder 

Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite.  45V2" 
cutoff 

War}ted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  COMNUNITY,  3  units,  22V4x36,  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating.  40H  P  motor  and  control¬ 
ler.  new  1970.  Box  1339,  Editor  & 
Publisher. 


PRICE  REDUCED— MUST  MOVE 
Web  offset  newspaper  press.  Model  V-15 
Cottrell,  2  units  and  folder,  serial  No. 
CWi86-BA.  Make  us  an  offer.  Box  1572. 
Editor  &  Publisher. 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N  Leavitt. 
Chicago.  III.  60612. 


GOSS  METRO.  4  units.  2  color  decks, 
double  folder,  upper  former.  22%i" 
cutoff 

GOSS  SUBURBAN,  6  units.  Urbanite 
folder,  two  4  position  roll  stands,  two 
SOho  drives 

COTTRELL  V-15,  5  units,  standard  folder, 
3  station  inserter 

ATF,  4  units.  Often  oven,  chill  rolls, 
imprinter,  gluer,  sheeter,  folder  with  Vx 
fold,  2jX)Sition  roll  stand 

THATCHER  PACER,  3  units,  folder  with 
imprinter 

POLYGRAPH  RZOl,  4  units.  2  roll  stands, 
turn  bars,  sheeter  and  folder 

GAZETTE  AMERICANA.  Pertector.  with 
color  deck 

COTTRELL  RB-1  Folder,  takes  12  sheets, 
includes  upper  former 

GREGG  Folding  machine  for  single  width 
web  offset  press,  22^4"  cutoff 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

436  Ridge  Road 
Lyndhurst,  New  Jersey  07032 
(201)  438-3677 


LAST  CALL,  hot-type  horizontal  page  stor¬ 
age  vault,  $150.  Glen  McLaughlin.  Daily 
News-Record.  (703)  433-2702. 


WANTED  TO  BUY 


USED  STA-HI  OR 
CUTLER  HAMMER  STACKER. 
BOX  1621,  EDITOR  &  PUBLISHER. 


WANTED— GOOD  CONDITION 
GOSS  URBANITE. 

BOX  1716.  EDITOR  &  PUBLISHER. 


WILL  PAY  TOP  DOLUVR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WOOD  COLORFLEX. 
WANTED  IMMEDIATELY 
BOX  1708,  EDITOR  &  PUBLISHER. 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  machine 
with  SC  folder.  Box  1712,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-22'25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


CHANGING  OVER  from  letterpress  to 
offset.  Want  (Soss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  Colortlex  in  place 
of  Urbanite.  Box  1551.  Editor  &  Publisher. 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER. 


SOMEBODY  OUT  THERE  has  an  old  AP 
Ortsetter.  We  need  one  for  parts.  W.  H. 
Graham,  Lovington  Daily  Leader,  (505) 
396-2844,  or  write  Box  1717.  Lovington, 
N.M.  88260. 


NCR  399  cassette  machine  with  forms 
feeder.  Bob  Shaffer.  Alliance  Review, 
Alliance,  Ohio  44601.  (216)  821-1200. 


TUBULAR  STEREOTYPE  EQUIPMENT 
plus  mat  dryer,  complete;  also  Unitube 
folder.  Gus  Izurieta,  Bell-Camp  Inc.  (201) 
796-8442. 


GOSS  SUBURBAN  4  units,  stacked  or  3  in 
line  and  1  stacked,  with  folder.  Also  2 
add-on  units  V-15A  and  balloon  former  for 
JF-7  folder.  Gus  Izurieta.  Bell-Camp  Inc., 
(201)  796-8442. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads.  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There’s  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


NEWSPAPER  CONSULTANTS 


HELP  FOR  OWNER-PUBLISHERS  of  sub¬ 
stantial  dailies  and  weeklies  serious  about 
reaching  realistic  and  attainable  profit 
goals.  Scope  of  aid  includes  over-all  ad¬ 
ministration.  advertising,  circulation,  ac¬ 
counting,  newsroom,  pre-press,  press  and 
distribution  operations:  also  labor  rela¬ 
tions.  Affordable  annual  fee  with  periodic 
personal  evaluation  and  follow-up.  Write 
NEWSPAPER  MANAGEMENT  CONSUL¬ 
TANTS,  824  Lancaster  Ave.,  Bryn  Mawr, 
Pa.  19010. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285.  McAllen,  Texas  78501, 
(512)  682-7011. 


Help 


Wented... 


ACADEMIC 


SCHCKIL  OF  COMMUNICATION,  Univer¬ 
sity  of  Alabama,  invites  applications  for 
the  position  of  associate  dean.  Applicants 
should  possess  an  earned  PhD  in  some 
area  of  Mass  Communication,  have  pro¬ 
fessional  journalism  experience  and 
demonstrated  teaching  and  research 
skills.  Administrative  experience  desired. 
Successful  applicant  will  teach  in  the 
Journalism  prc^ram  and  assist  in  the  over¬ 
all  administration  of  the  School  which  in¬ 
cludes  programs  in  journalism,  advertis¬ 
ing,  public  relations,  broadcasting  and 
film  as  well  as  non-commercial  production 
facilities  for  the  Alabama  Educational 
Television  System.  Salary  and  academic 
rank  dependent  upon  qualifications.  Inter¬ 
ested  persons  should  apply  by  November 
1.  Send  applications  to  William  H.  Melson, 
Dean,  School  of  Communication.  Univer¬ 
sity  of  Alabama.  P.O.  Box  1482.  Univer¬ 
sity.  Ala.  35486.  An  Equal  Opportunity 
Affirmative  Action  Employer.  M'F. 


ADMINISTRATIVE 


VICE  PRESIDENT  AND 
DIRECTOR  OF  ADVERTISING 
Chain  of  suburban  weekly  and  dailies. 
Healthy,  stable  Midwest  metro  market. 
Applicant  must  have  competitive  market 
experience.  Salary  $30,000  plus  perfor¬ 
mance  bonus.  Box  1615,  Editor  & 
Publisher. 


NATIONAL 

TRADE  ASSOCIATION  EXECUTIVE 
Applications  are  being  accepted  for  a 
major  administrative  position  with  a  na¬ 
tional  organization  representing  newspa¬ 
pers  headquartered  in  Washington  D.C. 
Available  late  1976.  Responsibilities  in¬ 
clude  Association  publications;  assisting  in 
the  internal  management  of  the  Associa¬ 
tion;  working  with  the  executives  of  other 
newspaper  organizations  and  member  ser¬ 
vices.  Applicants  should  have  practical 
newspaper  experience,  preferably  in  adver¬ 
tising.  business,  editing,  and/or  publishing 
areas.  Demonstrated  success  in  participa¬ 
tion  in  civic,  professional  and  community 
activities;  College  education  preferred  in 
Journalism.  English  and  or  Business.  Send 
letter  of  application  and  supporting  infor¬ 
mation,  resume,  references,  salary  re¬ 
quirements  and  writing  samples  to  Box 
1646,  Editor  &  Publisher 


GRAPHIC  ARTS  SUPPLIERS 
MARKETING,  SALES  AND 
SYSTEMS  OPENINGS 

All  Fee  Paid 

Graphic  Management  Associates,  interna¬ 
tional  executive  management  consultants 
to  the  newspaper  and  graphic  arts  indus¬ 
tries,  is  currently  representing  industry 
suppliers  with  the  following  position  open¬ 
ings 

VICE  PRESIDENT  MARKFTING-Fast 
Coast. 

REGIONAL  BRANCH  MANAGERS 
AND  SALES  REPRESENTATIVES— 
Boston,  New  York,  Philadelphia, 
Washington  D.C..  Chicago.  Atlanta, 
Dallas.  West  Coast. 

FEDERAL  GOVERNMENT  ACCOUNTS 
MANAGER — Washington.  D  C. 
NEWSPAPER  SYSTEMS  MANAGERS 
— Boston.  New  York,  Chicago.  West 
Coast. 

Marketing  and  Sales  candidates  should 
have  experience  in  the  sale  of  total 
systems  to  the  newspaper  industry. 
Systems  Manager  candidates  should  have 
experience  in  implementing  newspaper 
systems  with  the  ability  to  communicate 
with  top  management. 

Candidates  are  requested  to  forward  a  re¬ 
sume  to,  or  call. 

John  F.  Connors  Jr. 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

1 1  Main  Street 
Southboro,  Mass.  01772 
(617)  481-8562 

All  replies  held  in  strict  confidence. 


PRINTING  AND 
PUBLICATIONS  DIRECTOR 

Immediate  opening  with  salary  range  of 
$14,328  to  $19,600.  Must  manage,  plan 
and  budget  for  office  with  approximately 
25  employees  and  $4(X).0<X)  budget.  Must 
supervise  creative  and  production  staffs. 
Degree  and  3  years  of  publications  experi¬ 
ence  required.  Experience  in  manage¬ 
ment,  commercial  printing  and  customer 
relations  desirable.  Apply  to  Jack  Batten- 
field,  Director  of  Information  Services, 
Old  Dominion  University.  Norfolk,  Va. 
23508.  ODU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ART  SERVICE  REPRESENTATIVE 
Challenging  opportunity  for  someone  with 
a  complete  background  in  newspaper  ad¬ 
vertising  management.  You  would  repre¬ 
sent  both  display  and  classified  services  in 
the  Northeast.  Preference  given  to  applic¬ 
ants  living  in  or  familiar  with  the  territory. 
If  you  qualify  and  like  the  idea  of  extensive 
travel  and  unlimited  earning  potential, 
send  complete  resume  to  Box  1^8.  Editor 
&  Publisher. 


CARTOONISTS 


CARTOONIST:  Metro  AM  daily  seeking 
editorial  cartoonist  also  capable  of  il¬ 
lustration  and  layout.  Climate  ripe  for 
lively  imagination  and  skill.  Send  resume, 
samples  and  salary  expectations  to 
Frankie  McCarty,  Managing  Editor,  Albu¬ 
querque  Journal,  Drawer  J.  Albuquerque, 
N  M  87103. 


COMICS  GAG  WRITER  to  ghost  successful 
internationally  syndicated  comic  panel, 
(iood  pay  rate.  Send  samples  and  experi¬ 
ence  Box  16^.  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  120M  7-day 
AM  operation.  District  Manager  training 
and  sen/ice  oriented,  must  be  good  leader 
and  speak  fluent  Spanish.  Give  all  details, 
salary,  experience,  references,  etc.  in  con¬ 
fidence.  Box  1559.  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for 
Pennsylvania  8000  PM  daily  $13,(X)0plus 
bonus.  Must  be  strong  promoter.  Send 
resume  to  Box  1600,  Editor  &  Publisher. 


CALIFORNIA  AM-PM  combination  is  reor¬ 
ganizing.  changing  from  dealer  to  district 
manager  system  and  has  openings  for  an 
experienced  sales  promotion  manager  and 
experienced  district  manager.  Excellent 
working  conditions  and  employee  benefits 
including  company  paid  pension.  Box 
1605,  Emtor  &  Publisher. 


CIRCULATION  MANAGER  for  25M  6-day 
evening  operation.  Located  in  Zone  5. 
Must  have  strong  background  as  District 
Manager.  Mailroom  Administration  and 
Truck  Fleet  management.  Please  send  re¬ 
sume.  Box  1662,  Editor  &  Publisher. 


CIRCULATORS 

Recent  acquisition  has  created  several 
career  opportunities  for  aggressive  indi¬ 
viduals  with  some  daily  circulation  experi¬ 
ence.  If  you  are  used  to  hard  work,  have 
experience  in  sales  and  promotion,  but 
feel  that  you  are  standing  still,  you  are 
working  for  the  wrong  company.  We  be¬ 
lieve  in  people.  Drop  us  a  line  if  this  might 
be  just  what  you've  been  looking  for.  Send 
resume  and  salary  history  to  Box  1657, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer,  M/F 


MANAGER  for  wholesale  newspaper 
agency  Must  be  willing  to  relocate.  Good 
opportunity  with  growing  company.  Expe¬ 
rience  with  carrier  organization.  Salary, 
hospitalization,  profit  sharing,  income 
guaranteed,  all  company  paid.  Write  to 
P.O.  Box  609.  Niles,  Mich.  49120. 


City  Circulation  Manager 

We  need  an  energetic,  goal-oriented  per¬ 
son  who  can  plan,  organize  and  lead.  (Can¬ 
didates  must  be  very  strong  in  human  rela¬ 
tions  and  a  team  worker. 

If  you  want  to  learn  more  about  this  posi¬ 
tion  on  our  medium  sized.  Zone  5  news¬ 
paper,  send  resume  and  salary  require¬ 
ments  to  Box  1696.  Editor  &  Publisher. 
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HELP  WANTED 
EDITORIAL 


CITY  CIRCULATION  MANAGER  POSITION 
We  are  looking  for  a  person  to  assume  full 
responsibility  for  city  home  delivery  opera¬ 
tion  and  direct  supervision  of  five  (5)  full¬ 
time  city  District  Sales  Managers.  Will  re¬ 
port  to  the  Circulation  Director.  Must  be 
promotional  minded,  sales  oriented,  and  a 
self  starter  with  strong  leadership  qual¬ 
ities. 

We  are  a  young,  aggressive  40.000  news¬ 
paper.  We  offer  a  good  starting  salary  plus 
periodic  increases,  and  excellent  fringe 
benefits.  Excellent  opportunity  for  ad¬ 
vancement. 

If  interested,  send  complete  resume  to 
Terry  E.  Gandy,  Circulation  Director,  The 
Kingsport  Times-News,  P.O.  Box  479, 
Kingsport,  Tennessee  37662. 


CIRCULATION  MANAGER  for  13,000  daily 
in  central  Pennsylvania.  Must  be  good 
promoter  and  manager.  We  have  a  go^ 
product  to  sell  and  we  will  back  you  up  with 
a  secretary,  assistant  and  accounting 
help.  We  have  a  new  offset  plant  and  offer 
a  $15,000  base  plus  bonus,  car  allowance 
and  other  benefits.  Good  fishing  and  hunt¬ 
ing.  New  schools.  Close  to  university. 
Come  help  us  grow  and  we  will  give  you  a 
good  future.  Send  resume  and  availability 
to  Box  1645,  Editor  &  Publisher, 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  to  handle  7-day 
AM  growing  operation,  must  be  promotion 
minded  and  able  to  lead  group.  Must  speak 
Spanish  fluently.  Give  all  details,  salanf, 
experience,  references,  etc.  in  confi¬ 
dence.  Box  1558.  Editor  &  Publisher. 


CLASSIFIED  SALESMAN  ready  to  move  up 
to  manaur.  Six-day  daily  in  Texas'  fastest 
growing  County,  just  40  miles  from  Hous¬ 
ton.  Great  place  to  live!  Minimum  2  years 
experience  in  all  phases  of  classified  ad¬ 
vertising.  Good  base  salary,  bonuses  and 
company  benefits.  Salary  requirements 
and  complete  resume.  Write  or  call  Phil 
Alderete,  The  Daily  Courier,  P.O.  Drawer 
609,  Conroe,  Tx.  77301.  (713)  756-0077. 


PHONE  ROOM  SUPERVISOR 
for  medium  sized  7-day  paper  in  Zone  5. 
You  must  be  a  leader  and  experienced  in 
dealing  with  a  fairly  large  staff.  Some  past 
work  with  computerized  production  sys¬ 
tems  would  be  helpful.  You  are  probably  an 
assistant  now  or  top  person  on  smaller 
paper  and  looking  for  the  next  step  up.  For 
the  right  person  we  offer  an  excellent 
career  spot,  all  fringes  and  the  salary  is 
open  depending  on  experience.  Please 
give  previous  work  record,  references,  etc. 
in  complete  confidence.  Box  1638,  Editor 
&  Publisher. 


CHALLENGING  OUTSIDE  SALES  position 
with  aggressive,  award-winning,  highly  re¬ 
spected  classified  sales  organization. 
Must  have  experience  in  newspaper  adver¬ 
tising  sales.  Prefer  person  with  solid  clas¬ 
sified  background  selling  small  classified 
accounts  as  well  as  handling  major  au¬ 
tomotive  and  real  estate  display  accounts. 
Outstanding  opportunity  for  a  motivated 
self-starter.  If  you  have  the  ability  and  the 
desire  to  become  a  top  salesperson,  we 
have  a  plan  that  will  reward  you  accord¬ 
ingly.  Reply  in  strict  confidence  to  B.A. 
Jurgensen,  Personnel  Director,  Star-News, 
P.O.  Box  840,  Wilmington,  N.C.  28401. 


COMPUTER  TECHNOLOGY 


PROGRAMMER 

ANALYST 

MINI-COMPUTERS 

Our  newspapers  need  a  self-motivated 
person  who  likes  challenge,  responsibility 
and  decision  making  opportunities.  You 
will  join  a  newly  formed  software  support 
group  whose  responsibilities  will  include 
systems  and  programming  work  associated 
with  the  text  processing  of  the  newspaper. 
Applicants  should  have  experience  on  DEC 
PDP  11-DOS  using  assembler  language. 
Experience  in  data  management  and  type 
setting/text  processing  is  a  real  plus!  We 
offer  excellent  salary  and  benefits.  If  in 
terested,  send  resume  and  salary  require 
ments  to  Personnel  Dept. 

MINNEAPOLIS  STAR 
AND  TRIBUNE  COMPANY 

425  Portland  Avenue 
Minneapolis.  Minn.  55488 
An  Equal  Opportunity  Employer 


NEWLY  ESTABLISHED  weekly  in  central 
Texas  needs  experienced,  energetic  and 
progressive  salesperson  who  likes  to  make 
money.  15%  commission  on  sales  reve¬ 
nues  with  guaranteed  salary.  Send  resume 
to:  8701  Azalea.  Austin,  Texas  78759. 


NEWSPAPER 
ADVERTISING 
SALESPERSON 

An  unexpected  opening  has  developed  in 
the  7-member  staff  of  locally  owned 
medium-sized  daily  in  Connecticut. 

The  person  we  seek  must  be  alert  and  ag¬ 
gressive  in  sales  work  with  the  ability  to 
project  himself  favorably  in  the  Communi¬ 
ty- 

Beginning  wages  commensurate  with  abil¬ 
ity  include  salary  and  bonuses.  Future 
growth  opportunities  are  here — it  is  up  to 
you. 

All  replies  held  in  confidence.  Our  staff 
knows  of  this  advertisement. 

Box  1644,  Editor  &  Publisher. 


PERSON  ON  THE  MOVE,  ready  to  join  a 
winning  ad  team  on  a  small  daily.  We  need 
an  individual  with  a  desire  to  work  toward 
management  within  an  active,  aggressive 
group  of  newspapers  throughout  the  coun¬ 
try.  Opening  at  present  in  Gulf  South.  No. 
3  or  4  person  blocked  in  where  you  are  can 
fit  in  well  with  us  now.  Send  all  details  first 
letter.  Box  1652,  Editor  &  Publisher. 


ADVERTISING  MANAGER 

Are  you  eager  to  put  your  creative  sales 
ideas  to  work?  Are  you  a  person  with  pro¬ 
ven  sales  ability  plus  the  ability  to  motivate 
a  sales  staff?  Are  you  enthusiastic  and 
energetic?  If  so.  The  Coral  Gables  Times/ 
Guide,  a  twice-weekly  suburban  news¬ 
paper  in  the  Miami  area  wants  to  hear  from 
you.  Call  or  write  (including  salary  history), 
Fred  Brillante,  Knight-Ridder  Newspapers, 
1  Herald  Plaza,  Room  625,  Miami,  Fla. 
33101.  (305)  350-2246. 


DISPLAY  ADVERTISING  MANAGER  for 
Indianapolis  community  weekly  news¬ 
papers,  22,000  distribution,  established 
1940.  Stock  option  available.  Send 
resume  and  salary  requirements  to  P.O 
Box  18301,  Indianapolis,  Ind.  46218. 


ADVERTISING  DIRECTOR  to  motivate 
staff  of  24  to  fullest  potential  on  6-day 
highly  respected  offset  daily  in  Area  9 
expanding  market.  Knowledge  of  shopping 
center  inner-workings  a  valuable  asset 
Chain  ownership  offers  advancement  po¬ 
tential,  Send  resume  in  complete  confi 
dence  to  Box  1676,  Editor  &  Publisher. 


LEADING  TRADE  PUBLICATION  has  open 
ings  for  two  experienced  ad  salesmen:  one 
to  cover  Midwest  from  Chicago-based  of¬ 
fice,  one  to  cover  South/Southeast  from 
Manhattan-based  office.  Must  like  and 
preferably  know  the  newspaper  industry 
50%  travel.  Salary  plus  commission.  Re 
sume  and  cover  letter  to  Box  17(X),  Editor 
&  Publisher. 


ADVERTISING  TRAINEE  for  large  weekly 
Art  background  and  plenty  of  ambition  will 
result  in  No.  2  spot  for  self-starter.  Salary 
open.  Box  516,  Lorain,  Ohio  44052. 


WANTED:  Aggressive  ad  display  salesman 
for  growing  weekly  newspaper  in  Kan¬ 
kakee,  III.  Excellent  opportunity  for  ad¬ 
vancement  to  management  position.  (}all 
Dennis  Halloran,  Kankakee  Star-News, 
(815)  933-1131. 


ADVERTISING  DIRECTOR  for  central 
Arizona  daily-weekly  group.  Top  salary 
benefits.  Write  Don  Kramer,  Casa  Grande 
Dispatch,  P.O.  Box  639,  Casa  Grande 
Ariz.  85222. 


READY  TO  MOVE  UP  TO  AD  MANAGER? 
We  have  an  immediate  opportunity  if  you 
are  an  experienced  person  with  full  knowl¬ 
edge  of  retail  and  classified  sales.  Need 
"take  charge"  person  who  can  get  the  job 
done  and  be  able  to  motivate  staff.  We 
offer  company  benefits  and  an  excellent 
opportunity  for  advancement  within  our 
group  of  newspapers  to  the  person  seeking 
career  advancement.  Small  South  Florida 
daily.  Send  complete  resume  including 
salary  requirements  in  confidence  to  Box 
1693,  Editor  &  Publisher. 


E&P  Classifieds 
communicate  with 
the  communicators 


ADVERTISING  SALESPERSON  wanted  for 
North  Carolina  area  to  work  with  statewide 
Church  publication.  Experience  preferred, 
not  necessary.  Call  collect:  Fr.  Vetter,  THE 
NORTH  CAROLINA  CATHOLIC,  (919) 
833-5295, 


IF  YOU'RE  LOOKING  for  a  good  spot,  at  a 

small  daily,  to  learn  or  expand  your  experi¬ 

ence  in  all  phases  of  retail  advertising,  this 
may  be  the  place  for  you.  Modern,  offset 
plant.  Eighty-three  year  young  newspaper. 
Job  consists  of  selling  and  servicing  SO-*- 
advertising  accounts  in  the  city  of  Belvi- 
dere  and  surrounding  areas.  Duties  in¬ 
clude  layout  and  copy  writing.  Experience 
desirable.  Positive  attitude  a  must.  Market 
is  competitive.  Salary  is  open  based  on 
background  and  qualifications.  Company 
benefits  include  an  insurance  program  and 
profit  sharing.  If  interested,  send  resume 
to:  Jim  Forsell,  Retail  Ad  Manager,  Belvi- 
dere  Daily  Republican,  401  Whitney  Blvd., 
Belvidere,  III.  61008. 


ADVERTISING-ORIENTED  PUBLISHER 
and  advertising-oriented  sales  manager 
for  pennysaver-type  saturation  publica¬ 
tion  in  Southern  California.  This  new  pub¬ 
lication  in  14  zones  with  100,000  circu- 
latipn  is  being  launched  by  one  of  the 
nation's  leading  publishing  and  distribu¬ 
tion  organizations  with  annual  sales  of  $40 
million.  Both  jobs  offer  unique  opportun¬ 
ity  to  enjoy  substantial  salary  plus  profit 
sharing  and  stock  benefits.  Paid  reloca¬ 
tion  expenses.  Also  display  sales  open¬ 
ings.  Similar  opportunities  await  in  the 
Eastern  areas  of  the  country.  Resumes, 
including  salary  history,  to  Box  1713, 
Editor  &  Publisher. 


EDITORIAL 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR  for  rim  job. 
Must  be  capable  of  writing  tight,  bright 
heads  and  sharp  editing  on  deadline. 
Equal  Opportunity  Employer,  M/F.  Send 
resume  to  Personnel  Director,  New  Or¬ 
leans  States-ltem,  38(X)  Howard  Ave.,  New 
Orleans,  La.  70140. 


FAMILY-SECTION  reporter  with  potential 
to  head  3-person  staff.  Strong  on  local 
news  and  women’s  angle.  Layout  experi¬ 
ence  helpful.  Excellent  opportunity  with 
growing  offset  PM  daily.  New  plant,  mod¬ 
ern  facilities.  Top  locale,  directly  on  Gulf 
Coast  in  Southwest  Florida.  Apply:  Thomas 
Hayer,  Editor,  Naples  Daily  News,  P.O.  Box 
7009,  Naples.  Fla.  3394(). 


REPORTER  WANTED  for  growing  news 
weekly.  Strengths  should  be  in  areas  of 
politics,  education  and  business.  Zone  2. 
Submit  resume,  writing  samples  and  re¬ 
ferences  to  Box  1616,  Editor  &  Publisher. 


EXPERIENCED  news  editor  for  small  5-day 
morning  tabloid.  Write  Publisher,  Northern 
Wyoming  Daily  News,  Box  508,  Worland, 
Wyo.  82401. 


IT'S  A 

CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don’t  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  If  the  Box  Number  you’re  an¬ 
swering  is  on  your  list,  we'll  discard 
your  reply. 

IMPORTANT:  We  can't  return  your 
reply  because  that  would  be  the  same 
as  telling.  So  don't  send  indispens¬ 
able  material.  And  attach  a  note  each 
time  you  want  a  box  holder  checked.  If 
you  don't  want  your  reply  to  be  sent  to 
any  property  held  by  a  group  it’s  best 
to  list  the  properties. 
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SMALL  DAILY  needs;  (1)  sports-wire 
editor,  some  general  reporting;  (2)  general 
assignment  reporter.  Ph;  Garner  Allen, 
(501)  673-8555,  Stuttgart,  Ark. 


JOURNALISTS 

We’re  looking  for  several  bright,  aggressive 
economic  journalists  to  fill  spots  in  our 
London,  New  York,  Chicago  and  Kansas 
CKy  bureaus.  Salary  commensurate  with 
experience.  Excellent  fully-paid  benefits. 
Please  respond  in  confidence  with  com¬ 
plete  resume  to;  Sally  McKinney,  Person¬ 
nel  Manager,  Commodity  News  Services 
Inc.,  P.O.  Box  6053,  Leawood,  Kansas 
66206. 

An  Equal  Opportunity  Employer  M/F 


EDITOR  for  weekly  newspaper  in  Southern 
California  with  over  48  broadsheet  pages 
weekly.  Exceptional  opportunity  for  in¬ 
novative,  experienced  editor  with  intense 
community  interest  and  proven  newsroom 
and  management  ability.  Resume  to  Box 
1650,  Editor  &  Publisher. 


SPORTSWRITER 

A  65,000  daily  AM  in  Zone  5  is  looking  for  a 
sportswriter  with  a  diversified  background 
in  sports  coverage,  particularly  in  hockey. 
Applicant  should  have  layout  experience 
and  an  interest  in  using  a  VDT  system. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Box  1670,  Editor  &  Publisher. 

COMBINATION  sports-general  assignment 
reporter.  Trainee  needed  by  small  Mid¬ 
western  newspaper.  $7OO0  first  year. 
Long  hours,  hard  work.  Please  apply  only 
if  you  are  a  super  speller  with  editor  po¬ 
tential.  Send  long  letter,  complete  resume, 
clipping  copies,  transcripts  to  Box  1675, 
Editor  &  Publisher. 


EDITOR — Top  small  5-PM  daily,  upper 
Midsouth.  Handle  all  news,  staff  and  de¬ 
partment.  Strong  local,  features,  pictures, 
layout,  staff  and  public  relations.  Refer¬ 
ences.  Excellent  facilities.  Full  info  to 
Times-Gazette,  Shelbyville,  Tenn.  37160. 


EDITORIAL 

WRITER/REPORTER 

We're  looking  for  a  news-oriented  writer/ 
reporter  who  can  turn  in  sparkling  copy 
under  multi-deadline  pressure.  The  slot 
also  calls  for  sharp,  analytical  skills  for 
looking  beyond  the  obvious,  reaching  the 
right  sources,  and  fleshing  out  the  story, 
then  quickly  putting  the  facts  in  perspec¬ 
tive.  We  publish  twice  a  month.  Our  cover¬ 
age  focuses  heavily  on  legislative  and  bus¬ 
iness  developments  affecting  the  regula¬ 
tion  and  retailing  end  of  the  pharmaceu¬ 
tical  industry.  We  are  located  in  Bergen 
County,  N.J.,  25  minutes  from  the  George 
Washington  bridge.  Salary  mid  to  upper 
teens,  excellent  fringe  benefits. 

Box  1690,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 

EDITOR/WRITER — New  regional  magazine 
headquartered  in  Princeton,  N.J.,  needs 
top-notch  editor/writer.  Magazine  experi¬ 
ence  mandatory,  preferably  with  consumer 
or  regional  book.  Proven  ability  to  fine- 
tune  copy,  rewrite  and  work  with  writers 
also  required.  If  you  want  to  join  a  group  of 
young,  highly  motivated  self-starters  on  a 
new  magazine,  if  you  like  challenge,  if  you 
want  to  move  up  fast,  answer  this  ad.  Sal¬ 
ary  negotiable.  Start  immediately.  Reply  in 
confidence.  Box  1685.  Editor  &  Publisher. 


ROCK  MUSIC  NEWSPAPER  seeks  out¬ 
standing  writer  to  become  managing  editor 
of  our  growing  chain  of  papers.  Must  be 
very  strong  on  layout,  know  computer  type, 
excellent  editor.  Co-ordinate  staff  of  40 
freelance  writers  in  10  states  as  well  as 
co-ordinate  office.  Must  be  willing  to  work 
hard;  youth-oriented  and  similar  experi¬ 
ence  helpful.  Send  cover  letter,  resume 
and  writing  samples  to  The  Good  Times,  24 
Lumber  Road,  Roslyn,  N.Y,  11576.  $200 
per  week  to  start. 


MANAGING  EDITOR 
FOR  NATIONAL  NEWSPAPER 
COLORGRAVURE  MAGAZINE 
One  of  publishing  world's  outstanding  op¬ 
portunities.  Prerequisites:  proven  record 
in  rewrite,  copy-editing,  and  staff  man¬ 
agement.  Savvy  about  newspaper  readers 
in  magazine  context  also  valuable  although 
not  mandatory  background.  One  of  Ameri¬ 
ca's  largest,  most  influential  circulations. 
Headquartered  in  midtown  Manhattan. 

;  Write  Box  1707,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


CREATIVE 

MANAGING  EDITOR 

For  weekly  national  tabloid,  D.C.  area. 
Must  be  experienced  in  production,  per¬ 
sonnel,  all  phases.  No  beginners  or  liber¬ 
als.  Salary  commensurate  with  experience 
and  ability  to  perform.  Send  resume  to: 
CSI,  998  National  Press  Building,  Washing¬ 
ton,  D.C.  20045. 


AGGRESSIVE.  HARD  WORKING  police 
general  assignment  reporter  wanted  by 
90,000  Zone  4 daily.  Experience  preferred. 
Resume.  Box  1705.  Editor  &  Publisher. 


WANTED:  General  assignment  reporter 
who  is  strong  on  feature  stories,  and  city 
government.  Would  back  up  city  editor  and 
handle  national  news  desk  once  a  week. 
Experienced  J-School  graduate  preferred. 
Send  resume  and  clippings  to  Mike  Cum¬ 
mins.  Editor.  The  Crescent-News,  De¬ 
fiance.  Ohio  43512. 

WE'RE  LOOKING  for  the  best  Carolina  Liv¬ 
ing  editor  in  the  country. 

We’d  like  to  hear  from  people  who: 

.  .  Are  well-organized,  energetic  and  sen¬ 
sitive  managers  who  can  be  demand¬ 
ing.  fair  and  motivate  a  staff  already 
striving  for  excellence. 

.  .  Have  a  well-defined  philosophy  for  a 
living  section. 

.  Are  superb  reporters,  writers,  word 
editors  and  conceivers  of  stories. 

.  Know  how  to  produce  eye-catching 
pages  while  meeting  production  dead¬ 
lines. 

For  starters,  send  us  a  letter  about  your¬ 
self  and  why  you  want  this  demanding  job. 
What  are  your  strong  points?  Weak  points? 
Discuss  ^ur  goals,  philosophy,  visions — 
and  how  you'd  accomplish  them.  And  send 
us  several  samples  of  your  best  efforts. 
Write  tO:  Managing  Editor,  The  Charlotte 
Observer.  P.O.  Box  2138,  Charlotte.  N.C. 
28233.  An  Equal  Opportunity  Employer. 


SPORTS 

WRITERS 

Send  us  your  resume  and  samples  of  your 
work. 

We  have  a  position  open  now  on  our  sports 
staff  for  an  experienced,  aggressive  sports 
writer.  Our  fringe  benefits  and  salary  are 
competitive. 

In  addition  to  producing  a  very  substantial 
newspaper,  we  are  located  in  a  most  liv¬ 
able  city. 

If  you  are  a  professional,  we  think  you  will 
find  this  is  the  opportunity  you  have  been 
seeking. 

Apply  to  the  Personnel  Director. 

The  Oregonian  Publishing  Co. 

1320  S.W.  Broadway 
Portland.  Oregon  97201 
An  Equal  Opportunity  Employer 


AG  JOURNALIST  WANTED.  Iowa-based 
journalism-oriented  agency  needs  ag  jour¬ 
nalist  to  handle  crop  and  livestock  writing 
assignments.  Travel  throughout  U  S.  1-3 
years  ag  reporting  on  newspaper  or 
magazine,  or  a  farm  background,  is  abso¬ 
lute  requirement.  Box  1683,  Editor  & 
Publisher. 


CITY  EDITOR— Key  position  on  medium 
size  Zone  2  paper  heavy  on  local  news. 
Must  have  proven  ability  in  layout,  editing, 
story  ideas  and  staff  direction.  No  one 
without  desk  experience  will  be  consider¬ 
ed.  State  salary  history  and  send  3  tear- 
sheets  with  initial  letter  Box  1706.  Editor 
&  Publisher. 


AMNESTY  INTERNATIONAL 
seeks  Head  of  Publications  Department 
for  the  secretariat  in  London,  to  edit  and 
oversee  production  and  dissemination  of 
English-language  publications  and  coordi¬ 
nate  translation  and  production  in  other 
languages.  Applicants  should  have  had  at 
least  5  years  experience  as  editor  in  jour¬ 
nalism,  with  practical  knowledge  of  com¬ 
position  and  layout,  plus  experience  in  in¬ 
ternational  publishing.  English  mother 
tongue  and  reasonable  Spanish  and  or 
French  essential.  Starting  salary  jE4113. 
Please  contact  53  Theobald’s  Road,  Lon¬ 
don  W.C.l  or  call  01-404-5831  Ext.  29  for 
further  details.  Closing  date  8  October 
1976 


HELP  WANTED 


EDITORIAL 


ENERGETIC.  IMAGINATIVE  metro  editor 
wanted  by  Zone  4  medium  daily.  Must  be 
able  to  handle  people,  edit  copy  and  train 
reporters.  Resume.  Box  1698,  Editor  & 
Publisher. 


WE'RE  LOOKING  for  someone  worth  a  lot 
more  than  we  can  pay:  a  crack  writer 
and  motivated  reporter  with  the  capacity 
to  handle  comprehensive  editing  duties, 
to  advance,  and  to  get  excited  by  an  ag¬ 
gressive.  top-notch  weekly  in  one  of  the 
nation's  finest  cities.  Send  clips,  resume 
to  Richard  McCord,  The  Santa  Fe  Re¬ 
porter,  P.O.  Box  2306.  Santa  Fe,  N.M. 
87501. 


FREELANCE 


GAGWRITER  needed  to  supply  captions 
for  specialized  humor  panel.  Write  for  for¬ 
mat  sample.  Box  1666.  Editor  &  Publisher. 


TRADE  PUBLICATION  seeks  two  freelance 
correspondents:  one  for  Chicago,  one  for 
Detroit.  Business  reporting  experience 
preferred.  Cover  meetings,  develop  news 
stories,  case  histories.  Light  photography. 
Pays  5t  a  word,  $5.00  per  photo.  Box 
16^,  Editor  &  Publisher. 


WANTED:  Crossword  puzzles.  Please  send 
samples  of  already  published  puzzles  in 
two-  or  three-column  format  that  you  will 
sell  on  a  second-rights  basis.  Send  to  Box 
1653,  Editor  &  Publisher.  Puzzles  can  be 
in  book  form  but  must  be  on  easily  repro¬ 
duced  white  paper.  Need  supply  of  more 
than  300  puzzles. 


MARKETING 


DIRECTOR  OF  MARKETING  needed  for 
medium  size  Midwest  daily  newspaper. 
If  you  have  a  college  degree,  sales  or 
sales  management  experience  and  a  com¬ 
petitive  attitude,  we  want  to  talk  to  you. 
Hard  work  and  long  hours  could  put  you 
in  a  publishers  position  rapidly.  Excel¬ 
lent  salary  and  benefits.  Send  resume  to 
Box  1711,  Editor  &  Publisher. 


MISCELLANEOUS 


ELECTRICIAN.  Prior  newspaper  experi¬ 
ence.  Familiar  with  all  types  wiring  con¬ 
duits,  AC/OC  motors,  alternators. 

fenerators,  etc.  .An  Equal  Opportunity 
mployer,  M  F.  Send  resume  to  Personnel 
Director,  New  Orleans  Times-Picayune/ 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans.  La.  70140. 


PHOTOJOURNALISM 


PICTURE-CONSCIOUS  medium  sized 
Midwestern  daily,  known  for  its  photog¬ 
raphy,  seeks  experienced  professional 
photojournalist  looking  for  a  paper  that 
matches  his  talent  or  the  POY  of  tomorrow 
looking  for  an  opportunity  to  have  his  work 
showcased.  Competitive  situation  de¬ 
mands  excellence  in  new  position  antici¬ 
pated  with  addition  of  Sunday  edition. 
Send  resume  and  non-returnable  tear- 
sheets  and  or  prints,  in  confidence,  to  Box 
1610.  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  web  offset  pressman  cap¬ 
able  of  doing  top  notch  job  operating  5 
unit  V-15  Cottrell  press  for  award  winning 
weekly  that  prints  other  outside  publica¬ 
tions  in  beautiful  coastal  Florida.  Send 
resume — experience,  current  and  desired 
salary.  Box  1665.  Editor  &  Publisher. 


OFFSET  PRESSMAN  needed  for  4  unit 
Goss  Community  press  by  small  daily  pa¬ 
per.  Excellent  opportunity.  Top-notch  po¬ 
sition.  Top  pay.  Call  Medina  (N  Y.)  (716) 
798-1400  or  evenings  (716)  798-3218. 


PRESS  FOREMAN 

Goss  letterpress  operation  in  Puerto  Rico. 
12  units.  4-color  half  decks.  Spanish 
language  required.  Box  1630,  Editor  & 
Publisher. 


OFFSET  PRESSMAN— Fast  growing, 
modern  Florida  7-day  AM  has  an  opening 
for  a  competent  Goss  Metro  pressman. 
Open  shop.  Excellent  benefits  and  fringes. 
If  you  have  a  top  record  and  want  to  join 
a  top  team,  send  details  to  Box  1709. 
Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


PRESSMAN  WEB  OFFSET 

Offset  pressman,  experience,  6-unit  Cot¬ 
trell  V-22  with  upper  former,  quarter  folder 
and  108  Count-O-Veyor,  Contact  Dan 
Hamrick,  The  Coffeyville  (Kans.)  Journal, 
(316)  251-3300. 


WANTED 

WEB  OFFSET 
PRESS  FOREMAN 

4  unit,  double  width  press. 
Zone  2.  Must  be  strong  in 
people  management  and 
maintenance.  Send  re¬ 
sume  in  confidence  to; 

Box  1686 
Editor  &  Publisher 


WEB  OFFSET  PRESSMAN.  8  units  Urba¬ 
nite  with  balloon  folder.  Color  King,  com¬ 
mercial  and  newspaper.  $6.50  to  $8.50 
per  hour  plus  profit  sharing,  incentives, 
liberal  fringe  benefits.  New  plant  in  South¬ 
ern  California  area.  Box  1573.  Editor  & 
Publisher. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
The  Dallas  Morning  News  is  seeking  an  as¬ 
sistant  production  manager  capable  of 
supervising  all  product(on  operations. 
Applicants  must  have  working  knowledge 
of  all  systems  utilized  in  large  cold  type 
operation  plus  7  to  10  years  experience  in 
production  management  of  a  daily  news¬ 
paper.  Position  requires  experience  in  de¬ 
veloping  criteria,  organizing,  controlling 
work  flow  and  coordinating  with  other  de¬ 
partments.  Candidates  should  have  BS 
Degree  in  Engineering  or  related  field. 
Compensation  commensurate  with  qualifi¬ 
cations.  Excellent  benefits  and  working 
conditions.  Submit  resume  and  salary  re¬ 
quirements  to  Manager  Employee  Rela¬ 
tions,  The  Dallas  Morning  News.  Com¬ 
munications  Center.  Dallas,  Texas  75222 


PROMOTION 


EXCITING  OPPORTUNITY:  Number  2  per¬ 
son  in  a  progressive  promotion  depart¬ 
ment  West  'Texas.  Vast  circulation  area. 
Assignments  include  copywriting,  in-paper 
advertising,  outside  media  campaigns, 
audio-visual  presentations,  in-house  pub¬ 
lications.  Photography  and  good  graphic 
sense  recommended.  Send  resume,  copy 
samples,  salary  requirements  tO: 

Community  Relations  Dept. 

Standard-Times 
Box  5111 

San  Angelo.  Texas  76901 


PUBLIC  INFORMATION 


PUBLICATIONS  EDITOR-DESIGNER.  Re¬ 
sponsible  for  wide  variety  of  publications, 
plus  some  PR  and  advertising  functions. 
Requirements  include  Bachelors  Degree  in 
journalism,  print  design  or  related  area; 
three  to  five  years  professional  experience; 
and  demonstrated  ability  in  print  editing, 
writing,  and  design.  Apply  in  writing  (do 
not  telephone)  before  October  1 ,  including 
complete  resume,  references,  and  sam¬ 
ples  of  work  (which  will  be  returned)  to: 
Information  and  Publications  Services  Of¬ 
fice.  Atlantic  Community  College.  Mays 
Landing.  N.J.  08330.  ACC  is  an  Equal 
Opportunity  Affirmative  Action  Employer. 


SYNDICATE  SALES 


CHILDREN'S  WEEKLY  FEATURE 
WANTS  REPS.  COMMISSION. 
BOX  1654.  EDITOR  &  PUBLISHER. 


SELL  NEW  ANGLE  behavior  column  which 
now  goes  to  a  large  chain  of  dailies  nation¬ 
ally.  Excellent  commission.  Contact  im- 
m^iately.  Box  1697.  Editor  &  Publisher. 

EDITOR  &  PI 


Positions 


Wanted  .  .  . 


ADMINISTRATIVE 


DUE  TO  SALE  of  our  newspapers,  the  fol¬ 
lowing  first-class  people  will  be  available 
November  1,  all  with  best  personal,  finan¬ 
cial  and  professional  references. 

PUBLISHER — Tops  for  small  daily, 
non-daily  chain  or  large  weekly,  $25,000 
minimum.  Zones  3,4. 

PUBLISHER-EDITOR— Old  pro  (55), 
conservative,  super  writer  and  news  nose, 
top  talent-trainer,  negotiator,  dollar- 
squeezer.  Large  weekly,  small  daily,  total 
take-charge  guy.  Southeast.  $20,000. 

EDITOR— Moderate-conservative  Re¬ 
publican,  powerful  writer  well-liked  by 
young,  liberal  staffers,  gets  most  from 
them.  Worth  more  than  asked  $18,000  to 
large  weekly,  small  daily  in  Southeast. 
Does  it  all. 

EDITORIAL  WRITER— Conservative.  Lit¬ 
erate  but  informal  style  delights  readers. 
Small  to  medium  daily,  $15,000,  Zones 

3.4. 

COLUMNIST— Writes  funny,  writes  fiery 
Hard-hitting  yet  light  touch.  Makes  friends 
out  of  enemies.  Civic  leader.  $15,000  any 
size  Zone  3  paper.  $16,0(X)  elsewhere  in 
Southeast. 

SPORTS  EDITOR— Little  League,  high 
school,  college,  pros.  A  complete  sports 
staff  except  tor  camera.  Bright  columnist, 
imaginative  layout.  Would  prefer  daily  in 
college  town.  Southeast,  seeks  trial  at 
$15.(»0. 

DISPLAY  AD  DIRECTOR-Personally 
brought  in  $2(X),(X)0  in  new  accounts  first 
6  months  of  1976.  directed  sales  staff  to 
record  year.  Ideas  and  follow-through. 

treat  at  PR.  Large  weekly  or  small  daily, 
outheast.  $20,000  plus  incentives,  ex¬ 
penses. 

MAN-WIFE  TEAM— He  excellent  display 
ad  salesman.  $12,(X)0.  she  bookkeeping 
whiz.  $10,(XX),  small-medium  daily.  Zones 

3.4,  prefer  college  town. 

CIRCULATION  DIRECTOR— Indefati¬ 
gable,  brilliant,  tough,  24-hour  attention 
to  detail  as  well  as  policy,  unerring  in 
choice  of  personnel.  Any  size  paper  in 
Zones  3.4;  $20,0(X)  plus  incentives. 

Box  1577,  Editor  &  Publisher. 


MANAGER  desires  No.  2  position  in  top 
management  to  learn  and  prove  all  phases 
of  newspaper  management.  Box  1593, 
Editor  &  Publisher. 


RESPECTED  PUBLISHER  EDITOR  seeks 
new  position  due  to  uncertain  future  of 
property.  Impressive  record  of  20  years 
experience  all  phases  (ieneral  Manage¬ 
ment.  News.  Editorial  Direction.  Box  15/1. 
Editor  &  Publisher. 


MAN  WIFE  TEAM— He  excellent  display 
ad  salesman.  $12,000.  she  bookkeeping 
whiz.  $10,000.  small-medium  daily.  Zones 

3,4,  prefer  college  town.  Box  1632,  Editor 
&  Publisher. 


FINANCIAL  EXECUTIVE,  39.  seeks  re¬ 
sponsible  position  with  aggressive  organi¬ 
zation.  18  years  experience  in  newspaper 
and  broadcast  industry.  Background  in¬ 
cludes  group  organization  to  present  posi¬ 
tion  with  metro  daily.  Box  1639,  Editor  & 
Publisher. 


NEWSPAPER  COUPLE  seeks  job  with 
Western  (no  dessert)  daily  or  progressive 
weekly.  Husband— editorial,  advertising, 
production  and  management  experience. 
Wife — all  news,  features,  photo.  College 
graduates.  (505)  425-7910  evenings  or 
write:  1M4  7th,  Las  Vegas,  N.M.  87701. 


ARTIST 


SUCCESSFUL  DISPLAY  ARTIST  seeks 
change.  Zones  4  or  5.  Have  boosted  adver¬ 
tising  sales  for  present  employer  news¬ 
paper.  Box  1667,  Editor  &  Publisher. 


CARTOONISTS 


FREELANCER  seeks  full-time  employment 
as  editorial  cartoonist  on  large  daily.  Prefer 
East  or  Northeast.  Mark  Armstrong.  34 
Susquehanna  Ave.,  Cooperstown,  N.Y. 
13326. 

BLISHER  for  September  18,  1976 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


YOUNG  MANAGER  seeks  circulation  man¬ 
ager  of  small  to  medium  daily,  experienced 
in  all  phases  of  circulation  and  manage¬ 
ment.  Box  1589,  Editor  &  Publisher. 


30  YEARS  EXPERIENCE  as  district  man¬ 
ager  or  dealer  looking  for  new  home.  In¬ 
come  required,  about  $300  weekly,  plus 
business  expenses.  Details  on  request. 
Prefer  California  or  Michigan  location.  Box 
1574,  Editor  &  Publisher. 


AGGRESSIVE  29-year-old  Assistant  Circu¬ 
lation  Manager  at  medium  morning- 
evening-Sunday  would  like  to  move  up. 
Experienced  in  ABC,  sales,  promotions. 
Strong  motivator  and  organizer.  City  and 
country  experience.  College  grad.  Prefer 
Zone  3  or  4.  Box  1684,  Editor?.  Publisher. 


EXPERIENCED  YOUNG  circulation  man¬ 
ager  on  9300+  ABC  daily  seeks  assistant 
position  on  larger  paper.  Can  do  all  phases 
of  circulation  marketing.  Box  1673,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING 


VETERAN  display  salesman,  44,  manage¬ 
rial  experience,  freelance  writer,  depend¬ 
able,  hard  worker,  versatile.  Could  invest. 
Prefer  Idaho.  Box  1594,  Editor  & 
Publisher. 


AD  MANAGER  seeks  position  with  large 
weekly  or  smaller  daily.  Experienced  in  all 
phases  of  sales,  training,  budgeting,  and 
motivating.  Interested  in  ownership  oppor- 
tuniw  in  Areas  1,2,9.  Top  producer.  Box 
1664^,  Editor  &  Publisher. 

WORKING  ADVERTISING  MANAGER 
Daily,  proven  experience.  Relocate. 

Biox  1692,  Editor  &  Publisher. 


EDITORIAL  I  EDITORIAL 


18  YEARS  DAILY  reporting,  writing.  Pho¬ 
tography.  Seek  challenging  hard  news,  fea¬ 
ture,  special  assignment,  editorial  writing, 
city  editor  post.  References.  Box  1599, 

Editor  &  Publisher. 

-  MY  CLIPS  WILL  CONVINCE  YOU  I  can 

DESKMAN,  experienced,  strong  on  layout,  handle  sports  beat  on  metro  daily.  Now  at 
headlines,  seeks  job  in  San  Francisco  Bay  Memphis  PM,  seek  better  opportunity  in 
area.  Masters  Degree,  good  references.  any  Zone.  24,  2y2  years  experience.  Jack 
Box  1581,  Editor  &  Publisher.  Brennan,  (901)  357-1657  any  time. 


MAILROOM 


FEATURE  WRITER  seeks  lifestyle  or  enter-  MANAGER  wants  No.  1  position  of  Mail- 
tainments  slot  any  Zone,  Experience,  de-  room  in  large  daily.  Strong  on  budgets, 
gree,  commitment,  creativity:  G.  Smith,  maintenance  and  employee  relations.  Box 
406  Wilder  PI.,  Ann  Arbor,  Mich.  48103.  1591,  Editor  &  Publisher. 


EDITORIAL 


VERSATILE,  EXPERIENCED  recent  Col¬ 
umbia  grad,  reporter-photographer  seeks 
news  sports  reporting  spot.  Box  1622, 
Editor  &  Publisher. 

REPORTER— Hardworking,  capable,  ag¬ 
gressive;  seek  general  assignment  report¬ 
ing  job;  30,  BA;  3  years  wide  experience  on 
60,000  circulation  daily.  Any  Zone,  Box 
1562,  Editor  &  Publisher, 


ARTS  WRITER,  no  snob,  wants  to  write  for 
readers.  Experienced  in  news,  features, 
desk  work,  photos.  Any  Zone.  Box  1597, 
Editor  &  Publisher. 


YOUNG  REPORTER  looking  to  relocate 
seeks  full  time  reporter  or  copy  editor  posi¬ 
tion  with  weekly  or  other  community- 
oriented  newspaper.  Prefer  Zone  5.  For  re¬ 
sume,  clips,  etc.,  write  Charles  E.  Porcaro 
Jr.,  45  Enfield  Dr.,  W.  Warwick,  R.l. 
02893. 


YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 


RECENT  GRADUATE  wants  to  write  for 
small  daily.  Can  cover  politics,  science, 
health,  business,  consumer  affairs,  etc.  I 
am  flexible,  intelligent,  hard  working,  and 
loyal.  Single,  25,  any  Zone.  MIT  BS.  Yale 
MA.  Freelance  experience.  For  resume  and 
clips  write  to  Doug  Levene,  469  Brookline 
St.,  Newton,  Mass.  02159. 


SPORTSWRITER,  age  26.  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher. 


UNIVERSITY  OF  MISSOURI  teaching  as¬ 
sistant.  New  York  Times  stringer.  Author 
of  Freedom  of  Information  Center  report. 
Covered  GOP  convention.  Member  Kappa 
Tau  Alpha.  4  years  professional  experi¬ 
ence,  2  with  (jannett.  Skilled  in  layout. 
Will  receive  Masters  Degree  in  December, 
I  am  interested  in  a  reporting  or  editing 
position.  Box  1704,  Editor  &  Publisher. 

AN  AD  THIS  SIZE  could  put  you  to  work. 
Only  $17.40  for  4  weeks  with  box  number 
in  E&P  Classifieds. 


LOOKING  FOR  JOB  as  either  sportswriter 
or  sports  editor.  5  years  experience  with 
major  trade  magazine  publisher  plus  MA 
Journalism.  Want  to  write  daily  column  and 
cover  college/pro  sports.  Strong  Big  10 
background.  Box  1627,  Editor  &  Publisher, 


REPORTER,  experience  in  weekly  news¬ 
papers,  J-School  grad.  Seeking  better 
position  with  dailies  or  weeklies.  Zones 
1,2.  Box  1631,  Editor  &  Publisher. 


EDITOR— Moderate-conservative  Re¬ 
publican,  powerful  writer  well-liked  by 
young,  liberal  staffers,  gets  most  from 
them.  Worth  more  than  asked  $18,000  to 
large  weekly,  small  daily  in  Southeast. 
Does  it  all.  Box  1628,  Editor  &  Publisher. 


WRITER-PHOTOGRAPHER  seeks  position 
where  loyalty,  hard  work  counts.  Self¬ 
starter,  flexible.  8  years  experience  county 
government,  features.  Wish  to  relocate  on 
large  Indiana,  Kentucky  daily.  Box  1661, 
Editor  &  Publisher. 


STEAM,  PLUS  EXPERIENCE— Managing 
editor,  city  editor,  wire  editor,  46.  Give  me 
your  bored  readers,  your  ho-hum  heads, 
your  lifeless  layouts,  your  fumbled  stories. 
Seeking  job  with  responsibility  on  medium 
or  large  daily.  Now  No.  2  man  on  medium 
daily.  Box  1647,  Editor  &  Publisher. 


CHRISTIAN  MAN,  29,  BA  English,  minor 
Journalism,  desires  work  on  small  daily  or 
weekly  Zone  9.  For  sample  and  references, 
Nick  Harrison,  64  Younger,  San  Jose, 
Calif.  95112. 


SPORTS  DESK  on  sharp  daily  in  Zone  2,3 
or  5.  Gary  Olinger,  314  Allegheny  Ave.,  Kit¬ 
tanning,  Pa.  16201.  (412)  545-2965. 


ART  MUSEUM  DIRECTOR  experienced  as 
art  critic  and  feature  writer  seeks  Zone  9 
position  in  like  areas.  Box  1649,  Editor  & 
Publisher. 


SPORTSWRITER.  J-grad,  experienced, 
seeks  position  on  quality  daily  in 
Pittsburgh  area.  Resume  on  request.  Box 
1651,  Editor  &  Publisher. 


MANAGING  EDITOR.  25,  of  Maryland 
weekly  seeks  reporting  job  with  manage¬ 
ment  potential  at  metro  or  mid-sized  daily. 
Both  daily  and  weekly  reporting  experi¬ 
ence,  consistent  award-winner,  married, 
mature.  Any  Zone.  Box  1641,  Editor  & 
Publisher. 


PRESS  AIDE — married  with  family — 15 
years  experience  as  newspaper  reporter- 
editor,  public  relations,  seeks  editorial 
position  on  daily  or  in-house  PR  post. 
$15,000  minimum.  Ph:  (312)  255-2455  or 
write  Box  1672,  Editor  &  Publisher. 


EDITORIAL  WRITER,  34,  seeks  staff  posi¬ 
tion  or  opening  on  one-man  page.  10 
years  solid  experience;  former  Stanford 
Professional  Journalism  Fellow.  Box  1671, 
Editor  &  Publisher. _ 

REPORTER/EDITOR/PHOTOGRAPHER— 
International  experience,  all-round  pro. 
Self-starter.  MA  Journalism  plus  business 
journalism  fellow-award.  Wire  service  and 
newspaper  experience,  feature  and  hard 
news  writer.  Seek  news  or  PR  spot.  Any 
Zone.  Box  29058,  Queens  Village,  N.Y. 
11429. 

JOURNEYMAN  REPORTER  seeks  chal¬ 
lenge  with  quality  news  organization.  Have 
wide  range  of  experience  but  stifled  in  un¬ 
demanding  job.  Tired  of  moving  and  now 
searching  for  the  right  job  and  location. 
Give  responsibility,  opportunity  and  fair 
pay — will  travel.  Only  those  offering  a  chal¬ 
lenge  need  respond.  Box  1679,  Editor  & 
Publisher. 


MATURE  MAN  needs  challenge.  Presently 
successful  Baptist  pastor,  freelance  out¬ 
door,  religion  writer.  One-time  editor 
prize-winning  weekly.  Likes  people,  fea¬ 
tures,  sports.  Frank  Snare,  Box  187,  Well- 
ston,  Ohio  45692. 


IF  YOU  ARE  NOT  PREJUDICED  against 
age,  I  offer  considerable  varied  experi¬ 
ence;  complete  charge  weekly  or  small 
daily;  writer,  copy  editor,  columnist  (local 
scene),  able  direct,  guide  reporters,  cor¬ 
respondents;  dependable,  congenial,  re¬ 
sponsible;  community  service-minded, 
flair  for  PR;  good  health,  plenty  active.  Box 
1687,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  seeks  report¬ 
ing  position,  any  Zone.  Government  ex¬ 
perience,  weekly  and  daily  experience, 
general  assignment,  government,  county 
courthouse,  features.  Hardworking  and 
perceptive.  Mark  Weinberg.  1235  Dela¬ 
ware  Ave.  S.W.,  Washington,  D.C.  20024; 
(202)  554-1293. 


FORMER  WIRE  SERVICE  picture  newsman 
and  English  teacher  seeks  suitable  posi¬ 
tion  in  either  news  media  or  publishing. 
Has  picture  desk  experience  on  national 
level.  Will  relocate.  Box  1691,  Editor  & 
Publisher. 

WANT  TO  ADD  VITALITY  to  your  sports 
pages?  Experienced  sports  editor  and  col¬ 
umnist  seeks  move  to  25,000  publication 
Zones  2, 3, 4, 6.  Box  1689,  Editor  & 
Publisher. 


FINANCIAL  EDITOR,  female,  highly  tal¬ 
ented,  seasoned,  knows  money  manage¬ 
ment,  desires  responsible,  highly  paid  po¬ 
sition.  Box  1694,  Editor  &  Publisher. 


SELF-STARTING  reporter/feature  writer 
with  over  2  years  experience  on  small 
prize-winning  daily  seeks  position  in  Zone 
1,2  or  3.  Box  1699,  Editor  &  Publisher. 


SPUNKY  YOUNG  MAN— Lots  of  mbxie  and 
street  hustle,  experienced  in-depth  politi¬ 
cal  reporting,  seeks  job  as  reporter/ 
researcher  with  newspaper,  magazine. 
Adaptable  and  versatile.  Any  Zone.  Works 
well  with  all  types  of  people.  Box  1702, 
Editor  &  Publisher. 


PhD  IN  PHYSICS,  now  finishing  MA  Sci¬ 
ence  Journalism,  seeks  employment  as 
science  writer/editor.  Mitch  Waldrop,  1215 
WARF,  Univ.  of  Wisconsin,  Madison,  Wise. 
53701. 

EDITOR-REPORTER,  20  years  experience 
reporting  and  editing  prize-winning  dailies, 
weeklies,  covering  statehouse,  investiga¬ 
tive  reporting,  foreign  wars.  Eager  for  re¬ 
turn  to  first  love,  community  weekly  jour¬ 
nalism,  daily  news  staff  management  or 
reporting  assignment  with  challenge. 
Especially  interested  in  Zone  2.  Elmer  L. 
Rounds.  Villa  49,  Lakeland,  Fla.  33803. 
Ph;  (904)  644-2929. 


1591,  Editor  &  Publisher. 


PHOIOJOURNALISM 


NEWS  PHOTOGRAPHER,  BA.  with  3  years 
experience  seeks  staff  position.  Porttolio, 
resume  available  on  request.  Chris  Martin, 
P.O.  Box  lOOA,  Rt.  1,  Rapidan,  Va.  22733. 
(703)  672-5222. 


PHOTOGRAPHY  EDITOR,  24,  with  BFA  in 
photography  and  solid  experience  heading 
staff  of  suburban  weekly  chain.  Looking 
for  position  on  quality  staff.  Zone  5.  Jim 
Bicknell,  1515  W.  Morse  Ave.,  Apt.  510, 
Chicago,  III.  60626. 


PHOTOJOURNALIST,  36,  seeks  challeng¬ 
ing  opportunity.  MS  (Journalism),  UCLA. 
Weekly  and  freelance  magazine  experi¬ 
ence.  Fully  equipped.  Please  write;  Jim 
Biltchik,  1910  Ocean  Front,  Santa  Monica, 
Calif.  90405. 


PRESSROOM 


PRESSROOM  superintendent/foreman, 
excellent  record  press  preproduction,  cost 
savings  and  labor  management.  10  years 
strong  Metro  offset  background.  Would 
like  to  relocate  with  either  a  medium  or 
large  daily.  Box  1607,  Editor  &  Publisher. 


RECENT  HIGH  SCHOOL  GRADUATE 
wants  to  learn  to  become  web  offset  press¬ 
man.  Excellent  health  and  mechanical 
ability.  Willing  worker.  Write  Box  1669, 
Editor  &  Publisher. 


PRODUCTION 


DO  YOU  NEED  a  production  man  with  ex¬ 
perience  in  cqmputer  typesetting,  tube 
and  scanner  input,  regenerated  classifieds 
and  data  processing  programming?  Box 
1637,  Editor  &  Publisher. 


PUBUC  RELATIONS 


ADVERTISING/PR  award-winning  writer/ 
coordinator  seeks  new  opportunity.  6  years 
corporate  and  agency  advertising,  PR, 
marketing,  promotion,  external/internal 
magazines  as  editor/writer/production. 
Experienced  pro  in  budget,  strong  concept 
copy,  photo,  reprinting.  $$  important  but 
locale  and  role  first.  Resume/samples. 
GORDON  (214)  350-3219.  Write  1514 
Bogarte,  Grand  Prairie,  Texas  75051. 


7-YEAR  VETERAN  of  2  major  New  England 
newspapers  seeks  public  relations  posi¬ 
tion.  Polished  writer  and  editor  with  super¬ 
visory  experience.  Prefer  Zone  1  but  will 
relocate.  Box  1682,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


“The  Stress  of  the  Press 

Most  newspaper  offices  are  like 
pressure-cookers  with  executives  operat¬ 
ing  under  stresses  and  strains  which  they 
try  to  ignore  sometimes  to  the  detriment 
of  their  health.  No  one  has  tried  to  do 
anything  about  it.  until  now. 

Noting  that  “deadline  pressures,  the 
anxiety  for  accuracy  and  self-imposed 
performance  standards  can  cause 
fatigue,  insomnia,  hypertension,  ulcers, 
and  coronary  attack.”  The  Menninger 
Foundation.  Topeka.  Kansas,  has  an¬ 
nounced  it  will  conduct  a  seminar  on 
“The  Stress  of  the  Press”  for  editors, 
publishers  and  media  professionals 
November  14-19.  With  the  assistance  of 
the  William  Allen  White  School  of  Jour¬ 
nalism  at  the  University  of  Kansas,  the 
seminar  will  explore  recent  research  on 
Tvpe  A  behavior,  stress  reduction 
through  meditation  and  biofeedback  and 
the  way  organizational  structures  exert 
pressure  on  the  communications  indus¬ 
try. 

Preserving  the  health  of  people  under 
pressure  is  a  major  thrust  of  the  Men¬ 
ninger  Foundation.  During  World  War 
11.  Menninger  physicians  applied 
psychiatric  medicine  to  reduce  combat 
stress  among  military  leaders.  Today, 
the  Foundation  provides  preventative 
programs  for  factory  workers,  govern¬ 
ment  leaders  and  professionals  from  all 
walks  of  life. 

“Publishers  promote  hard-driving, 
competitive  perfectionists  to  key  p<.isi- 
tions  on  their  papers.”  according  to  Dr. 
Tobias  Brocher.  director  of  Menninger' s 
Center  for  Applied  Behavioral  Sciences. 
“Then  management  wonders  why  half 
their  executives  contract  chronic  illness 
before  age  sixty.” 

Dr.  Brocher  believes  certain  kinds  of 
pressure  stimulate  creativity  but  ac¬ 
celerating  job  stress  can  burn  out  the 
most  creative  person.  While  working 
with  one  of  the  TV  networks.  Dr. 
Brocher  noted  that  executives  often 
feared  that  a  reduction  of  stress  might 
decrease  the  creative  output  of  their 
coffee-drinking.  cigaret-smoking 
employes.  “Later,  these  executives 
learned  that  stress  management  actually 
restores  the  creative  imagination."  he 
concluded.  “In  order  to  keep  the  heat  in 
the  kitchen  we  must  take  time  to  restore 
our  sources  of  energy." 

Physical  exercise,  meditation,  group 
dynamics  and  biofeedback  are  several 
methods  of  modifying  patterns  of  stress, 
the  doctors  say.  According  to  Menninger 
psychologist  and  physicist.  Dr.  Elmer 
Green,  biofeedback  paints  a  picture  of 
how  one's  nervous  system  reacts  to 
stress.  “You  can  give  your  mind  a  rest.” 
notes  Dr.  Green,  “by  learning  to  bring 
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into  conscious  control  the  undesirable 
unconscious  processes  that  cause  ten¬ 
sion.  fear  and  anxiety." 

The  media  seminar  also  will  look  at 
modifying  news  organizations  to  reduce 
tensions.  “Journalists  often  see  human 
nature  at  its  worst.”  claims  Dr.  Walter 
Menninger.  “and  this  can  produce  pes¬ 
simism  about  changing  the  system.” 
Nevertheless.  Dr.  Menninger  told  a 
meeting  of  AP  managing  editors  that  they 
need  to  learn  to  recognize  and  remedy 
stress  structures  in  their  organizations  as 
well  as  in  themselves.  Says  Dr.  Men¬ 
ninger.  “If  media  leaders  are  dedicated 
to  a  free  press  in  an  open  society,  they 
must  be  alert  to  their  own  ‘cover-ups'  of 
honest  human  feelings.” 

Menninger  Foundation  president.  Dr. 
Roy  Menninger.  believes  media  leaders 
can  create  a  more  caring  society  by  the 
way  they  report  stressful  situations. 
“Through  a  deeper  understanding  of  the 
truly  human  interest  in  a  story,  the  media 
helps  the  public  become  more  sensitive 
to  people  and  their  values.  This  sensitiv¬ 
ity  decreases  the  stress  of  alienation  and 
helplessness  all  of  us  feel  when  con¬ 
fronted  with  the  conflict,  agony,  and  so¬ 
cial  aberrations  that  make  up  much  of 
today's  news.” 

The  Menninger  brothers  will  be  part  of 
the  staff  which  will  lead  lectures,  discus¬ 
sions.  and  several  special  presentations 
at  the  seminar.  It  is  limited  to  24  pub¬ 
lishers  and  editors.  Tuition  of  S150()  in¬ 
cludes  lodging  and  meals. 

This  effort  to  examine  the  causes  and 
symptoms  of  executive  stress  among 
media  professionals  and  to  find  practical 
ways  to  reduce  stress  and  cope  with  aiy 
xieties  is  the  outgrowth  of  a  suggestion 
made  to  Roy  Menninger  some  time  ago 
by  Dolph  C.  Simons.  Jr.,  president  and 
publisher  of  the  Lawrence  (Kansas) 
Daily  Journal-World,  who  has  been  in¬ 
volved  with  Menninger  activities  for 
several  years. 

IP  price  up  $20 

Canadian  International  Paper  Co. 
through  the  International  Paper  Sales 
Company  will  start  charging  $20  more  a 
ton  for  30-lb.  newsprint,  effective  De¬ 
cember  I .  The  increase  brings  the  official 
price  for  30-lb.  paper  to  $289  a  ton  in 
Canada  and  to  $305  a  ton  in  the  United 
States.  The  new  price  is  the  same  as  that 
announced  previously  by  Consoli- 
dated-Bathurst  Ltd.  and  the  Abitibi 
Paper  Co.  C-B's  price  is  effective 
November  I. 


President  Ford  signs 
open  meetings  bill 

Beginning  March  13.  1977.  about  50 
federal  agency  meetings  now  closed  to 
press  and  public,  will  be  opened  up  by 
the  “Government  in  the  Sunshine”  bill 
signed  September  13  by  President  Ford. 

In  approving  the  legislation,  the  Presi¬ 
dent  said  that  “in  a  democracy,  the  pub¬ 
lic  has  a  right  to  know .  not  only  what  the 
government  decides  but  why  and  by 
what  process.”  He  went  on:  “This  act  is 
in  keeping  with  America's  proud  tradi¬ 
tion  that  the  government  serves  and  the 
people  rule.  This  afternoon.  I  am  de¬ 
lighted  to  sign  this  legislation  and  to  reaf¬ 
firm  that  heritage  and  let  the  Sun-shine 
in.” 

In  a  prepared  statement  issued  by  the 
White  House  press  office.  President 
Ford  was  not  as  enthusiastic  about  the 
new  bill  as  he  was  in  the  Rose  Garden.  In 
the  statement,  he  saw  a  problem  in  that 
the  new  bill  takes  precedence  over  pro¬ 
visions  of  the  Freedom  of  Information 
Act  that  exempt  certain  information  from 
public  disclosure.  The  President  also 
complained  that  what  constitutes  a  meet¬ 
ing  of  members  of  government  agencies 
is  too  ambiguous. 

Senator  Lawton  M.  Chiles.  Jr.,  chief 
capitol  sponsor  of  the  Sunshine  Bill, 
said,  however,  that  the  act  would  dis¬ 
courage  the  “cozy  relationship"  be¬ 
tween  federal  regulatory  agencies  and 
the  industries  they  are  supposed  to  regu¬ 
late. 

Under  the  bill,  agency  meetings  may 
be  closed  only  when  discussion  is  to 
cover  10  subjects,  including  defense  and 
foreign  policy,  personnel  practices,  trade 
secrets  and  confidential  business  infor¬ 
mation.  accusations  of  crime,  informa¬ 
tion  relating  to  personal  privacy,  law  en¬ 
forcement  investigation  records,  bank 
records,  etc.  The  legislation  also  requires 
that  public  notice  be  given  a  week  in 
advance  of  all  regularly  scheduled  meet¬ 
ings. 

Pressmen  OK  merger 
with  paperworkers 

Delegates  to  the  41st  convention  of  the 
International  Printing  and  Graphic 
Communications  Union  (pressmen)  ap¬ 
proved  a  resolution  this  week  in  New 
York  calling  upon  the  board  of  directors 
to  complete  merger  discussions  with  the 
United  Paperworkers  International 
Union  and  also  with  other  unions  in  the 
graphic  arts  industry. 

The  executive  board  of  the  paper- 
workers  met  last  week  and  adopted  the 
proposed  merger  agreement,  which  is 
subject  to  approval  at  the  union's  con¬ 
vention  in  Hollywood.  Fla.  on  October 
II.  The  single  union  would  represent 
about  445 .(X)()  members. 
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Our  home-office 


news  staff 
wants  to  know 
you  better 

Building  good  relations  with  the  press  isn’t  a  one-way  street. 

That  means  keeping  our  lines  of  communication  open.  And 
answering  your  inquiries  as  promptly  as  possible. 

What  can  we  do  for  you  today?  We  have  a  competent 
staff  of  news  people.  And  lots  of  data  and  statistics  to  help  you 
make  your  stories  factual  and  interesting. 

Call  anytime  during  working  hours  (8  a.m.  to  5  p.m.  EDT) 
215-694-3711.  After  normal  working  hours  or  on  weekends, 
call  215-694-2424  and  ask  for  a  member  of  the  News  Media 
Division. 

Bethlehem 

\Ne  want  to  know  you  better 


Henry  Von  Spreckelsen,  Assistant  Manager 


Bob  LeMay 


Gary  Graham 


Kathy  Reynolds 


Art  Roth 


and 

j  post  for  ready  _  _ 

reference  Paul  Kvederis 


6ERALD  E.  FUERST,  Clerk  of  Courts,  Cuyahoga  County 

APPLICATION  FOR  A  CERTIFIED  COPY  OF  CERTIFICATE  OF  TITLE 
OR  MEMORANDUM  CERTIFICATE  TO  A  MOTOR  VEHICLE 

STATE  OF  OHIO,  ) 

COUNTY  OF  CUYAHOGA 

The  undersigned  states  that  he  is  the  lawful^ . A . of  the  following 

described  motor  vehicle  and  hereby  makes  application  for  a  certified  copy  of  (Certificate 
of  Title)(Memorandum  Certificate)  No . 

issued  to .  . 


residing  at . 

(Address  in  Full) 

for  the  following  described  Motor  Vehicle; 


YEAR 
MAKE 
BODY  TYPE 
The  following  "  ' 


Mfr’s  Serial  No. 
MOTOR  No. 


A  total  0(631  and  temper. 

Both  (orms  save  re  gad  The  Press. 

A,so,thevhavemorehmetorea 

That’S  public  service! 
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Witness 
Dealer  o 

.  By 

(License  Number) 

Sworn  to  before  me  and  subscribed  By 


(Signature  of  Applicant) 


(Applicant /Witness) 
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in  my  presence  the  .. 

(SEAL) 


day  of 


Clerk  •  Deputy  Clerk  -  Notary  Public 
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